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HOW  A  SERIES  HELPED  RESCUE  SAILORS 
‘LOST  AT  SEA’ 
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Saikx^  working  in  life-thtealening  condi¬ 
tions  on  unfit  vessels  for  scandalously  low 
wages.  That’s  what  Houston  Chronicle 
reporters  Kevin  Moran  and  Jim  McMTis  and 
photographer  Carios  Antonio  Rios  uncovered 
in  a  yeariong  study  of  the  maritime  industry. 

The  resulting  series,  “Lost  at  Sea,” 
documented  the  rise  of  loosely  regulated 
foreign  registries  (“flags  of  conve¬ 
nience”)  in  the  world  maritime  industry. 
This  ominous  trend  allows  unscrupulous 


ship  owners  to  abuse  Third  World  crews, 
flout  safety  regulations  and  even  endan¬ 
ger  American  passengers  on  cruise  ships, 
riverboats  and  floating  casinos. 

Citing  the  series,  seafarers  waged 
successful  fights  for  sailors’  rights  in 
Congress  and  the  courts.  “Lost  at 
Sea”  reflects  Hearst’s  con-  I  puRj^i 

tinuing  commitment  to 
inform  and,  ultimately, 
make  a  difference.  |NewspS^fS| 


Read  the  “Lost  at  Sea”  series  online  at  http://www.houstonchronicle.com/maritime 
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Imagine  an  online 
network  that  can: 


More  than  75  of  the  top  news¬ 
papers  in  the  U.S.  and  Canada 
have  already  affiliated  with  NCN, 
the  first  and  only  national  online 
news  and  information  network 
designed  to  produce  revenue  for 
online  newspapers.  Why  don’t 
you  join  us?  ' 

For  more  information  on  joining 
NCN  and  reaping  the  benefits 
of  affiliation,  contact  NCN’s 
Affiliate  Relations  Department  at 
212.373.9373  or  703.284.6670. 
E-mail:  sbokern@newcentury.net 
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MARCH 

2-5  SNA  1997  Spring  Publishers’  Conference,  the  Buttes 
Resort, Tempe,Ari2. 

6-9  Investigative  Reporters  and  Editors/National  Institute 
for  Computer-Assisted  Reporting  Third  Annual 
National  Computer-Assisted  Reporting  Conference, 
Renaissance  Nashville  Hotel,  Nashville,Tenn. 

10-13  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

13-16  Mid-Atlantic  Newspaper  Advertising  and  Marketing 
Executives  Winter  Meeting,  Sheraton  Colony  Square, 
Atlanta,  Ga. 

15-18  Inter  American  Press  Association  Midyear  Meeting, 
Hotel  Caesar  Park,  Panama  City,  Panama 

19- 21  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency  Washington  on  Capitol 
HiU,  Washington,  DC. 

20- 21  First  Amendment  Congress,  the  American  University, 

Washington,  D.C. 

20-22  Utah  Press  Association  V(lnter  Convention,  St.  George 
Holiday  Inn,  St.  George,  Utah 

23-26  NAA  Cooperative  Marketing  &  Sales  Conference,  the 
Long  Beach  Hilton,  Long  Beach,  Calif. 

26-28  1 2th  Annual  Illinois  Press  Association  Advertising  & 

Marketing  Convention,  Crowne  Plaza  Hotel, 
Springfield,  Ill. 

APRIL 

8- 11  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W.  Marriott,  Washington,  D.C. 

18  New  Jersey  Press  Association  Spring  Conference, 
Brunswick  Hilton  &  Towers,  East  Brunswick,  N.J. 
22-25  GMA  Users  Group,  Memphis  Holiday  Inn  East, 
Memphis,  Term. 

26- 30  Society  of  American  Business  Editors  and  Writers, 

Lowe’s  Hotel,  New  Yoik  City 

27- 30  Newspaper  Association  of  America  Annual 

Convention,  Chicago  Hilton  &  Towers,  Chicago 

MAY 

4-7  Organization  of  Newspaper  Ombudsmen,  Barcelona, 
Spain 

4-7  International  Newspaper  Maiketing  Association  67th 

Annual  Conference,  the  Biltmore  Hotel,  Los  Angeles 

9- 11  National  Cartoonists  Society  Reuben  Awards 

Weekend,  Grove  Park  Iim  Resort, Asheville,  N.C. 
30-31  North  Carolina  Press  Association  Advertising 

Conference,  Wliam  and  Ida  Friday  Center,  Chapel 
HiU,  N.C. 
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PAHO  AWARDS.  Reporters  from  the  Houston  Chronicle 
and  USA  Today  took  top  honors  in  the  first  annual  Pan 
American  Health  Organization  Awards  for  ExceUence  in 
International  Health  Reporting. 

Ruth  SoReUe,  a  medical  writer  for  the  Chronicle,  won  first 
prize  for  her  story  “Bom  To  Be  Forgotten,”  about  AIDS  cases 
in  Romania.The  second-place  winner,  USA  Today  health  and 
science  writer  Anita  Manning,  won  for  her  article  “Tiny 
Microbes  Have  Become  A  Large  World  Problem.” 

First-  and  second-place  awards  included  cash  awards  of 
$3,500  and  $1,500,  respectively. 

GOLDEN  PEN  OF  FREEDOM.  Three  independent  news¬ 
papers  in  former  Yugoslavia  have  jointly  been  awarded  the 
1997  Golden  Pen  of  Freedom  by  the  World  Association  of 
Newspapers  for  their  struggle  to  keep  objective  journalism 
alive  during  the  conflicts  in  the  region. 

The  Oslobodjenje  of  Bosnia  and  Herzegovina,  the  Feral 
Tribune  of  Croatia  and  the  Nasa  Borba  of  the  Federal 
Republic  of  Yugoslavia  had  each  “overcome  some  of  the 
most  difficult  circumstances  imaginable,”  said  the 
association  board. 

The  World  Association  of  Newspapers  is  based  in  Paris 
and  is  made  up  of  15,000  newspapers  in  90  countries. 


IN  BRIEF 


j  Oldest  Chicago 
\jewish  paper 
i  shuts  down 

The  SENTINEL,THE  oldest  independent  Jewish  newspaper 
in  Chicago,  folded  at  age  85,  just  five  months  after  the 
I  death  of  its  longtime  editor  and  publisher  Jack  Fishbein. 

The  weekly  folded  the  day  after  Christmas.  Fishbein,  who 
j  ran  the  paper  since  1943,  had  named  no  successor  when  he 
i  died  last  July  at  age  83. 

j  “In  its  heyday,  the  Sentinel  took  courageous  stands  and 
j  demonstrated  the  vital  role  an  independent  newspaper  serves 
i  in  the  Jewish  community.  The  Sentinel  laid  the  groundwork 
I  for  those  of  us  today  carrying  on  the  torch  and  trying  to  pro- 
i  vide  the  kind  of  Jewish  journalism  today’s  circumstances 
I  demand,”  said  Joseph  Aaron,  publisher  of  the  Chicago  Jewish 
j  News,  now  the  city’s  only  Jewish  weekly.  Aaron  worked  at  the 
I  Sentinel  while  a  college  student. 

I  An  article  in  the  twice-monthly  Chicago  Jewish  Star,  now 
:  the  city’s  oldest  Jewish  paper,  noted  that  when  the  Sentinel 
i  began  publishing  in  191 1,  Chicago’s  Jewish  community  was 
i  served  by  Yiddish-language  papers  including  Yiddishe  Presse, 

I  Yiddisher  Arbeiter  Welt  and  the  Yiddisher  Courier. 

I  The  Sentinel,  whose  circulation  had  drifted  down  to  about 
:  5,500  at  the  time  of  its  closing,  included  among  its  alumni 
j  novelist  Edna  Ferber  and  Chicago  Sun-Times  columnist  Irv 
I  “Kup”  Kupcinet. 
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SPJ  pres,  worries 
about  ruling 

JOURNAUSTIC  SETBACK  is  how 
the  Society  of  Professional  Journal¬ 
ists’  president  described  a  North  Carol¬ 
ina  jury’s  verdict  ordering  ABC  News  and 
ABC  to  pay  Food  Lion  supermarkets  $5.5 
million  for  a  story  on  sanitary  conditions 
in  the  store’s  food  preparation  areas. 

“If  this  verdict  is  unchallenged,  subjects 
of  news  stories  now  have  a  new  weapon 
in  their  arsenal  to  attack  the  messenger 
of  unfavorable  news,”  said  SPJ  head  Steve 
Geimann.“In  this  case.  Food  Lion  never 
contested  the  accuracy  of  the  story,  just  the 
means  by  which  ABC  prepared  the  story.” 

Another  victim  of  the  verdict  will  be 
the  public,  explained  Geimann,  as  news 
organizations  question  whether  a  story 
is  worth  the  potential  legal  risk. 

ABC  intends  to  appeal  the  decision. 

CPJ  seeks  release 
of journalists 

The  committee  to  Protect 

Journalists  presented  the  govern¬ 
ment  of  Turkey  with  appeals  from  more 
than  300  leading  journalists,  media 
executives,  human  rights  activists  and 
others  urging  the  immediate  release  of 
imprisoned  editor  Ocak  Isik  Yurtcu. 

CPJ  officials  gave  the  appeals  to 
Ambassador  Nuzhet  Kandemir  at  the 
Turkish  Embassy  in  Washington,  D.C. 

Yurtcu,  the  former  editor  of  the 
defunct  daily  Ozgur  Gundem,  is  in  the 
third  year  of  a  15-year  sentence.  His 
alleged  offense  was  publishing  articles 
about  the  government’s  ongoing  con¬ 
flict  with  Kurdish  insurgents.  Among 
the  charges  used  to  convict  Yurtcu  was 
the  publication  of  separatist  propagan¬ 
da  as  worded  under  the  language  of  the 
Anti-Terror  Law,  which  has  been  used  to 
imprison  scores  of  Turkish  journalists 
in  recent  years. 

CPJ  chairman  Kati  Marton  saidTlirkey 
has  78  journalists  —  more  than  any 
other  country  —  being  held  in  prison. 

Gray  acquires 
TV  station 

Gray  communications  Systems 
Inc.  announced  that  it  has  signed  a 


letter  of  intent  with  Raycom-US,  Inc.  to 
purchase  the  assets  of  WITN-TV 
WITN-TV  is  currently  owned  by 
AFLAC  Broadcast  Group  Inc.,  which  has 
entered  into  a  contract  to  sell  the  stock 
of  WTTN  Inc.  to  Raycom.  Gray’s  letter  of 
intent  with  Raycom  is  conditional  upon 
the  completion  of  the  stock  purchase 
by  Raycom.  WITN-TV  is  the  NBC  affili¬ 
ate  in  the  Greenville-Washington-New 
Bern,  N.C.,  market  and  is  the  104th 
largest  television  market  in  the  U.S. 

Gray  Communications  owns  three 
daily  newspapers  in  Georgia. 

Tenn.  daily  handed 
down  to  relatives 

A  CHANGING  OF  the  generational 
guard  has  occurred  at  the 
Chattanooga  (Tenn.)  Times. 

The  newspaper  has  been  in  the  same 
family  since  Adolph  S.  Ochs  bought  con¬ 
trol  in  1878.  His  four  grandchildren,  all 
in  their  seventies,  are  now  handing  own¬ 
ership  of  the  Times  to  their  13  children. 

The  four  current  owners  are  Ruth  S. 
Holmberg,  chairman  of  the  Chattamx)ga 
Times;  Arthur  Ochs  Sulzberger,  chairman 
of  the  New  York  Times',  Marian  S. 
Heiskell  and  Dr.  Judith  P  Sulzberger. 

As  part  of  the  transfer,  the  13  new 
owners  will  sign  agreements  giving  fam¬ 
ily  members  the  first  right  to  buy  any 
shares  offered  for  sale. 

Morris  adds 
TV  station 

Morris  newspaper  core  in 

Savannah,  Ga.,  has  reached  an 
agreement  with  Prime  Cities  Broad¬ 
casting  Group  to  acquire  station  WXXV- 
TV  in  Gulfport,  Miss.The  sale  is  pending 
FCC  approv-al.WXXV-TV  is  a  Fox  affili¬ 
ate  serving  the  Mississippi  Gulf  Coast. 

Morris  Newspaper  Corp.  specializes 
in  newspapers,  publications,  broadcast¬ 
ing  and  commercial  printing. 

Chain  starts 
another  free 
newspaper 

Life  printing  and  Publishing  Co. 

is  adding  another  free  paper  —  its 
18th  —  to  its  group  serving  west  and 


southwest  suburban  Chicago. 

Elmhurst  Suburban  LIFE  is  scheduled 
to  debut  March  6  with  a  total  market 
coverage  distribution  of  15,000.  News 
content  will  be  100%  local,  LIFE  said. 

Display  advertising  will  be  sold 
locally  and  in  combination  with  other 
LIFE  papers,  which  now  reach  40  com¬ 
munities  and  have  total  distribution  of 
about  130,000. 

Classified  ads  in  the  new  paper  will 
be  shared  with  the  Lombard 
Suburban  LIFE  and  Villa  Park 
Suburban  LIFE  papers,  which  began 
publication  a  year  ago. 

Study  examines 
agency  distribution 

CAN  LARGE-CIRCULATION  news¬ 
papers  gain  by  switching  to  agency' 
home  delivery  distribution  from  distrib¬ 
utor  or  employee  systems? 

A  handbook  from  the  Newspaper 
Association  of  America  probes  the  agen¬ 
cy  system  for  home  delivery  and  seeks 
to  answer  the  question,  and  others, 
including:  When  do  agents  make  more 
sense  than  employees  or  distributors, 
how  can  publishers  determine  the 
financial  benefits  of  agency  distribution, 
and  what  are  the  effects  on  circulation 
volume  and  market  position? 

Author  Bill  Kummel  concludes  that  a 
paper  with  100,(XX)  home  delivery  sub¬ 
scribers  can  raise  circulation  operating 
profit  by  $5.4  million  a  year  after  the  first 
year  by  switching  to  an  agency  system. 

The  booklet  profiles  seven  home 
delivery  agency  operations  and  creates 
a  model  l(K),000circulation  newspaper 
to  use  for  evaluating  agency  distribution. 

Besides  tKX)sting  profits,  agencies  offer 
a  more  uniform  price  structure,  tighter 
control,  increased  labor  productivity- 
stemming  from  outsourcing  first-line 
management,  and  more  reliable  service  as 
a  result  of  financial  incentives  to  agents. 

Unlike  distributors,  agents  do  not  buy 
newspapers  wholesale  and  resell  them 
retail,  but  contract  to  manage  carriers. 
The  arrangement,  mainly  used  by  larger 
papers,  gives  publishers  more  control 
than  in  distributor  systems,  at  lower 
cost  than  employee-based  systems. 

The  book  costs  $1(X)  ($50  for  mem¬ 
bers)  and  is  available  from  NAA  in 
Reston,Va.,  or  by  calling  8004»51-4NAA 
to  order  item  #50079. 
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Personal  History 

My  K.;ilh;ii  inc  (>raham 
Altri  tl  A  Knopf 
JOI  M.  SOtliSl, 
NfwVork.N.V.  10022 
(>  i2  pai>cs,  $29. OS. 


Katharine  graham,  fabled 

leader  of  the  Washington  Post, 
has  been  depicted  in  earlier 
biographies  and  magazine  articles  as 
the  shy,  pampered  litde  girl  of  good  will 
who  was  foisted  into  the  role  of  pub¬ 
lishing  CEO  and  tycoon  upon  the  death 
of  her  mentally  deteriorating  husband, 
Phillip  Graham,  in  1S>62.  She  perpetu¬ 
ates  this  legend  in  her  own  personal 
life  story. 

But  it  dawns  on  the  reader  that  this 
is  not  only  one  hell  of  a  personality  in 
control,  exercising  considerable  power 
in  her  later  days,  but  that  she  was  well- 
prepared  for  the  role.  No  shy  little  girl, 
indeed! 

She  grew  up  in  a  newspaper  family 
—  her  father,  Eugene  Meyer, 
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Katharine 


graham 


bought 

the  Post  in  1933.  She  learned  to  think, 
not  only  from  her  father,  but  from  her 
mother,  who  dabbled  in  a  mix  of  poli¬ 
tics  and  could  sum  up  a  Republican 
president  such  as  Dwight  Eisenhower 
as  plain  “dumb.”  (Katharine,  who  hob¬ 
nobbed  with  presidents  in  her  career 
—  the  Reagans  came  to  dinner  at  her 
house  at  least  twice  —  admits  voting 
Republican  once,  for  Bush.) 

She  was  apparently  a  talkative,  com¬ 


municative  little  kid.  Once  her  siblings 
taped  her  mouth  shut  to  put  an  end  to 
her  tattling  on  them. 

She  did  “menial”  work,  equivalent  of 
an  internship  at  the  Mt.  Vernon  Argus, 
worked  on  high  school  and  Vassar  pub¬ 
lications.  Her  father  sent  her  to  the  San 
Francisco  News  to  learn  reporting. 
There  she  did  “sob  sister”  stories,  cov¬ 
ered  some  crime,  a  Golden  Gate  Bridge 
suicide,  union  violence.  With  labor  lead¬ 
er  Harry  Bridges  and  others,  she  “spent 
many  hours  up  and  down  the  water¬ 
front  in  one  of  the  twenty  or  more 
small,  daric  bars.” 

In  covering  the  union  strife,  she  felt 
in  retrospect  that  she  got  too  close  to 
her  sources. 

“Such  behavior  wouldn’t  be  tolerated 
now,”  she  says,  in  one  of  her  asides  on 
ethics.  Such  comments  in  the  book 
serve  to  present  her  as  an  ethical 
purist,  or  rather  as  trying  to  impress 
readers  that  she  is  “with  it”  in  the  devel¬ 
oping  ethical  concerns  of  recent 
decades. 

Much  of  the  book  reads  as  a 
romance  novel.The  first  half  of  the 
book  is  dedicated  not  only  to  her  roots 
but  the  love  of  her  life,  Phil,  who  also 
charmed  her  parents  and  was  eventual¬ 
ly  put  in  charge  of  the  Post.  She  tells  of 
falling  in  love,  following  him  in  the  mili¬ 
tary  and  identifies  the  early  signs  of 
eventual  breakdown  leading  to  his  sui- 
cide.The  ghost  of  Phil,  whom  she  wor¬ 
shipped  and  replaced  at  the  helm  of 
the  paper,  is  summoned  throughout  the 
book. 

The  inside  stories  of  memorable  dra¬ 
mas  at  the  Post  are  here  —  reporting 
on  Joseph  McCarthy,  the  Pentagon 
Papers,  Watei^te,  the  making  of  the 
movie  —  All  the  President's  Men,  the 
return  of  the  Pulitzer  prize  given  to 
Janet  Cooke,  the  pressmen’s  strike. 

She  tells  who  screwed  up  over  the 
years  at  the  Post,  careful  however  to  say 
something  nice  about  each  person. 

Her  thick  bond  with  executive  editor 
Ben  Bradlee  is  touching  and  inspira¬ 
tional. 

She  is  not  without  humor.  After 
Attorney  General  John  Mitchell  made 
his  famous  comment  that  “Katie 
Graham’s  gonna  get  her  tit  caught  in  a 
big  fat  wringer,”  she  accepted  several  lit¬ 
tle  emblems  of  a  washing  machine  and 
a  breast  going  through  a  wringer  and 
wore  tliem  around  her  neck. 


When  Clare  Booth  Luce  told  a  meet¬ 
ing  of  publishers  that  her  late  husband. 
Time  co-founder  Henry  Luce,  came  to 
her  in  a  vision  and  told  her  to  tell  the 
truth  about  Watergate,  Graham  respond¬ 
ed  to  a  friend  that  “Phil  Graham  had 
appeared  to  me  in  the  night  and  told 
me  to  tell  her  to  ‘shove  it.’  ” 

Graham  chronicles  her  friendship,  if 
not  romance,  with  Adlai  Stevenson,  up 
until  the  night  before  he  died.  He  left 
his  tie  and  glasses  in  her  room. 

Her  close  tennis  buddy.  Secretary  of 
State  George  Shultz,  once  during  heavy 
negotiations  with  Israel’s  "Vitzhak 
Shamir  dismissed  himself  saying  he  had 
a  tennis  appointment  and  joined 
Graham  on  the  courts. 

She  was  a  tease  with  Shultz.  One 
time,  she  says,  “during  a  particularly 
hard  match.  Bill  Webster,  then  head  of 
the  FBI,  and  1  both  went  for  the  same 
ball  and  collided.  1  went  down  so  hard  1 
was  afraid  I’d  broken  my  hip,  and  a 
baseball-sized  lump  quickly  formed  on 
my  rear  end.  In  the  car,  George  asked  if 
I  was  all  right  or  if  he  should  take  me 
to  an  emergency  room.Tm  fine,’  I  told 
him, ‘but  1  have  this  huge  bump  on  my 
behind.  If  it  weren’t  for  your  security 
men.  I’d  let  you  feel  it.’ " 

At  79,  her  spirits  continue  to  be 
high,  acknowledging  “there  are  positive 
aspects  to  being  old.  Worry,  if  not  gone 
altogether,  no  longer  haunts  you  in  the 
middle  of  the  night.  And  you  are  free  — 
or  freer  —  to  turn  down  the  things  that 
bore  you  and  spend  time  on  matters 
and  with  people  you  enjoy.” 


Murder  at  San  Simeon 

My  Patricia  llcarst  and 
(  .inxlclia  I  ranees  Midillc 
Scribner 

1 230  Avc.  of  tlic  Americas 
New  York,  \. 3.  10020 
2.S3  pages.  $2,3. 


RANDADDY  DEAREST” 

■  might  have  been  the  main 
title  of  this  fictional,  and 
maybe  not  so  fictional  romp,  through 
the  splendor  and  mystery'  of  William 
Randolph  Hearst’s  grand  casde  along 
the  California  coast. 

Patty  Hearst,  who  was  kidnapped  by 
members  of  the  anti-imperialistic  cult, 
(See  Book  Reviews  on  page  35) 
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All  For  One 

The  world  meeting  of  Newspaper  Organizations,  Feb.  3-6,  in 
Porto  Alegre,  Brazil,  at  which  1 1  international  and  national  groups 
met,  including  international  broadcasters  and  periodicals,  was  the 
first  of  its  kind  and  historic.  The  managing  directors  and  elected  officers 
of  these  groups  discussed  frankly  their  aims  and  purposes,  their  desires 
to  expand  memberships  in  other  areas,  but  always  coming  back  to  a  sin¬ 
gle  purpose  —  to  promote  freedom  of  expression,  human  rights  and 
democracy  around  the  world. 

We  hope  that  out  of  this  first  meeting  will  develop  a  world  communi¬ 
ty  dedicated  to  those  purposes  which  will  interact  and  cooperate  in 
endeavors  to  protect  and  expand  those  freedoms  —  most  especially  to 
protect  the  lives  of  journalists  everywhere. 

The  first  efforts  at  such  a  combined  effort  were  created  in  the  late 
’20s  with  the  first  Pan  American  Press  Congress,  the  Commonwealth 
Press  Union,  etc.They  were  shelved,  imfortunately,  during  the  Great 
Depression  and  World  War  II,  however,  were  recreated  under  new  names 
—  the  Inter  American  Press  Association,  the  International  Press  Institute, 
the  International  Federation  of  Newspaper  Publishers  (FlEJ),  etc. 

In  October  1973,  the  liaison  between  two  of  these  organizations  was 
achieved  with  the  signing  of  an  agreement  in  Boston  between  the  lAPA 
and  IPI,  a  “World  Press  Freedom  Committee,”  to  act  in  concert  on  a 
worldwide  basis  in  matters  of  extreme  gravity  facing  the  free  press.  Out 
of  that  grew  the  present  WFPC  representing  40  journalistic  groups  in 
the  protection  of  those  freedoms. 

We  hope  that  the  recent  World  Meeting  of  Newspaper  Organizations 
will  be  the  catalyst  for  further  development  of  this  cooperative  effort.  In 
spite  of  the  rapid  expansion  of  the  free  world  since  the  end  of  the  Cold 
War,  human  rights  and  democratic  development  hang  in  the  balance  in 
many  countries.This  is  no  time  for  complacency.  The  world's  free  press 
must  combine  its  efforts  to  achieve  that  freedom  for  all. 
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Calls  at  home 
are  business 
as  usual 

I  WAS  AMUSED  by  “A  Reporter  Needs 
A  Zone  Of  Privacy.”  That  was  the 
Feb.  1 5  “Shop  Talk  At  Thirty”  by  Ken 
Hedler,  a  reporter  at  an  apparently 
nameless  newspaper  in  Southern 
California  who  complains  about  getting 
phone  calls  at  home. 

I’ve  gotten  hundreds  if  not  thou¬ 
sands  of  phone  calls  at  home  in  23 
years  as  a  reporter  and  editor  at  the 
Cleveland  Press  and  the  last  17  as  a 
freelance  writer.  I  took  them  because 
I’ve  called  many  people  at  home,  often 
getting  them  out  of  bed  for  a  story,  and 
I  figured  turnabout  was  fair  play. 

Some  of  the  callers  were  sources, 
and  I  talked  to  them  because  they 
might  have  a  story  or  a  tip  for  me,  and 
if  nothing  else  I  wanted  to  stay  in 
touch  with  them.  Most  of  them  were 
readers,  often  upset  by  something  I  had 
written  or  edited,  and  I  talked  to  them 
because  it  was  obviously  important  to 
them  and  I  cared  what  people  thought 

Newspaperdom* 


50  YEARS  AGO _ Two  Official  groups 

in  the  Senate  and  the  House  prepared 
to  hold  hearings  on  the  short 
newsprint  supply  situation. 
Newspapers  large  and  small  all  over 
the  country  cut  down  on  their  pages, 
turned  away  advertising,  even 
changed  to  tabloid  format,  to  stretch 
waning  supplies  of  newsprint. 

The  chief  cause  of  the  scarcity  was 
said  to  be  a  shortage  of  boxcars  at  the 
Canadian  mills  due  partly  to  weather 
conditions  and  partly  to  government 
orders  switching  their  use  to  move 
food  overseas. 

Faced  with  depletion  of  supply, 
publisher  J.  Albert  Dear  and  his  busi¬ 
ness  manager  of  the  Jersey  Journal  in 
Jersey  City,  N.J.,  went  to  the 
Donnaconna  mill  in  Quebec  with  two 
10-ton  trucks  to  pick  up  newsprint. 
They  brought  paper  back  to  their 
plant  in  time  to  avoid  suspension. 

From  Editor  &  Pubusher 
March  /,  1947 


about  me  and  my  paper. 

I  guess  I  also  talked  to  them  because 
I  started  as  a  copy  boy  at  the  Press 
when  the  legendary  Louie  Seltzer  was 
editor,  and  one  of  the  first  things  1 
learned  was  LAkewood  1-1 161.  It  was 
his  home  phone  number  and  we  were 
under  strict  orders  to  give  it  out  to  any¬ 
body  at  any  time.  I’ve  given  out  that 
number  to  drunks  at  3  in  tbe  morning. 
(Of  course.  Seltzer  had  a  way  of  calling 
them  back  with  more  information 
when  he  got  into  the  office  at  6:30 
a.m.) 

The  only  staff  members  of  the  Press 
with  unlisted  numbers  were  a  couple 
of  investigative  reporters  who  had 
received  death  threats.  Nobody  com¬ 
plained  about  getting  calls  at  home.The 
readers  thought  the  Press  was  their 
paper  as  well  as  ours,  and  we  figured 
they  were  right. 

Fred  McGunagle 

Westlake,  Ohio 

Student  paper 
gets  action 

ON  OR  AROUND  Jan.  26, 1997,  a 
Russian  scientist  fell  to  his  death 
from  at  least  the  fifth  floor  of  an  eight- 
story  science  building  on  the  Arizona 
State  University  campus  inTempe,Ariz. 

ASU  police  officials  stopped  short  of 
calling  it  a  suicide,  but  several  of  the 
scientist’s  co-workers  said  he  had  been 
having  family  difficulties. 

About  two  weeks  later  (Feb.  6),  a 
man  fell  400  feet  to  his  death  after  scal¬ 
ing  a  radio  station  tower  in  Phoenix. 
Many  local  television  stations  and 
newspaper  photographers  filmed  the 
plunge  in  its  entirety.  Two  of  five  televi¬ 
sion  stations  ran  the  footage  on  their 
evening  broadca.sts,  and  the  Arizona 
Republic  went  with  two  dramatic  Page 
1  photos  of  the  falling  man.The  Tempe 
Daily  News-Tribune  ran  a  no-art  story 
about  the  death,  including  points  about 
ethical  debates  of  covering  suicides. 

While  we  at  the  State  Press  did  not 
receive  much  criticism  from  readers  for 
running  a  suicide  story,  a  few  higher- 
ups  in  the  Walter  Cronkite  School  of 
Journalism  and  Telecommunication 
were  probably  rolling  their  eyes.  Little 
did  we  know  that  the  news  story  and 
accompanying  unsigned  editorial  would 


bring  to  light  several  questions  and 
ongoing  problems  of  building  safety. 

The  day  after  we  ran  the  story,  an 
anonymous  source  in  the  ASU  police 
department  came  to  me  with  informa¬ 
tion  about  the  debate  over  implement¬ 
ing  suicide-prevention  measures  on  the 
science  building.  The  source  told  me 
that  one  higher-ranking  official  had 
been  resistant  to  the  idea  of  adding 
additional  security  to  the  building 
because  he  said  it  would  change  its  aes¬ 
thetics. 

Since  then,  I  have  been  informed  that 
the  building  is  to  be  outfitted  with  a 
suicide-prevention  hot  line  and  safety 
netting.  Also,  the  group  that  was  estab¬ 
lished  to  oversee  building  safety  will 
meet  on  a  weekly  basis  as  opposed  to 
every  six  months. 

I  have  little  doubt  that  our  story  and 
editorial  lit  a  proverbial  fire  under  the 
posteriors  of  safety  group  members.  In 
a  previous  story  about  a  student  who 
leaped  from  the  building,  the  questions 
regarding  safety  and  suicide-prevention 
were  not  raised.This  time  it  was  and 
the  problem  will  ultimately  be  solved.  I 
can  think  of  no  better  service  to  pro¬ 
vide  our  readers  than  one  that  may  save 
their  lives. 

Brian  Anderson 
Anderson  is  editor  of  the  Arizona 
State  University  State  Press 


Corrections 

A  PHOTO  OF  Washington  (D.C.) 

Times  editor  in  chief  Wesley 
Pruden  was  mixed  up  with  a  quote  from 
Brookings  Institution  fellow  Stephen 
Hess  iE&P,  Feb  15,  p.  9).  The  man  pic¬ 
tured  was,  in  fact,  Pruden. 

The  stock  price  for  PuUtzer 
Publishing  as  of  Jan.  28  was  listed 
incorrectly,  twice  (Stock  Tables,  Feb.  1,  p. 
2,  Feb.  8,  p.  23).  The  correct  price  as  of 
that  date  was  $47  a  share. 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web  ^ 

http://www.mediainfo.com 
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AP  reaches  deal 
with  two  unions 

HE  ASSOCIATED  PRESS  has 
reached  separate,  three-year  labor 
agreements  with  two  unions  represent¬ 
ing  1,700  editorial  and  technical 
employees  of  the  news  cooperative. 

The  agreement  arrived  on  Jan.  30. 

The  Wire  Service  Guild  will  increase 
salary  and  benefit  costs  approximately 
9%  over  three  years.  Top-scale  news 
salaries  increase  from  $841.80  to  $862 
weekly  in  the  first  year,  to  $882.70  in 
the  second  year,  and  to  $904  in  the  final 
year. 

The  pact  with  the  Communications 
Workers  of  America  also  totals  approxi¬ 
mately  9%  over  three  years.  Top-scale 
technician  salaries  increase  from  $701 
to  $720  in  the  first  year  and  to  $736.20 
and  $754.60  in  the  second  and  third 
years. 

The  guild  agreement,  which  replaces 
one  that  expired  Nov.  30, 1996,  contains 
pension  improvements  and  a  partial 
company  match  on  employee  contribu¬ 
tions  to  401(k)  retirement  savings 
plans.  It  expires  Nov.  30, 1999. 

The  CWA  agreement  includes  a  simi¬ 
lar  match  on  401(k)  contributions  and 
pension  improvements.  It  expires  May 
18,1999.  — AP 

Mobile  evening 
paper  closes 

The  mobile  (ALA.)  Press,  a  68-year- 
old  afternoon  newspaper,  stopped 
publishing  Jan.  3 1 . 

Publisher  Howard  Bronson  said  there 
would  be  no  staff  layoffs. 

Bronson  said  the  closing  was  “some¬ 
thing  we  knew  was  coming,”  but  the 
shutdown  decision  did  not  come  until 
recently. 

The  news  and  features  that  appeared 
in  the  Press  will  continue  to  be  pub¬ 
lished  in  its  sister  paper,  the  morning 
Mobile  Register,  said  Bronson,  who  also 
is  publisher  of  the  Register. 

Both  papers  are  owned  by  Advance 
Publications  Inc.,  part  of  the  Newhouse 
group. 

Until  1983,  the  Press  had  a  higher  cir¬ 
culation  than  the  Register,  Bronson  said. 
Last  year,  the  Register’s  circulation  was 
70,000,  compared  with  the  Press’  circu¬ 
lation  of  30,000.  —  AP 


Rochester  evening 
paper  to  close 

The  TIMES-UNION, Rochester,  N.Ys, 
evening  daily,  will  vanish  in  late 
fune  after  79  years  of  publication  and 
merge  with  its  sister  newspaper,  the 
Democrat  and  Chronicle. 

The  long-expected  consolidation  will 
result  in  about  36  job  cuts  in  the  adver¬ 
tising,  circulation,  production  and  news 
departments,  publisher  David  Mack  said 
Jan.  31  in  an  address  to  Gannett 
Rochester  Newspaper’s  staffs,  which 
were  combined  in  1992. 

Thousands  of  Gannett  subscribers 
have  switched  allegiance  to  the  morn¬ 
ing  paper  in  recent  years.  Mack  said.The 
job  losses  amount  to  nearly  4%  of  the 
woik  force,  he  said. 

The  last  issue  of  the  Times-Union  will 
appear  June  27.  —  AP 

Carrier  injured 

A  SAN  FRANCISCO  Chronicle  carrier 
was  critically  injured  by  a  hit-run 
driver  while  he  was  delivering  newspa¬ 
pers  at  7:30  a.m.  recently. 

Robert  Nguyen  was  carried  on  the 
hood  of  the  car  for  about  20  feet  before 
falling  to  the  ground,  police  said.The 
driver,  they  said,  sped  away  as  he  turned 
off  his  lights  to  avoid  identification. 

Nguyen,  20,  was  hospitalized  in  criti¬ 
cal  condition  with  massive  brain  dam¬ 
age  and  other  injuries.The  day  after  the 
accident,  the  victim  received  a  notice 
fix)m  the  San  Francisco  Police  Depart¬ 
ment  that  he  had  made  the  first  cut  in 
his  application  to  become  a  police  offi¬ 
cer. 

Police  were  seeking  witnesses  to  the 
tragedy. 

China  lashes  out 
at  U.S.  media 

CHINA  LASHED  OUT  at  the  U.S. 

news  media  with  an  editorial  lam¬ 
basting  those  who  question  its  military 
intentions  and  policies  on  Tibet  and 
Hong  Kong. 

The  state-run  Xinhua  News  Agency 
said  American  news  organizations  are 
trying  to  deceive  the  public  on  China 
and  give  columnists  and  scholars  a  plat¬ 
form  to  slander  China. 

“They  have  tried  every  means  to 


undermine  China’s  image  worldwide  by 
misleading  the  general  public  in  the 
U.S.,  exerting  influence  on  decision¬ 
makers  and  throwing  up  barriers  to 
Sino-U.S.  relations,”  Xinhua  said. 

“More  Americans  have  become  aware 
that  many  reports  in  the  U.S.  media  are 
simply  not  true,  and  say  they  do  not 
want  to  be  misguided  anymore,”  it  said. 

Such  commentaries  are  government- 
approved  and  reflect  opinion  at  the 
highest  levels  of  Chinese  leaderhsip. 

—  AP 

TMC  audit 
of  top  10 
paper  released 

Audit  bureau  of  Circulations  has 
released  the  audit  for  the  total  mar¬ 
ket  coverage  product  of  the  biggest 
daily  newspaper  yet,  the  Houston 
Chronicle. 

According  to  the  audit,  the  Chronicle 
—  ranked  the  nation’s  9th  largest  news¬ 
paper  based  on  daily  circulation  —  dis¬ 
tributed  its  TMC  product.  This  Week,  to 
an  average  916,935  nonsubscriber  and 
subscriber  households  each  week. 

The  results  of  the  TMC  audit  now 
accompany  the  Chronicle’s  Sept.  30, 
1996  Audit  Bureau  Publisher’s 
Statement. 

The  Audit  Bureau  released  its  first- 
ever  audit  of  a  TMC  newspaper  in 
November,  when  it  reported  that 
Eocpress  Line,  the  TMC  product  of  the 
Daily  Oklahoman  in  Oklahoma  City, 
had  a  total  distribution  of  178,178. 

Any  audit  of  a  TMC  product  is  compli¬ 
cated  and  labor-intensive.The  audit  of 
the  Houston  Chronicle’s  This  Week 
demonstrates  the  Audit  Bureau’s  capaci¬ 
ty  to  take  on  the  auditing  of  a  big,  free 
product  —  and  acceptance  by  a  big 
newspaper. 

“The  Chronicle  is  pleased  to  be 
among  the  first  newspapers  in  this 
country  to  have  the  credibility  of  ABC’s 
report  on  This  Week.  . . .  We  believe 
the  information  found  in  the  report  will 
be  an  invaluable  tool  for  advertisers,” 
the  Chronicle’s  vice  president  of  sales, 
Gary  Randazzo,  said  in  a  prepared  state¬ 
ment. 

Since  its  founding  in  1914,  the  Audit 
Bureau  had  focused  exclusively  on  veri¬ 
fying  paid  circulation  claims  by  newspa- 
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per  and  magazine  publishers.  Last  July, 
however,  the  board  approved  the  leap 
into  firee-distribution  auditing  by  adding 
TMC  products  of  member-newspapers 
to  its  list  of  services.  Other  nonpaid  and 
nontraditional  auditing  services  are  in 
the  works  at  the  Audit  Bureau,  which  is 
developing  techniques  to  audit  World 
Wide  Web  sites  and  trade  show  atten¬ 
dance  and  demographics. 

Arrest  of  Cuban 
journalists  by 
Castro  protested 

Two  CUBAN  JOURNAUSTS  arrested 
during  the  visit  of  Canada’s  foreign 
minister  to  Havana  were  held  for  more 
than  a  day,  subjected  to  tough  interroga¬ 
tions  and  robbed,  a  human  rights  group 
says. 

“They  were  not  only  arrested  with¬ 
out  warrant  or  justification,  but  were 
denied  the  most  rudimentary  form  of 
due  process  and  then  robbed  of  person¬ 
al  possessions  and  cash,”  the  Committee 
to  Protect  Journalists  wrote  in  an  open 
letter  to  Cuban  President  Fidel  Castro. 

The  New  York-based  organization 
said  Tania  Quintero  and  Juan  Antonio 
Sanchez  were  arrested  Jan.  21  by  Cuban 
state  security  officers 

They  were  taken  to  a  police  station 
“where  they  were  held  incommunicado 
and  subjected  to  grueling,  hostile  inter¬ 
rogations,”  the  group  said.  It  said 
Quintero  was  held  for  25  hours  and 
Sanchez  for  35  hours. 

Quintero  and  Sanchez  work  with  the 
small,  independent  news  agency 
CubaPress,  which  provides  material  for 
some  foreign  newspapers  and  radio  sta- 
tions.The  Cuban  government  considers 
journalists  for  such  agencies  to  be  dissi¬ 
dents,  and  many  have  been  detained  or 
imprisoned  in  recent  years. 

The  committee  said  security  officers 
confiscated  pens,  pencils,  a  tape 
recorder  and  a  used  laptop  computer 
that  had  been  donated  by  friends  in 
Miami,  as  well  as  $2,000  sent  to  pay  for 
travel  expenses  of  a  CubaPress  reporter 
who  planned  to  attend  a  memorial  ser¬ 
vice  for  his  lather  in  Miami. 

In  Canada,  Foreign  Minister  Lloyd 
Axworthy  said  his  trip  was  a  step 
toward  improving  the  human  rights  sit¬ 
uation  in  Cuba.  —  AP 


Pope  laments 
unwholesome 
media  messages 

Pope  JOHN  PAUL  II  lamented  the 
“evil”  intentions  of  some  people 
who  work  in  the  media  and  urged  the 
industry  to  promote  Christian  themes. 

He  said  “media  products”  in  some 
parts  of  the  world  are  seen  as  repre¬ 
senting  Western,  and  thus  Christian,  val¬ 
ues. 

“The  truth  of  the  matter  may  well  be 
that  the  foremost  value  they  genuinely 
represent  is  commercial  profit,”  he  said 
in  a  message  prepared  for  the  Roman 
Catholic  Church’s  31st  World 
Communications  Day  on  May  1 1. 

The  pope  said  it  had  been  difficult 
for  parents  to  keep  “unwholesome  mes¬ 
sages”  from  their  children. 

“Public  opinion  has  been  shocked  at 
how  easily  the  advanced  communica¬ 
tion  technologies  can  be  exploited  by 
those  whose  intentions  are  evil,”  John 
Paul  wrote. 

He  said  “morally  uplifting”  programs 
are  on  the  decline,  with  religion  either 
ignored  or  treated  negatively. 

The  pope  called  on  media  profession¬ 
als  to  consider  “how  religions  and 
specifically  Christian  themes  and  values 
can  enrich  media  productions  and  the 
lives  of  those  whom  the  media  serve.” 

—  AP 

WIC  board 
members  named 

The  newly  independent  women 

in  Communications  Foundation  has 
named  21  members  of  its  25-member 
board  of  trustees. 

They  are:  Maureen  Bunyan,  president, 
MCB  Communications  Inc.;  Karen 
Carnahan,  principal,  Carnahan,  Smith  & 
Gunter  Inc.;  Sarah  Coviello,  president, 
Coviello  &  Associates;  Michele  Y. 
Edwards,  media  relations  manager  and 
press  secretary  to  the  general  superin¬ 
tendent  of  Detroit  Public  Schools;  Carol 
Femstermacher,  public  information  offi¬ 
cer,  Portland  City  Bureau  of 
Environmental  Services;  Barbara  D. 

Haas,  group  vice  president  for  maritet- 
ing  and  communications.  Northern 
Indiana  Public  Service  Co.;  Bob 
Hopkins,  president.  Philanthropy  in 


Texas  magazine;  Camille  Keith,  vice 
president  for  special  marketing. 
Southwest  Airlines;  Jane  L.  Kilbum, 
vice  president  of  corporate  communi¬ 
cations,  Washington  Fjiergy  Co.  and 
Washington  Natural  Gas  Co.; John  S. 

Lore,  president  and  CEO,  Sisters  of  St. 
Joseph  Health  System;  Arthur  Makar, 
senior  director  of  major  and  planned 
gifts,  American  Lung  Association’s 
Asthma  Research  Initiative;  and 
Rebecca  McClimans,  president. 

Studio  2  Design. 

Also:  Milton  Murray,  retired  fund-rais¬ 
ing  director.  Seventh-day  Adventist 
Church  World  Headquarters;  Douglas 
Ann  Newsom,  professor  of  journalism, 
Texas  Christian  University;Achola  Pala 
Okeyo,  senior  adviser  on  governance. 
United  Nations  Development  Fund  for 
Women;  Marjorie  Paxson,  retired  pub¬ 
lisher,  Muskogee  (Okla.)  Daily  Phoenix, 
C.  Sherman  Severin,  corporate  strategist 
for  business  planning  and  development 
and  editor  in  chief  of  Consultants 
Report  magazine;  Karen  M.  Stewart,  pres¬ 
ident,  Communications  Counselors  Inc.; 
Ann  L.  Taylor,  novelist  and  owner,  Ann 
Taylor.communications;  Diane  Walden, 
president, W&L  Marketing;  A.  Wendy 
Warner,  senior  editor  and  trainer.  New 
Jersey  Education  Association;  and  Gale 
Clarke  Ellsworth,  former  executive  direc¬ 
tor.  Women  in  Communications  Inc. 

Inquirer  program 
to  track 
subscribers 

The  PHILADELPHIA  INQUIRER  has 
begun  a  “Customer  Care”  program 
of  customized  mail  pieces  to  new  sub¬ 
scribers. 

Provided  by  Applied  Segmentation 
Technology  (ASTech)  and  ACTON  of 
Denver,  the  system  is  designed  to 
improve  reader  retention  by  sending  to 
new  subscribers  customized  mail  that 
includes  a  coupon  for  a  free  classified 
ad,  a  reader’s  guide  with  subscription 
and  product  information,  billing  and 
delivery  details,  and  contact  phone  num¬ 
bers. 

New  subscriber  information  is  sent  to 
ASTech/ACTON  once  a  week  via  a  file 
transfer  protocol  on  the  Internet,  and 
customized  letters  and  information 
packages  are  sent  from  there. 
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‘Where  Are 
The  Cowboys?  ’ 


N^”  Arizona  Da^ 
nfihe  oZi'  exec  says  i 
need  to  u 

market  if  they  would  just  get  +l~trt  ’ 

more  aggressive,  according  to  Cl  loU  I C  LI  Ic  1 1 

Bob  Cauthorn,  director  of  — — 

new  technology  at  the  Art-  i/-kovi 

j-v  .»  "  *  J 

zona  Daily  Star. 

But  instead,  Cauthorn  laments,  many  are  sitting 
around  allowing  Microsoft  and  America  Online  to 
enter  into  dominant  partnerships  that  will  eventu¬ 
ally  spell  doom  for  newspapers. 

“We  re  at  the  beginning  of  a  brand  new  industry' 
folks,”  Cauthorn  told  attendees  at  Interactive  News¬ 
papers  ’97  in  Houston.  “Tliese  are  the  best  times  to 
be  involved  in  newspapers  since  World  War  II,  when 
every  day  was  a  good  news  day.  So  where  are  our 
Hearsts?  Where  are  our  Joe  Pulitzers?  Where  are  the 
cowboys  of  our  industry?” 

Cauthorn  said  most  newspapers  are  too  timid, 
have  a  fear  of  investment,  fear  competition  and  are 
bound  to  one-way  delivery. 

“This  is  an  industry  that  anguished  over  the  addi¬ 
tion  of  color  to  newspapers,”  he  said,  chiding  the 
newspaper  execs  who  debated  for  years  whether 


Arizona  Daily  Star  tech 
exec  says  newspapers 
need  to  take  risks  to 
ensure  their  online  future 

BY  JOHN  CONSOLI 


. .  Cf^r-  Today,  which  debuted 

y  uLdi  LcLil  daily  color  throughout 

o\A/cnanprQ 

VVofJafJUl  O  would  succeed. 

'P  r/ Cit'C  fn  industry  spends 

iC  I Iol\o  LU  more  on  R&D  [research  and 

/•  X  j.  _  development]  than  the  news- 
Jl  nil  Ic  I U  LU  I C  paper  industry  does,”  he  said. 

—  “We  want  an  ROI  [return  on 

I  investment]  on  everything. 

We  are  boimd  to  these  incred¬ 
ibly  fat  profit  margins. 

“Companies  are  investing  risk  capital  to  do  busi¬ 
ness  with  us  and  we  are  investing  almost  nothing  in 
risk  capital.  We  need  to  change  that  as  an  industry.” 

Cauthorn  said  newspapers  have  been  “so  fat  and 
slow,”  that  they  don’t  know  how  to  compete  any¬ 
more. 

“We’re  like  an  RBOC  [regional  BeU  operating 
company]  in  that  respect.With  very  few  exceptions, 
newspapers  ignore  TV  . . .  and  with  very  few  excep¬ 
tions,  none  of  us  are  doing  business  in  intense,  com¬ 
petitive  markets. 

“I  yearn  for  the  newspaper  wars  of  yesteiy'ear. 
Take  me  there.  I  want  to  be  there.That  was  fun. And 
it  was  good  newspapering.  If  other  industries  were 
to  l(X)k  at  us,  they  would  laugh.  I  mean  grocery 
stores  are  fighting  over  a  1%  profit  margin. That  cre- 


The  Houston  Hyatt  Regency  was  the  site  for  the  main  sessions  of  Interactive  Newspapers  '97,  attended  hy  media 
people  from  the  U.S.  and  22  other  countries. 
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ates  a  seeming  inability  to 
create,  so  then  we  want 
partnership,  partnership, 
partnership.” 

‘  THEY  MEAN  US  ILL” 

Partnerships,  he  said, 
are  not  bad,  but  newspa¬ 
pers  should  enter  partner¬ 
ships  as  the  dominant 
partner,  not  as  the  sub¬ 
servient  partner. 

Why?  “The  reality  of  it 
is,  and  some  people  may 
dispute  this,  the  folks  at  America  Online  and 
Mircrosoft  are  nice  people  and  they  are  doing  smart 
business,  but  they  mean  us  ill,”  Cauthom  said. 
“There  are  two  kinds  of  people  out  there.There’s  a 
competitor  —  and  that’s  OK.  You  can  compete. 
And  then  there’s  an  enemy.  And  the  enemy  is  the 
kind  who  wants  to  be  your  friend  and  then  destroy 
you. 

“They  [AOL  and  Microsoft]  mean  to  destroy  us,” 
Cauthom  said.  “They  mean  to  reduce  us  to  the 
importance  of  a  wire  bureau  serving  them.  You  all 
know  this.You  know  it  in  your  hearts.  I  don’t  know 
how  some  people  are  starting  relationships  with 
them.” 

TAKE  THE  RBOC'S  BUSINESS 

Cauthom  said  the  Star,  beginning  April  1,  will 
start  going  after  new  business  in  Thcson. 

On  April  1,  the  company  is  planning  to  launch 
StarNet  ISDN,  which  will  enable  residents  to  buy 
ISDN  lines  from  the  newspaper  as  an  alternative  to 
US  West. 

On  April  15,  StarNet  is  scheduled  to  launch  two 
megabit  wireless  bandwidth  services  to  the  home. 
And  on  April  30,  StarNet  will  launch  what  Cauthom 
believes  to  be  the  first  ADSL  on  the  market. 

Cauthom  said  all  of  this  means  that  StarNet  will 
be  providing  six  megabits  downstream  to  the  home, 
round  the  clock,  to  deliver  both  information  and 
broadcast  quality  video  to  the  home  computer. 

“It’s  better  than  having  aTl  line  into  the  home,” 
he  said.  “It’s  part  of  our  campaign  to  get  you  to 
throw  out  your  modem,  and  to  throw  out  your 
phone  company  while  you’re  at  it. 

“So  rather  than  sit  back  and  worry  about  whether 
US  West  wants  to  encroach  on  me.  I’m  going  to 
encroach  on  them  a  little  bit.” 

Cauthom  urged  newspapers  around  the  country 
to  watch  what  he  is  doing  very  carefully.“It  could  be 
a  model  for  every  single  one  of  you.  I  don’t  care 
how  big  your  market  is  or  how  small  it  is.” 

IDEA  IS  PUT  INTO  ACTION 

Cauthom  said  he  first  approached  a  community 
access  provider,  in  this  case.  Brooks  Fiber,  which 
operates  in  about  23  U.S.  cities,  including  Tlicson, 
where  it  had  installed  lines  to  get  the  phone  service 
for  a  local  hospital. 


“I  said,‘Do  you  want  the 
entire  market’  and  they 
said  ‘yeah,’  and  I  said, 
‘Here’s  the  deal,  I  own  the 
market  because  I’m  a 
newspaper.  I  can  give  you 
the  market  but  this  is  what 
I  want  in  exchange  —  I 
want  contractual  language 
that  you  will  never  enter 
the  content  business.  I 
want  a  revenue  split  on 
this.  I  want  to  be  the  dom¬ 
inant  person  in  the  brand¬ 
ing.  I  handle  all  the  Internet  services,  you  just  han¬ 
dle  the  telephony,  but  you  pay  for  all  the  other 
pieces  and  I  run  the  server.” 

Cauthom  said  Brooks  agreed  to  all  of  this. 

“You  know  why?  Because  they  realize  if  this 
works,  in  the  next  four  years  probably  they  can  take 
the  top  35%  of  the  maricet  away  from  US  West  and 
if  they  take  the  top  35%  of  the  mariiet  way  from  US 
West,  US  West  is  no  longer  profitable  in  the  market,” 
Cauthom  said. 

He  stressed  that  he  is  the  dominant  partner  in 
the  relationship  with  Brooks  Fiber. 

“1  set  the  terms.  Define  the  terms.  And  now  we’ll 
launch  StarNet/Brooks  ISDN  service,”  he  said.  Resi¬ 
dents  will  now  be  able  to  buy  their  phone,  with 
ISDN  line  from  the  newspaper  for  $62  per  month 
including  Internet  access.  Competing  RBOCs,  he 
said,  charge  $130  for  similar  service. 

Pacific  Bell  was  used  as  a  model  for  setting  the 
low  ball  price,  Cauthom  said.  “We  wanted  to  get 
underneath  them  and  we  knew  we  would  kill  US 
West.” 

The  StarNet  two  megabit  service  will  cost  resi¬ 
dents  $50  per  month,  while  the  ADSL  service  will 
cost  them  $80  a  month. 

While  he  would  not  reveal  his  revenue  splits  on 
those  fees,  Cauthom  said  they  are  “mind-boggling.” 

Cauthom  hopes  to  get  5,000  businesses  signed 
up  within  the  first  18  months  for  the  ADSL  service. 
The  installation  cost  will  be  about  $  1 .200  and  Star- 
Net  will  provide  all  the  equipment. 

Cauthom  has  also  arranged  deals  with  several  of 
the  largest  home  builders  in  Arizona  under  which 
StarNet/Brooks  will  network  400  homes  in  Ihcson 
and  400  homes  in  Phoenix  by  the  summer. 

GOING  AFTER  THE  PAGER  BUSINESS 

Cauthom  said  he  has  also  cut  a  deal  with  an 
alphanumeric  pager  company  in  which  StarNet  is 
also  the  dominant  partner. 

Currently,  StarNet  is  running  an  e-mail  to  pager 
gateway  and  is  providing  such  information  as  horo¬ 
scopes,  sports  scores,  lottery  numbers  and  stock 
quotes. 

He  said  StarNet  is  testing  in-house  a  service  that 
can  beep  a  person’s  pager  if  that  person’s  stock 
reaches  a  certain  price  and  said  StarNet  is  also  plan¬ 
ning  to  roll  out  pager  coupons. 


“They  [AOL  and  Microsoft] 
mean  to  destroy  us. 
They  mean  to  reduce  us 
to  the  importance  of  a  wire 
bureau  sendng  them. 

You  all  knou’  this.  You  know 
it  in  your  hearts.” 

—  Bob  Cauthom,  director  of  new  technology, 
Arizona  Daily  Star 
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Reasons  For 
Firings  Debated 


WHEN  A  SOURCE  filed  an  aggra¬ 
vated  harassment  charge  against 
reporter  Teresa  Cuda,  it  was  the 
beginning  of  the  end  of  her 
career  at  the  Recorder  in  Ams¬ 
terdam,  N.Y. 

For  the  newspaper’s  executives,  it  was  the  begin¬ 
ning  of  a  controversy  involving  the  firing  of  three 
editorial  employees. 

Cuda,  and  executive  editor  Tony  Benjamin  were 
dismissed,  they  say,  because  they  refused  to  back 
down  —  as  the  publisher  had  asked  —  from  a  loan 
fraud  story  involving  the 
Montgomery  County  Eco¬ 
nomic  Development  Corp. 

“It  had  to  be  more  than  a 
coincidence,”  said  Benjamin,  a 
16-year  veteran  of  the 
Recorder. '"There  were  a  lot  of 
EDC  people  coming  around.” 

Helene  Pelicone,  a  free¬ 
lance  columnist  for  the 
Recorder,  was  also  let  go.  She 
said  it  was  because  she  chas¬ 
tised  Barker  —  in  her  column 
—  over  the  firing  of  Ben¬ 
jamin. 

After  her  dismissal,  Pelicone  wrote  to  the  county 
Ethics  Board  suggesting  the  possibility  that  a  ward 
city  supervisor  “conspired  with  others  to  offer 
$200,000  to  the  Recorder  in  exchange  for  firing 
Benjamin.” 

The  board  has  yet  to  officially  investigate  the 
charge. 

Recorder  publisher  Richard  Barker  and  Kevin 
McClary,  the  paper’s  general  manager  and  advertis¬ 
ing  director,  deny  the  accusations,  calling  them  “total 
fabrication.” 

“The  guy’s  an  executive  editor,  we  should  have 
gotten  $500,000,”  joked  McClary  about  the  conspir¬ 
acy  rumors. 

Of  Pelicone ’s  dismissal.  Barker  said,  “I  didn’t  need 
to  pay  someone  $25  [per  column]  to  shoot  me  in 
the  foot.” 

On  the  meetings  with  EDC  officials.  Barker  said, 
“They  had  absolutely  nothing  to  do  with  coverage.” 

The  EDC’s  “complaints  were  much  more  about 
the  way  that  people  were  being  treated  verbally”  by 
Cuda. 

Peter  Zabo,  president  of  an  EDC  subsidiary,  filed 
an  aggravated  harassment  charge  against  Cuda  Jan. 
16.  In  the  complaint,  Zabo  alleges  that  Cuda  tele¬ 
phoned  him  and  stated,  “1  will  file  a  lawsuit  against 


you  for  slander  and  consider  you  liable  if  I  lose  my 
job.”  Zabo  was  one  of  the  individuals  who  met 
with  Barker  to  discuss  Cuda’s  behavior  toward 
those  connected  to  the  EDC. 

Cuda’s  intimidating  behavior  crossed  the  line  of 
good  journalism,  said  McClary,  adding  that  she  was 
no  longer  able  to  do  her  job  because  people  would 
not  speak  to  her. 

Zabo’s  harassment  charge  was  the  final  straw,  he 
said,  and  Cuda  was  fired  Jan.  24. 

Typically,  McClary  admits,  a  newspaper  wouldn’t 
hesitate  to  back  its  reporter,  but  in  this  case,  “I 
believed  these  people.  I  was¬ 
n’t  going  to  jeopardize  the 
company. 

“Given  what  1  know  about 
it,  I  believe  she  could  have 
done  it,”  said  McClary 

By  her  own  admission, 

Cuda  said  she  has  always 
been  aggressive  on  the  job.  “I 
was  called  the  barracuda. 

“When  you  are  known  to 
be  aggressive,  you  make  ene¬ 
mies,”  she  said. 

And,  Cuda  maintains,  “I  was  under  pressure  not  to 
do  these  stories.” 

Her  charges  were  repeated  by  Benjamin,  who 
was  fired  Dec.  13.  Though  he  admits  no  directive 
from  Barker  ever  ordered  him  not  to  pursue  the 
story  or  limit  the  amount  of  stories,  the  goal  was 
implied,  he  said. 

While  Cuda’s  firing  had  more  to  do  with  manner 
than  with  the  quality  of  her  woik,  Benjamin’s  situa¬ 
tion  was  completely  different,  said  Barker,  who 
stated  his  problems  with  Benjamin  began  not  with 
the  EDC  story,  but  when  Barker  became  publisher 
in  1995. 

In  Barker’s  view,  downsizing  efforts  and  new  edi¬ 
torial  goals  at  the  11,000-circulation  newspaper 
angered  Benjamin,  who  refused  to  cooperate  with 
his  new  boss. 

Benjamin’s  dismissal  letter  from  Barker,  given 
after  Benjamin  missed  an  employee  Christmas  party, 
hints  at  pasts  conflicts. 

The  letter  reads,  “Given  the  recent  circumstances 
and  well-documented  problems  that  we  have  had, 
this  latest  snub  is  not  going  unrecognized.” 

Further  down.  Barker  wrote,  “You  have  a  choice 
of  commenting  to  the  press  about  your  situation.  Or 
you  can  leave  quietly  and  salvage  your  career.  I  warn 
you  that  if  you  make  statements  to  the  press  that 
reflect  negatively  against  this  paper,  I  will  freely 


Three  editorial 
employees, 
including  the 
executive  editor, 
let  go  at  upstate 
N.Y.  daily 


By  her  own 
admission,  Cuda 
said  she  has 
always  been 
aggressive  on  the 
job. "/  was  called 
the  barracuda.” 
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explain  why  you  were  fired.  (Please  read  my  last 
memo.)” 

Insubordination  and  missed  deadlines  were  the 
reasons  Baricer  gave  for  Benjamin’s  firing. 

“He  missed  deadline  26  out  of  32  times  in  Novem¬ 
ber.” 

“I  warned  him  if  he  didn’t  get  his  act  together . . . 
this  is  it,”  said  Barker. 

Benjamin’s  boycott  of  the  Christmas  party  was 
not  the  reason  for  the  firing,  explained  Barker,  but  “it 
was  one  of  those  final  slaps  in  the  face.” 

Benjamin  admitted  that  deadlines  were  missed 
“more  times  than  not  due  to  things  beyond  the 
newsroom’s  control.” 

Problems  included  the  demands  of  a  new  pagina¬ 
tion  system  and  “fewer  people  doing  more  work” 
because  of  cutbacks  in  editors.  Also,  the  production 
department  kept  track  of  deadlines  and  their  clock 
was  seven  minutes  faster  than  the  one  in  the  news- 
nx)m,  said  Benjamin. 

Along  with  the  accusations  of  Cuda  and  Ben¬ 
jamin,  come  few  hard  facts.  Neither  has  filed  a  law¬ 
suit  against  the  paper,  though  both  say  they  are  look¬ 
ing  into  it. 

What  the  situation  boils  down  to,  said  McClary,  is 
“a  couple  of  people,  their  egos  were  very  bruised. 
They  were  in  positions  of  power  in  the  community 
and  they  abused  that  power.” 

For  Benjamin,  the  conflict  holds  “a  lot  of  disap¬ 
pointment.” 

“To  see  former  co-workers  knuckle  under 
[Barker’s]  fist  is  troubling,”  he  said.  “If  you  believe  in 
good  journalism,  you  have  to  make  a  stand  some¬ 
time.” 


Free  Tax  Guide 

CCH  INC.,  A  provider  of  tax  and  business  law 
information,  has  released  the  fourth  edition  of 
its  free,  64-page  booklet,  CCH  Tax  Guide  for  Jour¬ 
nalists. 

The  guide  was  developed  for  print  and  electronic 
news  reporters,  photographers  and  freelance  writ¬ 
ers.  It  includes  updates  to  reflect  tax  laws  enacted  in 
1996. 

Topics  include  foreign  correspondents  living 
abroad,  income  from  prizes,  awards  and  copyrights, 
libel  insurance,  online  service  fees,  strike  pay  and 
union  dues  and  home  office  deductions  and  busi¬ 
ness  expenses. 

For  a  copy,  contact  Mary  Dale  Walters  at  (847) 
267-2038,  or  mail  requests  on  business  letterhead  to: 
CCH  Public  Relations  Department,  2700  Lake  Cook 
Rd.,  Riverwoods,  Ill.  60015. 

Dividend 

IOWA-BASED  LEE  Enterprises  Inc.  declared  a  quar¬ 
terly  cash  dividend  of  13*  per  share.The  dividend 
is  payable  on  April  1,  1997  to  stockliolders  on 
record  for  both  the  Common  and  Class  B  Common 
Stock  as  of  March  3,  \991. 


Newspaper’s 

TV  News 
Venture  Closes 


Like  an  increasing  number  of  newspa¬ 
per  owners,  Knight-Ridder  wants  to  be  in 
television. 

But,  with  the  folding  of  their  Philadelphia 
news  show,  “Inquirer  News  Tonight,”  they  learned 
the  going  can  be  rough. 

Using  one  of  their  strongest  resources  —  the 
Philadelphia  Inquirer  —  Knight-Ridder  cut  a  deal 
with  local  television  station  WPHL  to  air  the  news 
program  which  was  produced  by  KR  Video,  a  sub¬ 
sidiary  of  Knight-Ridder. 

The  hour-long  telecast  debuted  in  September 
1S>94.  ,\fter  stalled  ratings  and  lost  capital  belea¬ 
guered  the  venture,  “Inquirer  News  Tonight”  was 
reduced  to  a  half-hour  broadcast. 

About  six  months  later,  at  the  close  of  1996, 
“Tonight”  was  off  the  air. 

“We  realized  we  were  not  on  the  track  to  prof¬ 
itability  that  we  wanted  to  be,”  said  Clark  Hoyt,  vice 
president  of  news  at  Knight-Ridder.  “It  became  clear 
that  we  were  ready  to  move  on  to  other  video  pro¬ 
jects.” 

In  the  beginning,  Knight-Ridder  had  three  goals 
for  the  project,  said  Hoyt. 

They  were  to  attract  television  news  viewers  to 
the  Inquirer,  develop  video  compatibility  in  the 
company,  and  to  make  money. 

“As  we  move  into  the  multimedia  age,  it’s  impor¬ 
tant  to  do  programming  that  translates  a  good  news¬ 
paper  into  a  good  television  program,”  said  Hoyt. 

The  program’s  news  staff  was  provided  by  KR 
Video,  but  Inquirer  reporters  often  appeared  on-air 
to  discuss  an  important  late-breaking  story  or  issue. 
Certain  reporters,  such  as  the  automobile  editor  and 
the  restaurant  critic,  had  regular  .slots  on  the  pro¬ 


gram. 

Still  it  wasn’t  enough.  With  four  other  newscasts 
to  compete  against,  “Tonight”  barely  made  a  dent.  A 
major  problem  was  the  Inquirer  show  had,  at  its 
height,  only  an  hour’s  worth  of  broadcasting.  All  of 


“It  became  clear 
that  we  were 
ready  to  move  on 
to  other  video 
projects'’ 

—  Clark  Hoyt,  vice  president  of 
news,  Knight-Ridder 


the  competing  channels  offered 
news  morning,  afternoon  and 
night. 

“It  was  not  a  fully  integrated 
news  operation,”  explained  Hoyt. 

Knight-Ridder  will  rebound 
in  Philadelphia,  promised  Hoyt, 
who  said  otlier  broadcast  ven¬ 
tures  are  in  the  works,  including 
possibly  a  24-hour  cable  news 
channel. 
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An  American 
Dream  Abroad 


From  long  island,  N.Y,  Hesh  Kestin 
and  his  miniscule  staff  of  15  plan  to  make 
money  by  providing  editorial  slices  of 
American  life  to  a  growing  list  of  Euro¬ 
pean,  Middle  Eastern,  African  and  Asian 
countries. 

Kestin,  former  European  bureau  chief  for  Forbes 
magazine,  launched  the  American  in  June  in  25 
countries.  It  is  currently  available  in  60  foreign  coun¬ 
tries.  Distribution  in  the  United  States  is  limited  to 
newsstands  in  New  York  and  Washington,  D.C.,and 
in  Barnes  and  Noble  bookstores  throughout  the 
country. 

The  paper’s  objective,  at 
the  time,  was  to  give  Ameri¬ 
cans  living  abroad  and  Ameri¬ 
can  travelers  something 
they’ve  never  had  —  a  Sunday 
newspaper . . .  with  a  twist. 

One  surprise  the  Ameri¬ 
can's  president  and  publisher 
had:  non-Americans  make  up 
50%  of  the  publication’s  read¬ 
ership. 

“Most  people  are  terribly 
interested  in  the  U.S.  and  not 
just  pKjlitically,”  explained  Kestin.  The  paper’s  initial 
success  “is  a  reflection  of  the  feeling  around  the 
world  that  the  U.S.  is  the  unopposable  model  for 
what  the  21st  century  society  will  be  like.” 

The  upstart  American's 
key  competition  is  USA  Today 
and  the  International  Herald 
Tribune.  Despite  the  long 
international  presence  of 
those  two  papers,  they  are 
already  at  a  distinct  disadvan¬ 
tage.  Unlike  the  American, 
neither  publishes  on  Sunday. 

The  lack  of  competition 
bodes  well  for  future  prosper¬ 
ity.  The  American's  other  bit 
of  strategic  genius  involves 
the  basic  issue  of  profit. 

Foregoing  the  traditional 
newspaper  method  of  making 
money  through  advertising, 
Kestin  chose  a  simpler  route. 
“We  make  money  on  each 
copy,”  he  said. 

At  $4  a  copy,  on  average, 
the  American  is  more  expen¬ 
sive  than  most  newspapers 


abroad.  But  this  pricing  concept  allows  the  paper  to 
earn  80%  of  its  revenues  from  the  customer.  The 
result  is  that  after  eight  months  the  American's 
books  are  showing  no  signs  of  red. 

The  American's  current  circulation  of  17,000  is 
above  the  company  break-even  point  of  14,000 
copies. 

Determined  to  run  a  lean  enterprise,  Kestin  isn’t 
sure  if  advertising  has  a  place  in  the  American.  With 
more  advertising  comes  more  pages,  said  Kestin. 
More  pages  translates  into  higher  air  shipping  costs. 
More  costs  mean  less  profit.  And  we  know,  less 
profit  means  less  money  for  the  paper’s  frugal  own¬ 
ers. 

As  far  as  content,  the  American,  backed  by  Kestin 
and  a  “small,  transatlantic  group  of  investors,  doesn’t 
bother  with  boring  business  briefs  or  run-of-the-mill 
international  news.  It  offers  the  good,  the  bad,  the 
irreverent  and  the  interesting  of  life  in  the  U.S. 

“We  assume  readers  are  already  reading  the  WaU 
Street  Journal  or  the  Herald  Tribune"  said  Kestin. 
“What  they  want  on  Sunday  is  a  good  read.” 

The  40-page  tabloid  is  filled  primarily  with  wire 
stories  from  a  pool  of  87  syndicated  newspapers. 
Original  articles  come  from  regularly  contributing 
columnists  and  the  American's  one  staff  writer. 

Leisure  and  gossip  are  giving  ample  attention. 

Among  the  regular  features  is  the  “Sleaze  Please” 
column  which  editors  warn  readers  is  information 
that  has  “absolutely  no  redeeming  social  or  educa¬ 
tional  value.” 

The  paper’s  Concierge  is  a  pullout  section  that 
lists  tourist  attractions,  events  and  services  for  the 
week  ahead  in  38  European  cities. 

Printed  in  London  and  Frankfurt,  each  issue  is 
sent  via  ISDN  line.The  newspaper  owns  no  presses. 

“We  use  every  electronic  advance  to  put  out 
newspapers,”  said  Kestin.  “The  only  piece  of  paper 
here  is  a  paycheck.” 

Given  its  promising  beginning,  Kestin  is  working 
even  harder  to  ensure  more  good  times  ahead. 

“In  talks  with  strategic  partners.  I’m  convinced 
the  way  to  grow  is  to  grow  quickly,”  said  Kestin. 

In  three  years,  circulation  goals  are  50,000, 
though  the  owners  expect  to  reach  tliat  in  two 
years.The  next  step  would  be  to  top  100,000  circu¬ 
lation. 

An  Asia  edition  is  expected  by  the  summer  and 
the  American  will  focus  more  on  increasing  sales  in 
the  United  States,  which  now  stands  at  600. 

Why  such  aggressive  growth  plans? 

“Because  I’m  one  of  the  owners  and  I  want  to 
make  money,”  said  Kestin. 


W-month-old 
U.S. -produced 
Sunday  paper 
now  available 
in  60  foreign 
countries 


"We  assume  readers  are 
already  reading  the  Wall 
Street  Journal  or  the  Herald 
Tribune.  What  they  want  on 
Sunday  is  a  good  read.” 

—  Hesh  Kestin,  president 
and  publisher,  the  American 
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Stick  With 
The  Franchise 


TOO  OFTEN  OUR  best  reporters 
want  to  move  beyond  their 
immediate  backyards  and  explore 
more  global  issues,  no  matter 
how  challenging  the  ItK'al  story," 
lamented  Sacramento  Bee  execu¬ 
tive  editor  Gregory  Favre. 

"They  are  more  tempted  to  sniff  under  the  rock 
down  the  road,  across  the  state  line  or,  sometimes, 
around  the  world,”  he  added. 

This  is  a  serious  miscalculation  that  hurts  both 
newspapers  and  their  readers,  he  contended  in  a 
speech  at  the  formal  opening 
of  the  Freedom  Forum’s  posh 
new  Pacific  Center  in  San 
Francisco. 

Amid  an  expanding  media 
mix  and  technological 
advances,  “our  franchise  is 
local  news  —  good  news,  bad 
news,  heroes  and  villains,  dis¬ 
asters  and  everyday  occur¬ 
rences,  little  leagues  and 
major  leagues,  big  and  small 
businesses  and  all  of  the  ele¬ 
ments  that  make  up  our  com¬ 
munities  and  make  them  what  they  are,”  asserted 
Favre,  past  president  of  the  American  S(x:iety  of 
Newspaper  Editors. “It  is  depressing  how  many  peo¬ 
ple  in  our  own  offices  think  otherwise.” 

The  problem,  he  went  on,  is  that  many  reporters 
believe  their  newspapers  are  parochial  if  they  offer 
greater  exposure  to  issues  that  affect  readers’  dail}' 
lives  and  anticipate  trends  and  concerns  that  cap¬ 
ture  the  mtxxl  of  the  community. 

“The  fact  is,  we  may  be  the  last  and  best  hope  to 
keep  our  communities  together  as  the  amazing 
wonders  of  today  and  tomorrow  splinters  them  into 
small  and  smaller  groups,”  Favre  opined. 

But  to  provide  readers’  needs,  newspapers  must 
first  make  sure  their  newsrooms  and  other  depart¬ 
ments  reflect  the  nation’s  gniwing  diversity,  the 
speaker  said.  In  hiring,  he  went  on,  applicants 
should  not  be  judged  only  on  their  talent,  creativity 
and  pnimise  but  also  on  how  they  represent  the 
area  and  society  at  large. 

“We  must  make  sure  that  the  next  generation  of 
journalists  will  be  willing  to  take  risks,  to  be  preach¬ 
ers  of  vision,  to  be  ethical  and  open,  to  be  inspiring 
and  imaginative,  to  be  gentle  and  patient  and,  yet,  at 
the  same  time  obsessed  with  the  idea  of  seeing  their 
ideas  and  concepts  become  reality,”  Favre  said. 
While  covering  the  significant  news  in  their  com¬ 


Sacramento  Bee 
editor  says 
cutting  back 
on  local  news 
coverage  is 
a  mistake 


munities,  newspapers  will  still  be  able  to  serve  up 
national  and  international  news  as  well  as  entertain¬ 
ment,  Favre  argued.  They  also  can  do  projects  and 
continue  to  cover  traditional  and  nontraditional 
beats,  he  said. 

Favre  urged  the  industry-  to  “stop  all  this  woe-is- 
me  attitude  that  has  surfaced  in  our  newsrooms. 
Please  spare  me  this  language  of  fear  and  defeat.” 

Flardly  a  day  passes  that  some  young  staffer  asks 
if  he  or  she  has  a  future  in  the  newspaper  business, 
the  editor  observed. 

“1  tell  them,  yes,  there  is  a  future,”  Favre  related. 
“So  let’s  stop  beating  ourselves  up  and  conjuring  up 
visions  of  failure  and  feelings  of  despair." 

He  is  convinced,  he  said,  that  newspapers  are 
needed  as  never  before  as  communities  are  shatter¬ 
ing,  public  places  becoming  scarce  and  values  dis¬ 
appearing.  Being  a  journalist  is  a  great  gift  and  it 
should  be  used  to  perform  public  service  and  leave 
a  legacy  of  commitment  to  future  journalists,  Favre 
said. 

If  the  present  generation  of  newsmen  and 
women  fail  in  this  effort,  communities  will  be  with¬ 
out  strong,  dedicated  news  outlets  that  represent 
the  “wholeness”  of  their  cities,  he  warned. 

“We  need  reporting  that  is  courageous  and 
aggressive,  substantial  and  thoughtful,  compassion¬ 
ate  and  passionate,”  Favre  stated.  “We  need  to  help 
diverse  people  understand 
each  other,  understand  their 
differences  and  also  what 
they  share  —  understand  the 
way  to  help  build  a  real  sense 
of  community.” 

In  a  brief  address,  San  Fran¬ 
cisco  Mayor  Willie  Brown 
extended  a  welcome  to  the 
Freedom  Forum  while  also 
getting  in  a  couple  of  jabs  at 
the  press  with  which  he  has 
had  a  love-hate  relationship 
for  years. 

Thousands  upon  thousands 
of  the  news  racks  in  the  city 
are  in  “disrepair,”  he  com¬ 
plained.  and  suggested  news¬ 
papers  should  do  something 
about  it. 

Regarding  newspaper  cov¬ 
erage  of  him  —  which  at 
times  has  drawn  his  wrath  — 
he  commented:  “They  think 
they  are  objective;  I  don’t.” 


“Our  franchise  is  local  news  — 
good  news,  bad  news,  heroes 
and  villains,  disasters  and 
everyday  occurrences,  little 
leagues  and  major  leagues,  big 
and  small  businesses  and  all  of 
the  elements  that  make  up  our 
communities  and  make  them 
what  they  are.“ 

—  Gregory  Favre,  executive 
editor,  Sacramento  Bee 
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From  School 
Teacher  To  Editor 


Georgia  Boring  holds  up  three  different 
nameplated  editions  of  her  family's 
twice-weekly  Pennsylvania  newspaper. 
Boring  said  gross  sales  for  the  operation 
reach  almost  $500,000  annually. 


WEEKLY  EDITOR 
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each  copy. 

“Gradually  he  got  his  own  equip¬ 
ment.  My  mother  ran  the  Linotype  for 
years  and  handled  bookkeeping  and  the 
front  counter.  I  learned  to  feed  the 
flatbed  press,  operate  the  Linotype  and 
the  addressing  machine.” 

Most  of  their  lives,  Georgia  and 
Charlene  helped  around  the  paper. 

They  wrote  all  kinds  of  stories  —  from 
Girl  Scout  and  school  activities  to  gov¬ 
ernmental  sessions. 

“Dad  felt  that  someone  from  the 
paper  should  attend  every  public 
meeting  in  our  circulation  area,” 
Georgia  said.  “We’ve  carried  on  that 
tradition,  providing  news  coverage  of 
schools,  townships,  boroughs  and 
municipalities. 

“We  even  have  a  zoning  special¬ 
ist,  Gerry  Stoll,  who  sells  real  estate 
full  time  and  works  for  us  part  time. 
Gerry  probably  has  attended  and  writ- 


DURING  last  SUMMER’S 
50th  anniversary  of  the 
Penn-Franklin  Neu’s,  edi¬ 
tor  Georgia  Boring,  while 
covering  stories,  often 
wore  a  snazzy,  gold  T-shirt. 

Emblazoned  on  it  is  a  caricature  of 
Ben  Franklin  reading  the  Cooper 
family’s  twice-weekly  paper. 

One  muggy  August 
evening,  Georgia 
wished  she  had  acces- 
sorized  her  T-shirt  out- 
ftt  with  a  construction 
worker’s  hard  hat. 

At  a  meeting  of 
Salem  Township’s 
supervisors,  60  per- 
sons  —  many  in  a  surly 
mood  —  crammed  a  room  with  a 
capacity  for  half  that. 

Hardly  had  the  editor  sat  down  at  a 
makeshift  press  table,  when  two  of  the 
supervisors  got  into  a  heated  discussion 
over  moving  the  proceedings  to  anoth¬ 
er  location. 

A  pair  of  spectators  began  a  shouting 
match  over  another  issue.This  quickly 
escalated  into  a  fist  fight,  with  others  in 
the  audience  piling  in. 

The  township  constable  and  two  of 
his  deputies  attempted  to  break  up  the 
melee,  but  couldn’t. 

“People  were  screaming,  throwing 
things  and  hitting  one  another,”  Georgia 
later  said.  “Salem  is  what  Penn  [Town¬ 
ship]  was  20  years  ago  —  rough,  ready, 
argumentative,  combative.” 

The  brawl  raged  on  until  82-year-old 
Kidd  “was  knocked  off  her  chair,  scraf>- 
ing  her  leg  and  causing  it  to  bleed  exten¬ 
sively,"  Georgia  reported  in  her  story. 

Two  firemen  administered  first  aid  to 
Kidd  and  suggested  an  ambulance  ride 
to  the  hospital.  She  refused. 

With  a  somewhat  subdued  atmo¬ 
sphere,  the  clerk  attempted  to  read 
minutes  of  the  July  meeting.  Several  in 
the  audience  jumped  up  to  challenge 
the  wording.  Others  shouted  for  them 

Riordan  is  a  freelance  writer. 


to  sit  down  and  shut  up. 

Later,  a  third  fracas  began  when  the 
chairman  announced  he’d  made  a 
change  in  the  printed  agenda. 

Comments  from  the  floor  would  not  be 
heard  until  the  end  of  the  meeting. 
Shouts  of  protest  and  shoving  ensued, 
prompting  a  frantic  cellular  phone  call 
to  state  police. 

The  editor’s  32-col- 
umn-inch  repiort  of  the 
zany  Salem  session 
closed  with  a  wry 
quote.  It  was  a  question 
from  township  resident 
Cindy  Marshall,  who 
attended  with  her  15- 
year-old  son.Woiking 
for  a  Scout  merit  badge 
on  civics,  he  wanted  to  learn  how  local 
government  operates.  His  distraught 
mom  asked  supervisors;  “How  can  I  tell 
my  sons  not  to  fight?” 

Many  editors  would  have  lavishly 
splashed  this  stor)'  all  over  Page  1 . 

Not  the  55-year-old  Georgia.  Her  cover¬ 
age  was  complete,  but  avoided 
pyrotechnics. 

It  ran  out  front,  under  a  modest, 
two-column  30-point  head:  “Woman 
injured  as  fight  breaks  out  at  Salem 
Twp.  Supervisors’  Meeting.” 

“We  print  the  facts  and  never  sensa¬ 
tionalize  a  story. That’s  the  way  dad  did 
it.  And  so  do  we.  He  said  an  informed 
reader  becomes  an  enlightened  reader.” 

In  1947,  her  father,  the  late  Charles 
K.  Cooper,  founded  the  Penn-Franklin 
News  to  serve  a  cluster  of  western 
Pennsylvania  neighlxrrhoods  around 
Murrysville,  30  miles  from  Pittsburgh. 

In  his  first  issue  Cooper  told  readers; 
“A  good  newspaper  is  the  backbone  of 
a  community.” 

Georgia,  looking  back  nearly  half  a 
century,  remembered  “dad  coming 
home  [from  the  printer’s]  with  a  heavy 
load  of  flat-cut  newsprint.  Four  pages 
were  printed  on  each  side.  My  mother 
[Maxine  Smith  Cooper], grandfather,  sis¬ 
ter  Charlene  and  I  used  to  fold  them  by 
hand  on  a  card  table.  Dad  addressed 
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ten  mote  ZHB  [zoning  hearing  board] 
stories  than  anyone  in  Westmoreland 
County.” 

Actually,  Georgia  had  not  anticipated 
a  newspaper  career.  Her  dream  was  to 
become  a  school  teacher.  She  earned  a 
degree  in  education  from  Muskingum 
College  in  Ohio  and  taught  three  years 
in  public  schools. 

While  at  Muskingum,  Georgia  met 
her  future  husband,  Wade  Boring,  a 
physics  and  math  major.  They  were  mar¬ 
ried  in  1963,  immediately  after  her  grad¬ 
uation. 

“When  our  daughter,  Beth,  reached 
three,  1  organized  and  ran  a  preschool 
for  20  years.  It  eventually  had  100 
pupils  in  five  classes.” 

Wade  joined  the  News  crew  and 
became  its  all-around  production  per¬ 
son. 

In  recent  years,  their  sons,  Charles 
and  Dave,  have  taken  over  photocom¬ 
position  and  circulation. 

In  the  early  1980s,  Georgia’s  father 
was  stricken  with  Alzheimer’s  disease. 

By  then  the  Perm-Franklin  operation 
had  grown  to  include  the  Penn  Trafford 
News  and  the  Delmont  Salem  News, 
each  published  on  Mondays  and 
Wednesdays,  with  a  combined  paid  cir¬ 
culation  of  7,000. 

Georgia  and  Charlene  —  with  strong 
approval  of  their  mother  —  assumed 
management  of  the  family  newspaper 
business  as  co-publishers.  Georgia 
became  editor  and  Charlene  advertising 
manager.  Their  all-around  talents  are  so 
similar  that  when  family  emergencies 
arise,  they  often  switch  duties  for  a  few 
weeks. 

“Years  back,  dad  and  Charlene  came 
up  with  a  great  mariceting  idea  —  every 
subscriber  could  have  one  free  16-word 
classified  each  week,”  Georgia  said. 

“Our  readers  have  become  so  cre¬ 
ative  with  those  16  words  that  it’s  pop¬ 
ular  to  buy  our  paper  just  to  see  the 
classifieds.” 

The  free  ad  idea  helped  hype  sale  of 
paid  classifieds. 

That  became  a  driving  force  in  cre¬ 
ation  of  the  Market  Place,  a  13,00(>cir- 
culation  shopper,  mailed  each  Saturday 
into  nonsubscriber  homes.  It  contains 
that  week’s  classifieds  and  select  display 
ads. 

The  sisters  combined  the  three  paid 
papers  —  with  a  unique  twist.The 
new  product  has  identical  news  and 
advertising  content,  and  page  layouts. 
Inside  folios  carry  the  names  of  all 


“We  print  the  facts 
and  never  sensationalize 
a  story.  That's  the  way 
dad  did  it.  And  so  do 
we.  He  said  an  informed 
reader  becomes  an 
enlightened  readeif 

three  editions. 

Press  runs  are  interrupted  twice  to 
replate  the  front  page  with  six  name¬ 
plates. 

That  said,  Georgia  began  to  chuckle. 

“We  still  get  calls  from  people  who 
say, ‘You  mailed  me  the  wrong  paper.  I 
didn’t  get  my  news.’ 

Actually  all  three  papers  are  identi¬ 
cal,  except  for  the  flag  on  Page  1 .  At 
first  we  tried  to  explain.  But  now  we 
simply  send  them  out  an  issue  with  the 
‘right  name.’  ” 

But  don’t  look  for  editorials. 

“This  for  the  most  part  is  a  well-edu¬ 
cated  community,”  explained  Georgia. 
“In  many  of  our  families,  both  the 
father  and  mother  have  PhDs.  If  you 
present  all  the  information  and  facts, 
people  are  perfectly  capable  of  making 
up  their  own  minds. 

“They  do  not  need  a  newspaper  edi¬ 
tor  to  tell  them  how  to  think.They 
need  a  newspaper  editor  to  give  them 
objective  information.” 

She  quickly  added,  “Now  that’s  not 
saying  we  don’t  have  influence.  I  can 
remember  my  father  sitting  in  his  office 
for  hours  with  council  members  and 
the  mayor. 

“His  impact  came  by  sharing  his 
thoughts  with  these  people. 

“And  that’s  sort  of  the  way  it  goes 
now.  It’s  not  so  much  my  opinions,  but 
what  I  see  or  hear.  Let  me  give  you  a 
couple  of  examples. 

“When  a  tough  issue  faces  the  town¬ 
ship,  I  might  phone  a  councilman  and 
tell  him, ‘There  have  been  30  people  in 
our  place  this  week  and  everyone 
spoked  up  against  so-and-so.  I’m  telling 
you  this  for  your  own  information.’ 

“Or  when  we  printed  the  high 
school  paper.  A  questionable  phrase 
turned  up  in  one  story.  I  didn’t  under¬ 
stand  it.  But  when  I  showed  my  daugh¬ 
ter,  she  did.  I  immediately  called  the 
school  superintendent.  He  had  it  killed. 
It’s  just  common  sense  to  step  in  at 
times  like  this.” 


One  of  Georgia’s  concerns  occurs 
when  old  friends,  who  go  back  to  her 
childhood  days,  “forget  that  first  I’m  a 
reporter  and  tell  me  things  which 
could  make  great  stories.  Mostly  we 
never  print  these  because  someone 
might  be  injured.  And  we  try  never  to 
do  that.” 

But  arrests  of  drunken  drivers 
“always  go  in,  no  matter  who  they  are. 
We  also  print  all  police  blotter  acci¬ 
dents,  never  altering  or  dropping  an 
entry.  Although  sometimes  the  police 
might.You  must  stick  to  your  policy  of 
reporting  news.  As  soon  as  you  deviate, 
you’re  in  trouble.” 

To  young  persons  considering  week¬ 
ly  careers,  Georgia  offers  some  sage 
reflections:  “You’ll  never  have  a  free 
moment.  Everything  you  come  upon  is 
a  possible  story.  So  you  always  have  to 
be  on.  If  you  expect  to  earn  a  big 
income,  forget  it. 

“However,  if  you  want  to  be  part  of  a 
community,  are  service-oriented  and 
have  high  ethics,  this  could  be  the  field 
for  you.” 


Maynard  Institute 

Training  a  multicultural  work  force  for  today's  news  media. 


The  best  investment 
you'll  make  this  year. 


Editing  Program 

June  1  -  July  25, 1997 
University  of  Arizona 

Management  Training  Center 

July  27  -  August  30. 1997 
Northwestern  University 

For  information  about  these  and 
other  programs,  contact: 

Maynard  Institute  for  Journalism  Education 
1211  Preservation  Park  Way 
Oakland,  Calif.  94612 
Phone:  510-891-9202 
Fax:  510-891-9565 
E-mail:  maynardije@aol.com 
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NEWSPEOPLE  IN  THE  NEWS 


COM  PILED  m  IAN  E.  ANDERSON 


pers  in  suburban 
E>allas. 


SVEANNTEM- 

FERO,vice  presi'  H|p  3 

dent  of  human  1 

resources  at  the 

Register,  has  been  M 

named  director  of 
human  resources 

.  RICHAItD  NORTON 

at  Indianapolis 
Newspapers  Iik., 

publisher  of  the  Indianapolis  Star  and 
Indianapolis  News. 


TOM  GOLD- 

;  r  STEnV, professor 

w  of  journalism  and 

^  I  former  dean  of  the 

®  Graduate  School  of 

TOM  eOLDSTEMN  , 

Journalism  of  the 
University  of  Cali¬ 
fornia,  Berkeley,  has  been  named  dean  of 
the  Columbia  University  Graduate  School 
of  Journalism,  effective  July  1 . 


JOHN  IRBY 


SVBANNTEMPERO 


cations  Corp.,  Livonia,  Mich.,  publishers 
of  the  Observer  &  Eccentric  netvspapers. 


GiNNY  SEXTON,  public  relations  man-  I  JOHN  R.  IRBY,  47,  vice  president  and 
ager  at  the  Niles,  ni.,  \  executive  editor  of  San  Gabriel  Valley 

has  been  named  director  of  communica-  1  Newspaper  Group  (formeriy  Thomson 
tions  at  the  Audit  Bureau  of  Circulations,  i  LA.  News  Group),  has  been  named  pub- 
Schaumburg,  Ill.  i  Usher  and  executive  editor  at  the 

COLLEEN  0*GRADY,  assistant  man-  !  Anderson,  Ind.,  Herald  Bulletin. 
ager  of  communications,  was  promoted  i 

to  manager  of  communications.  i  BETH  RODDY,  42,  vice  president  of 

i  sales  and  marketing  at  Harte-Hanks 

RICHARDJ  (RICK)  NORTON  has  been  i  Community  Newspapers,  has  been  pro- 
promoted  to  vice  president  of  technolo-  |  moted  to  president  and  publisher  of  the 
gy  and  systems  at  Suburban  Communi-  I  group  of  eight  daily  and  weekly  newspa- 


STUART  GARNER,  senior  vice  presi¬ 
dent  and  COO  of  Thomson  Newspapers, 
has  been  appointed  to  the  new  position 
of  executive  vice  president  and  COO. 


BRAHM  RESNLK,  37,  deputy  business 
editor  at  the  Milwaukee  Journal 
Sentinel,  has  been  named  business  editor 
at  the  Democrat  and  Chronicle  and 
Times-Union  in  Rochester,  N.Y. 


DOUG  SHOWAITER,  Special  publica¬ 
tions  editor  at  the  Columbus,  Ind.,  Repub¬ 
lic,  has  been  appointed  city-region  editor. 


FRED  PARKER,  director  of  marketing 
for  CERFnet,  an  Internet  service  provider 
in  CaUfomia,  has  been  named  director  of 
electronic  commerce  at  the  San  Diego 
Daily  Transcript  and  its  Internet  compo¬ 
nent,  the  San  Diego  Source. 


RICHARD  L  CONNOR,  publisher  of 
the  Fort  Worth  Star-Telegram,  has  been 
elected  president  of  the  Texas  Daily 
Newspaper  Association. 

Also  elected  were  GARET  VON 
NETZER,  publisher  of  the  Amarillo 
Globe-News  —  vice  president;  and  BILL 
CORNWELL,  editor  and  publisher  at  the 
Brazosport  Facts  —  treasurer. 

AUBREY  L  WEBB,  publisher  of  the 
Beaumont  Enterprise,  who  served  as 
president  in  1996,  became  chairman  of 
the  executive  committee  in  1997. 


Thomson  Newspapers 

has  agreed  to  sell 

Lebanon  (PA)  Daily  News 

(21,300  daily  circulation) 

Fitchburg  (MA)  Sentinel  &  Enterprise 

(20,100  daily  circulation) 

Council  Bluffs  (LA)  Daily  Nonpareil 

(17,100  daily  circulation) 


Garden  State  Newspapers,  Inc. 

an  affiliate  of  MediaNews  Group 

We  are  proud  to  have  represented 
Thomson  Newspapers  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

(505)  820-2700 


WAYNE  DOMINICK,  advertising  manag¬ 
er  at  the  Frankfort,  Ky,  State  Journal,  has 
been  named  general  manager  of  the 
weekly  Owenton,  Y^/.,  News-Herald. 


CHRISTOPHER  D.  DISSINGER,  retail 
advertising  manager  at  the  Carroll 
County  Fiwes, Westminster,  Md.,  has  been 
appointed  advertising  manager  at  the  Los 
Alamos  (N.M.)  Monitor. 
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SaiRLEY  ABBOTT,  71,  one  of  the  first 
women  to  be  a  general  assignment 
reporter  for  a  Chicago  newspaper,  died 
Jan.  7  in  Greenwich,  Conn. 

She  was  known  as  Shirley  Schuette  to 
Chicago  Daily  News  readers  during  the 
1940s  and  1950s. 

ROBEBT  B.  ATWOOD,  89,  onetime 
owner  of  the  Anchorage  Times,  which 
he  turned  into  a  force  for  Alaskan  devel¬ 
opment,  died  of  heart  and  respiratory 
failure  Jan.  10  in  Anchorage. 

PHILLIP  R.  BYRVM,  51,  a  computer 
consultant  for  the  Oklahoma  Press 
Association,  died  of  cancer  Jan.  12  in 
Oklahoma  City. 

ARVIS  CHALMERS,  79,  a  veteran  state 
Capitol  reporter  for  the  Albany,  N.Y., 
Knickerbocker  News  who  covered  six 
governors  and  36  legislative  sessions, 
died  Dec.  1  in  Cape  Coral,  Fla.,  from 
injuries  incurred  in  a  car  accident  sever¬ 
al  months  ago. 

EDWm  E  DOWELL,  81,  who  covered 
World  War  II  for  United  Press  Inter¬ 
national  and  also  worked  for  Stars  & 
Stripes  and  Newsweek,  died  Jan.  5  in 
Sequim.Wash. 

PHIL  DUFF,  74,  retired  editor  and  pub¬ 
lisher  of  the  Republican  Eagle  in  Red 
Wmg,  Minn.,  and  co-founder  of  the 
Minnesota  News  Council,  died  Jan.  9  in 
Red  Wing. 

IRA  HENRY  FREEMAN,  90,  a  former 
reporter  at  the  New  York  Times  who 
won  a  Polk  award  for  stories  about  resi¬ 
dents  living  near  a  nuclear  plant  in 
South  Carolina,  died  Jan.  12  in  New 
York. 

ANGELO  GRAMAROSSA,  64,  a  retired 
assistant  composing  room  foreman  at 
Neu’sck^  in  Long  Island,  died  Jan.  19 
after  a  short  bout  with  cancer. 

He  was  at  home  in  North  Bellmore, 
N.Y,  at  the  time. 

RICHARD  D.  HENDERSON,  75,  long¬ 
time  artist  for  the  old  St  Louis  Globe- 
Democrat,  died  of  cancer  Jan.  29  in 
Bridgeton,  Mo. 

GABE  JOSEPH,  89,  retired  vice  presi¬ 
dent  for  advertising  and  marketing  at 


the  Chicago  Sun-Times  and  Chicago 
Daily  News,  died  Jan.  2  in  Rancho 
Mirage,  Calif. 

RAPLH  KEEFE,  74,  a  former  makeup 
editor  at  the  Chicago  Sun-Times,  died 
Jan.  7  in  South  Bend,  Ind. 

LOUIS  E  MARTIN,  84,  a  co-founder  of 
the  National  Newspaper  Association,  an 
organization  of  all  Aftican  American 
newspapers,  died  Jan.  27  in  Orange, 

Calif. 

Early  in  his  career,  he  was  an  assistant 
editor  at  the  Chicago  Defender  and  edi¬ 
tor  at  the  Michigan  Chronicle. 

HERMAN  E  MOECKER,  82,  former 
publisher  at  the  Niagara  Gazette  and 
Utica  Observer-Dispatch  in  New  York, 
died  Jan.  10  in  Ponte  Vedra,  Fla. 

JEROME  J  POLLOCK,  58,  assistant  circu¬ 
lation  director  at  the  Times  of  Trenton, 
N.J.,  died  Jan.  10. 

H.  SHELTON  PRINCE  JR.,  53,  editor 
and  publisher  of  the  Broumuood 
(Texas)  Bulletin,  died  Jan.  1  in 
Huntsville, Ala.,  ending  a  nine-year  battle 
with  cancer. 

JOSEPH  QUEEN,  33,  a  columnist  and 
reporter  at  Newsday  in  Long  Island, 
died  of  cancer  Dec.  25. 

PETER  REICH,  67,  a  former  aviation 
writer  at  the  Chicago  Tribune  and 
Chicago  Today,  died  Jan.  29  of  multiple 
systems  atrophy  or  Shy-Drager  syn¬ 
drome. 

During  his  career  he  was  nominated 
five  times  for  the  Pulitzer  Prize. 

A.B.  ‘^STORMY”  SHELTON,  82,  chair¬ 
man  of  the  Abilene  (Texas)  Reporter- 
News  and  a  director  of  Harte-Hanks 
Communications  Inc.,  died  Jan.  16  in 
Abilene. 

STANLEY  K.  STRACHAN,  58,  a  finan¬ 
cial  writer  who  exposed  fraud  and  mis¬ 
management  in  the  savings  and  loan 
scandal  of  the  1980s,  died  of  a  stroke 
Jan.  7  in  New  York. 

In  1976,  Strachan  and  two  partners 
founded  National  Thrift  News,  a  weekly 
paper  now  called  National  Mortgage 
News. 

In  September  1987,  he  was  the  first 


to  report  a  meeting  between  five  U.S. 
senators  and  Charles  H.  Keating  Jr.,  a  sav¬ 
ings  and  loan  executive  whose  fraud 
convictions  were  overturned  last  year. 

He  also  was  the  first  to  report  tax  con¬ 
cessions  from  the  government  to  buyers 
of  ailing  banks. 

Strachan  and  his  staff  won  the  1988 
George  K.  Polk  Award  for  breaking  those 
stories. 

ELBERT  A.  **BERT”  TALLEY,  86, 

retired  wire  editor  of  the  St  Louis  l\)st- 
Dispatch,  died  Jan.  29  in  Portland,  Ore. 
He  had  suffered  a  stroke  earlier  in  the 
week. 

ANGELA  TAYLOR,  82,  a  former  fea¬ 
tures  writer  in  the  style  department  at 
the  Neu'  York  Times,  died  Jan.  8  in 
Riverhead,  N.Y. 

The  cause  of  death  was  Alzheimer’s 
disease  complicated  by  pneumonia. 

THEO  WILSON,  whose  coverage  of  his¬ 
tory-making  trials  from  Sam  Sheppard  to 
John  De  Lorean  made  her  dean  of 
America’s  trial  reporters,  died  of  cere¬ 
bral  hemorrhage  Jan.  17  in  Los  Angeles. 

She  was  believed  to  be  about  78;  her 
age  was  a  closely  guarded  secret.  “A 
woman  who  will  teU  you  her  age  will 
tell  you  anything,”  she  said. 


Full-text 
government 
news  online 

U  .S.  NEWSWIRE,  WHICH  transmits 
news  releases  from  government 
and  other  policy  news  sources,  is  now 
making  its  full-text  data  file  available  to 
the  public  via  the  World  Wide  Web  at 
http://www.usnewswire.com. 

Newspaper 
exhibit 
in  Maryland 

The  laurel  (MD.)  Leader  is  the  fea¬ 
ture  of  a  new  exhibit  at  the  Laurel 
Museum. 

Celebrating  the  first  100  years  of  the 
newspaper,  the  exhibit  runs  from 
February  through  mid-May. 
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advertising/promotion' 


BY  M.L.  STEIN 

Expanding^ur 
Personal  Ads 


domhiciin}* 
classes  far 
polential 
cusUmiers  can 
spur  higher 
usage 


Taking  the  personals  pages  to  the 

classroom  can  be  an  untapped  revenue 
source  for  newspapers,  two  experts  in 
the  process  told  classified  ad  managers 
at  a  recent  meeting  in  San  Francisco. 
The  idea,  they  said,  is  to  remove  the  fear  and 
embarrassment  that  prevents  many  people  from 
using  the  service. 

Carol  Khan,  classified  director  of  the  San 
Francisco  Bay  Guardian,  and  PaulTwitchell,  pro¬ 
ject  manager  for  the  Tele-Publishing  Group,  con¬ 
ducted  the  seminar,  “Romancing  the  Personals  for 
Growth,”  at  the  Western 
regional  conference  of  the 
Association  of  Alternative 
Newspapers  (AAN). 

Khan,  who  recently  moved 
to  the  Guardian  from  the 
Willamette  Weekly  in 
Portland,  Ore.,  said  classroom 
sessions  she  held  in  Portland 
produced  new  customers  for 
the  Weekly's  personals  sec¬ 
tion  from  people  who  had  been  scared  off  by  the 
whole  concept. 

She  and  Twitchell  recommended  that  a  newspa¬ 
per’s  personals  staffers  teach  the  classes  at  such 
nonintimidating  venues  as  community  colleges  and 
bookstores.There,  the  instructors  explain  such 
things  as  how  personals  work,  effective  ways  to 
word  an  ad,  and  the  best  kind  of  greeting.They  also 
stress  the  “safety”  of  using  this  method  to  find  a 
mate  or  companion. 

“Put  together  an  event,”  advised  Twitchell,  “with 
30  to  50  people,  99%  of  whom  will  never  done 
this  before.They  will  come  in  with  excases  for  not 
placing  a  personals  ad,  but  they  really  want  to.” 

In  addition,  he  warned,  don’t  advertise  the  ses¬ 
sion  as  a  “singles-mingle.” 

“This  should  not  be  a  singles  party,”  he  contin¬ 
ued.  “Play  up  the  fact  that  it’s  a  learning  experi¬ 
ence.  When  they  see  it  will  be  held  at  a  college  or 
bookstore,  they  feel  it  will  be  OK.  Your  stock  goes 
way  up.” 

The  class,  he  contended,  can  break  down  fears 
that  answering  a  personals  ad  will  link  respondents 
up  with  “weirdos.” 

“Let  them  know  it’s  a  lot  safer  than  meeting 
someone  in  a  bar,”  he  said. 

“We  need  to  get  the  fence-sitters  into  the  news¬ 
paper,”  added  Twitchell.  He  said  the  Boston 
Phoenix,  which  is  owned  by  Tele-Publishing,  took 


the  personals  concept  to  bookstores  with  reward¬ 
ing  advertising  results. 

According  to  Khan  and  Twitchell,  the  training 
can  puncture  these  myths  about  personals; 

♦  Only  desperate,  lonely  people  do  it. 

In  reality,  scores  of  users  are  “sophisticated,  sin¬ 
gle  people  looking  for  sincere  relationships.” 

♦  It’s  too  expensive. 

Many  potential  advertisers  don’t  know  they  can 
get  a  free  ad,  free  voice  mailbox  and  a  free  greet¬ 
ing,  they  said. 

♦  It’s  not  private  or  confidential. 

“Placing  an  ad  is  totally 

confidential . . .  until  you  are 
ready  to  reveal  yourself.” 

They  don’t  work. 

“They  work  better  than 
you  think”  as  testimonials  to 
newspapers  show. 

Studies  show  that  advertis¬ 
ers  get  an  average  of  10  to 
15  replies  a  week,  Twitchell 
said. 

Khan,  asserting  that 
women  are  more  likely  than  men  to  seek  long¬ 
term  relationships,  said  she  tells  women  in  her 
classes  to  “be  honest  about  what  you’re  looking 
for”  and  that  a  good  self-image  is  important  in  the 
personals  world. 

On  the  nitty-gritty  side,  she  went  on,  few  of  her 
students  know  how  to  write  an  eye-catching  head¬ 
line  for  their  ad,  a  failing  she  tries  to  remedy. 

In  writing  exercises,  Khan  said,  she  usually  finds 
the  best  head  in  the  body  of  the  text. 

Among  the  other  tips  she  offers  are  to  record 
voice  messages  in  the  morning  “when  your  voice 
has  a  lot  more  clarity  than  at  night,”  and  not  to 
read  a  greeting  verbatim  from  a  script. 

Khan  said  the  spinoff  rate  from  the  classes  is 
phenomenal.  “If  you  have  30  in  a  class,  each  one 
will  tell  five  or  10  of  their  single  friends  that  per¬ 
sonals  can  be  trusted,”  she  said. 

Her  statement  was  confirmed  by  an  audience 
member,  Sonya  Brintnall,  classified  manager  of  the 
Eugene  (Ore.)  Weekly,  who  said  a  class  she  held 
for  30  women  only  at  a  local  bookstore  (with  wine 
and  cookies)  “brought  in  at  least  30  ads.” 

In  an  interview,  Khan  credited  alternative  newspa¬ 
pers  with  first  developing  today’s  personal  (>ages  but 
their  origin  can  be  traced  back  to  17th  century  colo¬ 
nial  newspapers  in  which  men  advertised  for  wives 
“right  along  with  the  ads  for  horses  and  cows.” 


“Play  up  the  fact 
that  it’s  a  learning 
experience.  When 
they  see  it  will  be 
held  at  a  college  or 
bookstore,  they  feel 
it  will  he  OK.” 
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Miami  Papers 
Partner  With 
Florida  Marlins 

The  MIAMI  HERALD  and  its  Spanish- 
language  paper,  El  Nuevo  Herald, 
kicked  off  a  yearlong  marketing  partner¬ 
ship  with  the  Florida  Marlins  baseball 
club  at  a  two-day  FanFest  promotion  last 
month.  In  addition,  the  team  and  news¬ 
papers  will  sponstir  joint  promotions 
with  a  Marlins  sweepstakes  and  appear¬ 
ances  during  Hispanic  Heritage  Weekend 
and  Fiesta  Latina. 

During  the  baseball  season,  the  Herald 
and  El  Nuevo  Herald  will  sell  copies 
inside  and  outside  Pro  Player  Stadium 
and  the  papers  will  run  posters  of 
Marlins  players. 

The  Marlins  expect  the  partnership 
with  the  newspapers  will  help  reach 
fans  in  Miami’s  home,  Dade  County,  espe¬ 
cially  Hispanics,  said  Jim  Ross,  the  team’s 
vice  president  of  sales  and  marketing. 


“Our  research  shows  that  we  are  not 
drawing  as  many  fans  as  we  would  like 
from  Dade  County,  and  we  are  not  reach¬ 
ing  a  wide  number  of  Hispanics.  The 
Herald  and  El  Nuevo  Herald  are  good 
vehicles  to  do  that,”  Ross  said  in  a  Herald 
story  by  business  writer  Anne  Moncreiff 
Arrarte.  “We  both  provide  a  lot  of  name 
recognition  for  the  other,”  Ross  added. 

Herald  President  Joe  Natoli  said  the 
Knight-Ridder-owned  newspapers 
expect  the  marketing  partnership  to 
boost  readership. 

“Our  research  shows  that  there  is  a 
direct  correlation  between  people’s 
interest  in  sptJits  and  their  newspaper 
readership.  People  interested  in  sports 
are  passionate  about  it,  they  hunger  for 
information.  Getting  people  to  think  of 
the  Florida  Marlins  and  the  Herald 
together  reinforces  all  of  our  sports  cov¬ 
erage,”  Natoli  told  business  writer  Arrarte. 

While  the  agreement  is  for  one  year, 
both  executives  say  they  expect  the  part¬ 
nership  to  become  a  long-term  arrange¬ 
ment. 


St.  Pete  Times 
Buys  Another 
Real  Estate  Mag 

Times  PUBUSHING  CO.,  which  pub¬ 
lishes  the  St.  Petersburg  Times,  pur¬ 
chased  Elorida’s  Fabulous  Suncoast 
Real  Estate  Magazine  on  Jan.  3,  adding 
another  real  estate  book  to  its  opera¬ 
tions.  The  February  edition  was  the  first 
to  be  published  by  the  Times. 

Eisaman 
Joins  React 

KARI  eisaman  joined  react  maga¬ 
zine’s  Los  Angeles  office  as  an 
advertising  sales  representative. 

Prior  to  joining  react,  Eisaman  was  an 
account  executive  for  Los  Angeles 
Magazine.  She  also  worked  in  advertis¬ 
ing  sales  for  File  Decor,  Metropolitan 
Home,  and  Home  Magazine. 


Hey  Lisa,  THE  PRESIDENT  wants  to  discuss  your  future. 


When  President  Clinton  wanted  to  speak  to  the  American  people,  he  knew 
just  where  to  turn.  The  same  place  that  Presidents  Ford,  Carter,  Reagan, 
and  Bush  turned.  Important  people.  With  important  things  to  say. 
You’ll  find  them  every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 


I 
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BY  MARK  FITZGERALD 


Newsprint  Prices 
Poised  for  Rebound 


Newsprint  prices  look  ready  to 

take  off  once  more,  a  leading 
forestry  industry  analyst  warns. 

“I  think  newsprint  prices  are  at 
the  bottom  of  the  cycle.  Demand  is 
back  to  normal  and  rising,  supply  growth  is  very 
low  everywhere  but  Asia.  Costs  are  rising  and 
prices  right  now  are  about  $100  a  ton  below  his¬ 
toric  trends,”  analyst  John  Maine  told  the  recent 
Newspaper  Association  of  America  Super- 
Conference  in  Orlando. 

Maine  is  vice  president/printing  and  writing 
papers  for  Resource 
Information  Systems  Inc.,  a 
Charlottesville,  Va.-based  eco¬ 
nomic  consulting  firm  to  the 
forestry  industry. 

Publishers  who  have  been 
counting  on  the  big 
newsprint  capacity  increases 
in  Asia  to  keep  newsprint 
prices  low  are  almost  sure  to 
be  disappointed,  Maine  says. 
“There  is  a  lot  of  capacity'  coming  on  in  Asia,  yes, 
but  there  is  also  record  strong  demand  in  Asia. 
Despite  all  that  capacity'  coming  on  the  Asian  mar¬ 
ket,  [Asian  newsprint  buyers]  set  a  record  import 
level”  in  1996,  he  said. 

In  addition,  Maine  notes  that  the  new  capacity  in 
Asia  —  almost  all  of  which  was  already  online  by 
the  end  of  last  year  —  is  the  only  new  capacity 
worldwide. 

No  plants  are  scheduled  in  Africa  or  the  Middle 
East,  he  said. 

“And  in  fact,  there  will  be  no  new  newsprint 
machines  —  period  —  in  the  North  America  mar¬ 
ket  until  the  year  2000,”  Maine  said. 

As  a  result,  Maine  says,  North  American 
newsprint  mills  will  continue  in  the  next  year  to 
operate  at  relatively  high  levels  of  their  capacity:  in 
the  range  of  94%  at  U.S.  mills  and  96%  in  Canada. 

The  demand  picture  is  also  changing,  Maine 
says.  Newspapers,  he  says,  basically  broke  the  back 
of  the  huge  run-up  in  newsprint  costs  in  two  ways: 
by  cutting  demand  and  running  down  big 
newsprint  inventories. 

“U.S.  demand  for  newsprint  has  been  very,  very 
weak  now  for  a  couple  of  years.  Last  year, 
newsprint  demand  fell  about  2.5%  and  the  year 
before  that  it  fell  4.7%,”  Maine  said. 

There  were  many  reasons  for  that  low  demand: 
Voluntary  cutbacks  on  ego  circulation;  declining 
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Expert  predicts 
modest  increase 
in  ’97,  stable 
near-term 
prices 


Sunday  circulations;  newspaper  closures;  adoption 
of  narrower  web  widths;  flat  ad  linage  growth;  cir¬ 
culation  declines  as  a  result  of  increases  in  cover 
prices  and  home  delivery  rates  —  which  were 
themselves  the  result  of  higher  newsprint  costs. 

At  the  same  time,  publishers  had  big  inventory 
cushions. 

“Publishers  increased  their  inventory  of 
newsprint  in  1995  to  the  tune  of  311,000  tons,” 
Maine  said. 

The  North  American  newsprint  market  is  rough¬ 
ly  12  million  tons. 

“In  1S>S>6,  publishers  reduced  inventory  by  about 
314,000  tons,”  he  added.  By  drawing  down  on  that 
big  inventory  supply,  publishers  were  able  to 
decrease  their  actual  purchases  of  newsprint  by  8% 
in  19S>6,  Maine  said. 

But  that  is  now  turning  around.  So-called  “true” 
consumption  of  newsprint  —  including  newsprint 
purchased  during  the  year  and  the  amount  drawn 
down  from  inventory  —  increased  last  year,  and 
actual  purchases  appear  to  be  increasing  now, 
Maine  said. 

Newspapers  no  longer  have  big  inventories. 
Currently,  publishers  have  a  41 -day  supply  of 
newsprint,  close  to  the  historical  low  of  38  days 
seen  two  years  ago. 

And  publishers  are  unlikely  to  draw  down  inven¬ 
tory  further,  Maine  said,  because  they  realize  they 
will  make  their  negotiating  position  with  suppliers 
even  weaker. 

“We  look  for  a  1%  to  2%  increase  in  newsprint 
purchases”  in  1997,  Maine  said. 

“Actual  purchases  are  beginning  to  start  up 
again.  That’s  one  reason  the  market  is  beginning  to 
tighten.” 

Maine  told  SuperConference  attendees  he  does 
not  expect  the  countertrend  to  higher  prices  to  be 
significant. 

“There  are  only  two  things  that  can  really 
destroy  newsprint  prices  in  the  coming  years,”  he 
said.  “One,  if  we  have  increasing  supply  in  Asia  at 
levels  I  don’t  think  we  will  see.  And,  two,  if  North 
American  demand  declines,  which  I  don’t  see  hap¬ 
pening.” 

If  there  was  any  good  news  in  Maine’s  analysis,  it 
is  that  he  maintains  there  will  be  greater  price  sta¬ 
bility  in  the  near  term  than  there  has  been  in  the 
recent  past  —  largely  because  he  believes  publish¬ 
ers  will  not  want  to  go  through  the  huge  inventory 
swings  of  the  past  couple  of  years,  running  inven¬ 
tory  up  and  drawing  it  down. 


NEWS  TECH 
BY  M.L.  STEIN 


Agri-Pulp 
In  Production 


Seven 

newspapers  in 
~  West  lest 
straw-Jiber 
newsprint 


IT’S  TOO  EARLY  to  tell  if  agri-pulp  will  be  the 
product  that  saves  newspapers  millions  of 
dollars  in  newsprint  costs  while  helping  pro¬ 
tect  the  environment.  But  after  seven  papers 
reported  very  satisfactory  test  results,  the  big 
question  is  whether  the  pulp  can  be  economically 
made  into  newsprint. 

Agri-pulp  is  made  from  the  residue  of  cereal 
crops.  Fibers  for  the  test  runs  came  from 
California’s  abundant  rice  crop  and  the  straw  from 
rye  grown  in  Oregon’s  Willamette  Valley. 

The  process  was  invented  by  A1  Wong,  whose 
Vancouver,  B.C.,  firm, 
Arbokem  Inc.,  has  an  exclu¬ 
sive  contract  with  Oregon- 
based  newsprint  manufactur¬ 
er  Jefferson  Smurfit  to  pro¬ 
duce  the  newsprint  for 
exf)eriments  in  regular  press 
runs  (£6?P,Jan.  20, 1996, 
p.  22). 

Late  last  year,  newsprint 
containing  agri-pulp  fibers  was  run  on  presses  at 
the  Portland  Oregonian  and  at  California’s  Los 
Angeles  Times,  Orange  County  Register,  San  Jose 
Mercury  News,  Sacramento  Bee,  Santa  Rosa  Press- 
Democrat  and  thrice-weekly  Paradise  Post. 

“We’re  excited  about  it,”  Mercury  News  opera¬ 
tions  vice  president,  Jerry  Polk,  told  E&P'We  ran 
22  rolls  with  no  web  breaks.The  paper  was  strong 
and  bright. What  has  to  be  determined  is  whether 
it’s  economical  to  produce  as  a  mass  product.” 

Pnxluction  manager  Ed  Hagstrom  reported  that 
the  40  rolls  run  at  the  Oregonian  were  no  differ¬ 
ent  from  “anything  we’ve  ever  run.  It  looks  like 
newsprint,  and  if  they  can  find  some  way  to  make 
it  cheap,  fine.” 

“Very  satisfactory,”  commented  Sacramento  Bee 
production  director  Ken  Duffield  on  his  paper’s 
agri-pulp  trial  run.  “The  pattern  is  a  little  unusual, 
but  it  was  a  bright  sheet  and  we  had  no  web 
breaks.” 

Stephen  Golden,  vice  president/forest  products 
of  the  New  York  Times  Co.,  owner  of  the  Press- 
Democrat,  said  the  test  run  indicated  agri-pulp  can 
be  used  in  current  paper-making  equipment,  “but  1 
don’t  see  it  yet  as  the  road  to  salvation.  It’s  still  in  a 
rudimentary  stage.  However,  we  used  25  or  30 
tons,  which  ran  well  and  did  not  cause  any  prob- 
lems.There  is  a  lot  of  raw  material  out  there.” 

Like  the  other  newspapers,  the  Press-Democrat 
used  paper  made  from  20%  agri-pulp.  No  one 


knows  if  the  process  can  support  100%  agri-pulp, 
said  Golden,  adding  that  Wong  “has  to  make  a 
whole  lot  of  pulp  so  Smurfit  can  produce  enough 
paper  for  a  sustained  newspaper  run.  1  also  want  to 
see  what  happens  to  the  paper  when  it  sits  around 
for  two  months  and  is  then  put  on  the  press.” 

Another  question.  Golden  continued,  is  whether, 
in  the  long  run,  agri-pulp  paper  will  be  so  strong 
that  it  dulls  the  cutter  and  folders  on  the  press. 

In  the  minds  of  production  managers  are  1980s 
paper-making  and  printing  trials  with  kenaf,  a  tropi¬ 
cal  plant  that,  like  agri-pulp,  remains  to  be  proven 
as  an  economically  viable 
fiber  source. 

Wong,  in  an  interview, 
said  that  if  agri-pulp’s 
large-scale  manufacture 
becomes  economically 
feasible,  plants  for  it 
should  be  located  close  to 
supply  sources  near 
Sacramento  and  in  the 
Willamette  Valley. 

“We  believe  agri-pulp  is 
economical,  but  it  must 
pass  through  some  techni¬ 
cal  barriers  first,”  he  said. 

Wong  conceded  that  for  now,  agri-pulp  paper  is 
not  cheap.  “We  paid  a  premium  price  for  it,” 
recalled  the  Bee's  Duffield.  Wong  responded:  “The 
pricing  for  trial  purposes  does  not  reflect  what  we 
envisage  for  a  full-fledged  commercial  operation.” 

In  a  presentation  to  the  California  Integrated 
Waste  Board  in  Sacramento,  Wong  contended  that  a 
combination  of  rice  straw  and  recycled  newspaper 
could  make  a  newsprint  that  would  solve  two  envi¬ 
ronmental  problems:  removing  old  newspapers 
from  landfills  and  halting  the  polluting  practice  of 
burning  stubble  in  the  Sacramento  Valley’s  rice 
fields. 

Wong  added  that  the  price  of  rice  straw  would 
be  about  $40  a  ton,  providing  an  income  to  farm¬ 
ers  who  would  ship  the  straw  in  bales  to  nearby 
agri-pulp  mills. 

Tom  Newton,  general  counsel  for  the  California 
Newspaper  Publishers  Association,  who  attended 
the  presentation,  said  CNPA  is  favorably  impressed 
by  agri-pulp. 

“There  are  two  main  considerations,”  he  went 
on. “Does  the  quality  meet  newsprint  standards  and 
is  it  price  competitive?  If  it  passes  on  these  items, 
we’d  be  thrilled.” 


“We  ran  22  rolls  with 
no  web  breaks.  The 
paper  was  strong 
and  bright.  What 
has  to  be  determined 
is  whether  it’s 
economical  to 
produce  as  a  mass 
product!’ 
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A  Sacramento  plant  for  which  Wong 
seeks  investors  would  produce  about 
40,000  tons  of  agri-pulp  annually’  and 
cost  up  to  $  1 5  million,  he  said.  If  it  also 
manufactured  paper,  the  cost  could 
shoot  up  to  $30  million  to  $40  million. 

“Our  impression  is  positive,”  said 
Smurfit  vice  president  Jim  Tisdale.  “We 
went  into  this  looking  for  fatal  flaws 
and  have  yet  to  find  one.  On  balance, 
agri-pulp  is  slightly  better  than  average 
newsprint.” 

But  Tisdale  made  it  clear  there  is 
more  work  to  be  done,  pointing  out  that 
Smurfit,  which  normally  turns  out  2,000 
tons  of  newsprint  a  day,  made  only  180 
tons  of  the  agri-pulp  combination. 

“We  believe  there  is  good  reason  to 
continue  our  exploration  on  the  viabili¬ 
ty  of  this  fiber  and  its  cost-effectiveness,” 
he  said. 


BY  MARK  FITZGERALD 

Some  Scenes 
From  The 
SuperConference 

Ever  wonder  how  “jeopardy” 
quizmxster  Alex  Trebek  would  do  at 
the  game  without  his  cards? 

David  Cole,  the  newsroom  systems 
maven  and  editor  and  publisher  of  the 
Cole  Papers  newsletter,  found  out  at  the 
Newspaper  Association  of  America’s 
1997  Newspaper  Operations  Super- 
Conference  in  Orlando  when  he  hosted 
a  Jeopardy-inspired  quiz  called  “Pagination 
Imagination.” 

Industry  pagination  experts  such  as 
Phoenix  Newspapers’  Howard  Finberg 
and  the  Neu’  York  Times'  Kristin  Tennent 
giggled,  hemmed  and  hawed,  guessed 
and  sometimes  answered  quickly  and 
correctly  a  series  of  often-obscure  ques¬ 
tions  about  pagination. 

Cole  visibly  enjoyed  the  panels’  embar¬ 
rassment  —  and  then  had  to  share  it. 

The  question:  What  does  RISC  stand 
for? 

“Er,  reduced  instruction  set  comput¬ 
er?”  one  side  guessed. 

“Uh,  reduced  instruction  set  chip?”  the 
other  team  asked. 

“Yup,  it’s  chip,”  Cole  said. 

There  was  an  immediate  outcry  from 
the  audience. 

“Okay,  computer,”  Cole  said. 

True  fact:This  system  replaced  one  nick¬ 


named  HAZWOPER,  pronounced  “has- 
whopper.’’ 

It  didn’t  make  the  Pagination 
Imagination  quiz,  but  the  best  acronym 
to  emerge  at  the  SuperConference  was 
OSCAR.  It  stands  for  OSHA  System  for 
Compliance  Assistance  and  Referral. 

“Oooooh,  sorry! 

The  correct  Jeopardy  question  is, 
‘What  is,  five  years  down  the  road?’” 

Several  of  the  questions  in  David 
Cole’s  pagination  quiz  were  contributed 
by  audience  members.  One  asked, “How 
long  will  it  take  for  80%  of  newspapers 
to  be  fully  paginated?” 

By  an  overwhelming  voice  vote,  the 
audience  picked  the  answer,  “When  hell 
freezes  over.” 

Why  Mickey  uses  a  Norelco 

Rob  Bee,  manager  for  industrial 
hygiene  and  safety  at  Walt  Disney  World, 
regaled  SuperConference  attendees  with 
stories  of  the  challenges  of  meeting  gov¬ 
ernment  health  and  safety  regulations  at 
the  massive  complex. 

Consider,  for  instance,  the  OSHA  stan¬ 
dard  on  blood-bome  pathogens.  At  first. 
Bee  said,  he  thought  the  standard  would 
affect  only  Disney  World’s  emergency 
technicians  and  medical  workers.  But 
then  he  discovered  the  typical  hotel 
maid  confronts  blood  once  a  day  —  and 
he  learned  of  an  even  more  frequent 
source  of  bloodletting. 

At  an  Old  West-themed  barber  shop, 
barbers  using  straight  razors  were  draw¬ 
ing  blood  in  seven  of  ten  shaves.  Bee 
said. 

“So,  you  know,  I  said,  ‘Well,  is  this  real¬ 
ly  customer  satisfaction?”’  Bee  said.  The 
barber  shop  no  longer  gives  shaves. 

Last  riddle 

Answer:  Just  over  700,  a  substantial 
increase  from  the  approximately  450  at 
last  year’s  SuperConference,  the  first 

“What  was  the  attendance  at  the  1S>97 
SuperConference,  Alex?” 


Projects  At  BHG 

BLEVINS  HARDING  GROUP,  Boulder, 
Colo.,  is  providing  strategic  plan¬ 
ning,  design  services,  and  operations 
analysis  for  the  Cedar  Rapids,  Iowa, 
Gazette. 

The  newspaper  operations  consulting 
firm  also  was  hired  to  reconfigure  the 
Hartford  Courant's  offices. 


Agfa  Working  With 
Monotype 
Typography 

BAYER’S  AGFA  TYPOGRAPHIC 
Systems  Division, Wilmington,  Mass., 
and  Monotype  Typography  Inc.,  Elk 
Grove  Village,  Ill.,  said  they  will  jointly 
produce  and  distribute  a  type  CD-ROM 
and  collaborate  on  a  range  of  other  ini¬ 
tiatives,  including  a  contest,  a  scholar¬ 
ship  for  promising  design  students  and  a 
U.S.-U.K.  exchange  of  renowed  graphic 
designers. 

The  companies  combined  their  type¬ 
face  libraries,  providing  more  than  5,900 
typefaces  for  the  Creative  Alliance  com¬ 
pact  disc.  Monotype  will  make  and  sup¬ 
port  the  CD,  while  Agfa  will  manage  its 
marketing  and  distribution. 

The  companies  said  they  will  release 
more  than  100  new  typefaces  quarterly 
—  approximately  25%  exclusive  to  their 
alliance  —  available  first  on  diskette  and 
online,  later  on  CD. 

Ridder  Receives 
Isaiah  Thomas 
Award 

KNIGHT-RIDDER  INC.  chairman  and 
CEO  P  Anthony  Ridder  will  receive 
the  1997  Isaiah  Thomas  Award  in 
Newspaper  Management  from 
Rochester  Institute  of  Technology’s 
School  of  Printing  Management  and 
Sciences  at  an  April  2  ceremony  at  the 
Rochester,  N.Y,  campus. 

Named  for  the  Colonial  American 
patriot  printer-publisher  who  later 
wrote  The  History  of  Printing  in 
America,  the  annual  award  recognizes 
outstanding  contributions  to  the  news¬ 
paper  industry. 

Ridder,  who  has  held  the  top  jobs  at 
Knight-Ridder  since  1995,  spent  several 
years  at  the  San  Jose  Mercury  News, 
where  he  eventually  rose  to  publisher. 
In  1986,  he  was  appointed  president  of 
the  company’s  Newspaper  Division. 
Three  years  later,  he  was  promoted  to 
president  of  Knight-Ridder  Inc. 

Ridder  serves  on  the  boards  of  the 
Newspaper  Association  of  America,  the 
Ass(x:iated  Press  and  the  Seattle  Times 
Co.  He  also  is  a  member  of  the  NAA’s 
executive  committee  and  chairs  the  asso¬ 
ciation’s  public  policy  committee. 
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SPECIAL  I6SUES 


PH  Ography 

in  Newspapers 

March  29 


igital  photography  is  a  hot  topic  today. 

As  more  and  more  newspapiers  ado^ 
this  new  process,  professionals  are  learn¬ 
ing  about  advantages,  problems,  and  tech¬ 
niques.  This  E&P  editorial  section  will 
report  on  some  new  experiences  with  dig¬ 
ital  photography  and  also  take  a  look  at 
other  important  photography  issues;  How 
digital  cameras  are  being  us^  in  the  field, 
new  software  for  processing  photos, 
photo  coverage  of  the  presidential  inaugu¬ 
ration  with  electronic  cameras,  the  role  of 
auto-focus  cameras  at  newspapers .... 


Every  issue  of  Editor  &  Publisher  is  impor¬ 
tant  to  newspaper  editors.  So  when  the 
American  Society  of  Newspaper  Editors 
holds  Its  annual  conference  in  Washington 
D.C.  April  8-11,  attendees  will  be  glad  to 
know  they  won't  have  to  wait  until  they  get 
back  to  the  office  to  get  the  latest  news.  This 
conference  issue  will  be  distributed  at  the 
convention. 


I  inw' 

M. :  ^ 


ikaging 

April  12 


NE 

^nce  Issue 

Aprils 

This  section  will  look  at  some  of  today's  press¬ 
room  and  post-press  issues,  including:  An 
update  on  letterpress  printing  -  there  are  a  lot  more 
newspapers  than  you  may  think  still  using  this  form 
of  printing.  Why  have  they  continued  with  letter- 
press?  What's  new  in  letterpress  technology?  Some 
newspapers  have  developed  "preferred  vendor" 
relationships  -  what's  in  it  for  them?  How  do  they 
work?  Should  you  get  into  one?  ...and  much  more. 


...all  part  of  your  regular  Editor  &  Publisher  subscription. 


Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule:  reserve  space  today! 
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Space  Deadline:  March  25 
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'  Printing  and  Packaging  Issue 
Space  Deadline:  March  24 
Material  Deadline:  March  31 


Call  E&P  Vice  President  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 
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INTERACTIVE  COMMUNICATIONS 


BY  HOAG  LEVINS 


Growing  Impact 
Of  E-Mail 


Although  generally  perceived 

as  the  duller  sister  of  the  Internet’s 
popular  World  Wide  Web,  e-mail  is 
rapidly  developing  into  such  a  power¬ 
ful  commercial  communications  medi¬ 
um  in  its  own  right  that  it  may  soon  challenge 
newspapers  in  ways  they  don’t  expect,  according 
to  a  new  study  by  Forrester  Research. 

In  a  report  entitled  “E-Mail  Explodes,”  Forrester 
predicts  that  three  trends  —  the  exponential 
growth  of  e-mail  use  throughout  the  general  popu¬ 
lation,  the  emergence  of  e-mail  technology  supf>ort- 
ing  the  exchange  of  fully 
interactive  HTML  documents, 
and  the  rapid  evolution  of 
new  sorts  of  “intelligent”  per¬ 
sonal  e-mail  management 
software  —  are  converging  to 
change  the  way  vast  num¬ 
bers  of  Americans  will  inter¬ 
act  with  local  news  organiza¬ 
tions  and  advertisers. 

Conducted  as  part  of  Forrester’s  ongoing  “People 
and  Technology  ’  research  project,  the  study  includ¬ 
ed  interviews  with  the  executives  of  50  corpora¬ 
tions  —  ranging  from  AT&T  and  America  Online  to 
Merrill  Lynch  and  Western  Union  —  that  operate, 
facilitate  or  analyze  large-scale  e-mail  activities 
across  the  United  States. 

Forrester  is  a  Cambridge,  Mass.,  research  organi¬ 
zation  that  conducts  ongoing  market  analysis  for 
newspaper  corporations  such  as  Garmett  and 
PAFET,  a  consortium  of  six  media  companies 
including  Pulitzer  Publishing  Co.,  Cowles  Media 
Co.,  and  McClatchy  Newspapers,  as  well  as  CBS, 
NBC  and  a  variety  of  Fortune  500  companies 
involved  in  the  sale  of  consumer  goods. 

Forrester  senior  analyst,  Kate  Delhagen,  warned 
that  there  is  “an  awareness  gap”  between  newspa¬ 
per  executives  and  e-mail. 

“We  don’t  believe  the  full  power  and  potential 
of  these  new  e-mail  developments  are  well  under¬ 
stood  by  most  newspaper  publishers,”  she  said. 

The  study  reprorts  that  40  million  Americans  — 
or  about  15%  of  the  population  —  are  currently 
using  e-mail  and  that  this  number  is  rising  at  a  rate 
that  will  reach  135  million  —  or  50%  of  the  popu¬ 
lation  —  within  five  years. 

Delhagen  points  out  that  this  pattern  would  not 
be  evenly  distributed,  but  rather  concentrated  in 

Levins  is  editor  of  E&P  Interactive. 


,  Researcher 
cites  newspaper 
“awareness 
iap’ 


percentages  up  to  60%  or  70%  of  households  in 
affluent  communities  where  computer  ownership 
and  use  is  highest. 

“Currently,  not  enough  people  in  the  newspaper 
business  are  thinking  a  few  years  out  to  what  it 
means  to  have  such  high  levels  of  e-mail  accessibili¬ 
ty,”  Delhagen  said. 

As  harbingers  of  what’s  to  come,  Forrester 
points  out  that  the  Internet’s  four-year-old  Mercury 
Mail  Service  now  sends  three  million  customized 
news-containing  e-mail  messages  to  300,000  cus¬ 
tomers  each  week  and  that  1  million  people  signed 
up  in  a  recent  six  week  peri¬ 
od  for  a  new  Netscape  ser-  don’t  belieVC  the 

vice  that  e-mails  them  fiilly  ^  n  j 

interactive  HTML  pages  con-  pOWeV  and 

taining  news  and  features  potential  of  these 
from  the  New  York  Times 
and  other  Web-based  newspa-  e-ntatl 

pers  and  magazines.  developments 

In  fact,  the  report  projects  „  j  j 

that  c -mau  wiu  iKtcome  such  weU  Understood 

an  essential  element  of  daily  Jyy  mOSt  neWSpapeV 
American  life  within  15  years  ^  i  i  i  -j 

that  the  fcdend  government  PUbltSherS,  She  SUtd 
is  likely  to  ultimately  require 
Internet  Service  Providers  QSPs)  to  offer  universal 
e-mail  service  to  all  households,  much  the  same  as 
AT&T  was  forced  to  provide  nonprofitable  phone 
service  to  rural  communities  earlier  this  century. 

Forrester  indicates  that  current  software  devel¬ 
opment,  corporate  mariceting  programs  and  user 
trends  will  soon  cause  significant  numbers  of 
Americans  to  routinely  pay  their  bills,  order  their 
drug  prescriptions  and  otherwise  interact  with 
local  vendors  via  e-mail.They  project  that  by  2001, 
the  typical  e-mail-using  consumer  will  participate 
in  eight  to  10  commercial  e-mail  activities  per 
week,  using  electronic  messaging  the  way  they  pre¬ 
viously  used  the  telephone  or  postal  service  to 
communicate  with  local  and  regional  businesses 
and  agencies. 

T’he  most  far-reaching  change  occurring,  accord¬ 
ing  to  the  report,  involves  the  increasing  sophistica¬ 
tion  of  the  individual  user’s  software  itself. 

Currently,  the  receiving  end  of  most  e-mail  pro¬ 
grams  operates  much  like  a  single,  large  bucket 
into  which  is  dumped  a  haphazard  stream  of  arriv¬ 
ing  messages. 

These  pile  up  quickly  and  force  the  user  to  click 
througli  dozens  or  even  hundreds  of  unwanted, 
irrelevant  or  useless  electronic  mail  to  find  those 
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Deep  In  The  Heart 
Of  Austin,  Texas 


messages  that  really  matter. 

Forrester  indicates  that  these  crude 
programs  will  soon  be  replaced  by  new 
kinds  of  e-mail  software  that  work  like 
“an  intelligent,  automated  storage  bin” 
or  a  “personal  content  store.” 

The  “personal  content  store”  will  be 
able  to  filter  out  unwanted  junk  mail 
and  handle  incoming  mail  in  an  orga¬ 
nized  manner  that  eliminates  today’s 
congestion. 

For  instance,  such  a  system  can  “read” 
an  incoming  e-mail  file  from  a  news  ser¬ 
vice  and  route  it  to  a  “news”  folder  on 
your  hard  disk  at  the  same  time  it  might 
route  a  message  from  your  office  associ¬ 
ate  to  another  folder,  or  a  discount  e- 
mail  coupon  from  a  local  restaurant  to 
yet  another  folder. 

Thus,  the  user  can  manage  large 
amounts  of  incoming  e-mail  and  enjoy 
quick  and  orderly  access  to  specific 
kinds  of  messages. 

“This  ‘content  store’  actually  func¬ 
tions  as  a  kind  of  a  daily  multimedia 
publication,”  explained  Delhagen. 

“Every  day  there  will  be  substantial 
quantities  of  e-mail  messages  coming  in 
from  many  sources  —  news  items, 
advertising,  discount  offers,  personal 
messages. 

“As  they  arrive,  they  will  be  automati¬ 
cally  oiganized  so  that  the  user  can 
browse  through  them  much  like  people 
now  browse  the  sections  or  pages  of  a 
newspaper  looking  for  things  that  inter¬ 
est  them.” 

The  report  concluded  by  projecting, 
“People  will  check  personal  content 
stores  first  thing  in  the  morning,  when 
they  arrive  home  in  the  evening,  and 
before  they  go  to  sleep.  Newspapers 
will  need  to  deliver  early-bird  e-mail  edi¬ 
tions  for  online  customers.” 

Forrester  also  predicts  that  new  e- 
mail  software  filters  and  organizers  will 
force  bulk  e-mail  companies  to  become 
more  like  newspapers  or  shoppers’ 
guides  in  order  to  survive. 

The  companies  that  now  indiscrimi¬ 
nately  “spam”  out  millions  of  hard-sell  e- 
mail  messages  a  day  will  have  to  pack¬ 
age  their  advertising  with  interesting, 
useful  or  entertaining  content  to  get 
past  users’  personal  e-mail  barriers  in 
the  future. 

“We  think  the  bulk  e-mailers  that  sur¬ 
vive  will  move  toward  e-mail  deliveries 
with  personalized  coupons,  contests 
and  other  value-added  items  that  con¬ 
sumers  decide  they  want  to  receive,” 
Delhagen  said. 


Faced  with  the  rising  threat  of 
online  “city  guides”  in  the  works  at 
Microsoft  and  America  Online, 
newspaper  publishers  face  hard  choices 
in  planning  countermeasures. 

Some  compromise  and  agree  to  share 
content  with  the  new  software<um- 
publishing  giants.  Some  refuse  to  bend 
and  go  it  alone.  Others  loosen  their  style 
and  expand  their  entertainment  focus  to 
make  themselves  more  city  guide-like. 

But  another  group  of  pajjers  may  be 
able  to  meet  the  new  threat  without 
doing  much  at  all  —  alternative  week¬ 
lies  —  and  the  Austin  Chronicle  is  an 
example. 

Weekly  alternatives  already  boast 
strong  entertainment  and  lifestyle  cover¬ 
age,  a  loyal  and  targeted  readership  — 
a  ready-made  niche  in  the  somewhat 
offbeat  culture  of  the  online  world. 

The  real  challenge  they  face  is  not 
whether  to  do  it,  but  how  to  best  pre¬ 
sent  online  what  they’ve  done  from  the 
outset. 

The  Chronicle  comes  with  the  built- 
in  advantage  of  its  venue;  a  vibrant  uni¬ 
versity  city  with  a  young  population, 
lively  music  scene,  artistic  community, 
and  the  political  enthusiasm  of  a  state 
capital.  It  comes  as  litde  surprise,  then, 
that  Chronicle  Online  (http://www. 
auschron.com)  offers  rich  and  varied 
editorial  content,  a  mix  of  wit,  irrever¬ 
ence,  and  in-your-face  reporting  that  you 
expect  from  an  alternative  weekly  but 
don’t  always  get  from  a  Web  site. 

The  formula,  quite  simply,  has  been  to 
transpose  the  print  product  into  a  well- 
orchestrated,  easily  navigable  site  that 
highlights  its  content  without  pomposi¬ 
ty- 

Divided  into  sections  on  politics, 
screens,  music,  food,  arts  and  books. 
Chronicle  Online  offers  reviews  and  in- 
depth  articles  on  subjects  as  varied  as, 
in  one  issue,  the  torpid  record  sales  of 
Austin  bands  and  the  city’s  Buddhist 
community.  Also  available  are  columns, 


i  Mitchell  is  an  E&P  Interactive  staff 
'•  member. 


archives  (with  a  local  search  engine 
coming  soon),  classified  ads,  and  person¬ 
als  (complete  with  how-to  instructions 
on  marketing  yourself  to  potential 
mates).The  home  page  employs  unclut¬ 
tered  graphics  that  invite  the  viewer  to 
explore  —  the  site  and  the  city. 

Each  section  pro'ddes  hotspots  with 
links  pertaining  to  die  subject  at  hand. 
The  cuisine  section,  for  instance,  offers 
links  to  both  the  Austin  Hot  Sauce 
Festival  and  the  Texas  Brewers  Festival 
—  local  choices  reflecting  a  commit¬ 
ment  to  regional  tastes  and  events. 
Online  staffers,  though  open  to  sugges¬ 
tions  for  more  links,  make  no  apologies 
(See  Austin  on  page  35) 
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N.Y.  Times  Wins 
Two  Online  Awards 


score  various  aspects  of  each  Web  site,  as  well  as 
the  overall  site.The  final  results  were  tabulated  in 
secret  so  that  none  of  the  judges  were  aware  of 
the  winner  until  the  announcement. 

The  winners  are  as  follows: 

Best  overall  online  newspaper  service 
category,  over  100,000  circulation  daily: 

New  York  Times  on  the  Web  (http://www. 
nytimes.com). 

Best  overall  online  newspaper  service 
category,  under  100,000  circulation  daily: 
Sunline,  the  Charlotte,  Fla.,  5m«  Herald 
(http://www.charlotte-florida.com). 

Best  overall  online  newspaper  service 
category,  weekly  and  other:  Academe  Today, 
the  Chronicle  of  Higher  Education,  Washington, 
D.C.  (http://chronicle.com). 

Best  editorial  content  by  an  online  news¬ 
paper  service  category,  over  100,000  circu¬ 
lation  daily:  New  York  Times  on  the  Web 
(http://www.nytimes.com). 

Best  editorial  content  by  an  online  news¬ 
paper  service  category,  under  100,000  cir¬ 
culation  daily:  Florida  Today  Space  Online, 
Florida  Today,  Melbourne,  Fla.  (http://www.fla 
today.com/space). 

Best  editorial  content  by  an  onUne  news¬ 
paper  service  category,  weekly  and  other: 
©ComputerWorld,  Framingham,  Mass. 
(http://www.computerworld.com). 

Best  use  of  advertising  by  an  online  news¬ 
paper  service  category,  over  100,000  circula¬ 
tion  daily:  Philadelphia  Online,  Philadelphia  In¬ 
quirer/Daily  News  (http://www.phillynews.com). 

Best  use  of  advertising  by  an  online 
newspaper  service  category,  under  100,000 
circulation  daily:  Bakersfield  Californian  Online 
(http://www.bakersfield.com). 

Best  use  of  advertising  by  an  online 
newspaper  service  category,  weekly  and 
other:  Review.net,  Warfield’s  Business  &  Technol¬ 
ogy,  West  Palm  Beach,  Fla.  (http://www.review. 
net). 

Best  online  news  service  by  a  non-news¬ 
paper  company:  C  |  NET  News.com,  San  Francis¬ 
co  (http://www.news.com). 


All  TEN  OF  this  year’s  Editor  & 

Publisher  Co.’s  World’s  Best  Online 
Newspaper  Service  Awards  went  to 
American  publications,  despite  a  re¬ 
vamped  judging  program  that  cast  a 
wide  international  net  and  evaluated  interactive 
newspaper  sites  on  six  continents. 

The  New  York  Times  on  the  Web  won  top  hon¬ 
ors  in  two  of  the  world  categories  —  Best  Overall 
Online  Newspaper  Service  and  Best  Editorial  Con¬ 
tent  for  a  Web  site  operated  by  a  newspaper  with 
over  100,000  circulation. 

The  results  were  announced  at  the  Interactive 
Newspapers  ’97  Conference  in  Houston.The  con¬ 
test  pitted  160  news  Web  sites  against  each  other 
in  10  categories  for  recognition  as  the  world’s 
best  in  their  field. 

In  an  effort  to  expand  this  second  annual 
awards  program  into  a  true  worldwide  competi¬ 
tion,  a  panel  of  21  international  authorities  in  the 
field  of  interactive  journalism  was  created.The 
judges  hailed  from  a  total  of  12  countries  and, 
among  them,  were  fluent  in  17  languages  from 
Portuguese  and  Dutch  to  Chinese  and  Hindi. 

Ultimately,  they  clicked  through  thousands  of 
Web  pages  at  sites  originating  in  26  different 
countries  and  written  in  nine  different  languages. 
In  order  to  ensure  the  highest  level  of  objectivity, 
the  judges  used  a  numerical  rating  system  to 


Elizabeth  Osder,  content  development  editor  of  the 
New  York  Times’  electronic  media  division,  and  Kevin 
McKenna,  electronic  media  editorial  director,  flank 
Editor  &  Publisher  co-publisher  D.  Colin  Phillips  at  the 
online  awards  presentation. 
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▼  1  ball  is  rolling 

Ct 


Now,  more  than  ever, 
you  need  to ... 


The  Internet 
ball  is  rolling 
and  picking  up  sjjeed!  Now 
it’s  more  imfXDrtant  than  ever  to  keep  up  with 
tite  fast  nx)ving  world  of  InteractKe  publisfiing. 

E&P  Members  Network  is  designed  to  keep 
professionals  who  are  involved  with  interactive 
newspapers  fully  informed  of  cutting  edge 
de\'elopments  and  provide  iixiepth  bac  kground  on 
imixjrtant  issues. 

lxK)k  wlwt  ycxi  gcM  ... 

i:&f^s  OttliiK*  Ljbrar\':  Access  to  your  most  imponant 
information  sources  including  Editor  &  Publisher 
magazine  archives  back  to  1988!  Scan  current  issues 
of  E&P  and  other  online  publications  to  learn  the 
latest  ...  it’s  evervihing  you’re  looking  for  all  in  one 
spot! 

■\'c‘wspa|X‘r  C’.rawk^r:  This  collection  of  ten  major 
newspapers  from  around  tlie  countrv’  gives  you  a 
coast-tocoast  perspective  on  tocta\’’s  news.  What 
are  the  hot  news  items  around  the  country?  How 
are  these  news  items  being  covered  in  different  areas? 

IntcTac  ti\  e  Resourc  e'  Directory:  This  online  direc  tory  lias  the 
latest  information  about  the  eejuipment  suppliers  and  service 
providers  that  can  help  you  most  with  your  interactive  publishing 
projects.  Just  as  comprehensive  as  E&P  magazine’s  annual  directory  -  with 
regular  updates! 
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www.mediainfo.com  (cnck  on  ti^ggg 
E&P  Members  Network  is  Improving  witff  ihe  Intdi 


lournalism  .Wards  and  l•<'llowshit).s  Direc  torv:  It’s  the  online  version  of  the 
comprehensive  annual  direaory'  [xiblislied  by  E&P.  Youll  find  information  about  every 
available  type  of  jcxinialism  and  newspafier  related  hoixjr  for  the  year.  This  collection  of 
regional,  national  and  international  awarcis  is  ujxJated  regularly. 

SiKx  ial  E-.Mail  Ot)tion:  Stop  the  Presses!,  written  by  renowned  online  tK*wspaper 

authority  Steve  Outing,  covers  tfie  full  sfiectmm  of  new  media 

issues.  It’s  written  exclusively  for  Editor  &  Publislier  and  is  a  ’inust  ^ 

read"  for  those  wtx)  know.  Ttiis  three-time-weekly  column  can 

be  e-mailed  directly  to  you  and  is  included  in  your 

membership. 

CoitfercMKc  CetitcT:  Learn  wfiat  today’s  autlxjtities  have  to 
say  when  speaking  to  other  interactive  publishing 
professionals.  Read  the  full  text  of  major  papers  given  at  X  ^ 

Editor  &  Publisher  sfxjnsored  conferenc  es  around  the  world. 

Plug  into  other  imjx)rtant  conference  information. 

Keep  your  eye  on  tlx'  Ixtll.  Sign  itp  for  fix' 

E&P  Members  Network  today! 


I  E&P  Members  Network  Re^istmtioo 


□  Yes.  I  want  a  membership  in  the  E&P  Members  Network.  The  cost  is  just  $  1 50  fxr  year. 
Name: _ Title: _ 


c:omDanv/Organization: 

Address: 

City: 

State: 

Zip: 

Telephone: 

Fax: 

E-Mail: 

1  Credit  Card: 

j  □  Amex  □  MaterCard  □  Visa 

1  Card  #:  Exp.  Date: 

1  Signature  (required!: 

Please  select  your 

User  I.D. 

Password 

1  Mail  to:  Memlx-rs  Network.  Btlilor  A  Pt.U)lislK-r.  1  1  W.  H)lh  .Street.  New  York.  NY  l<X)l  t-42,34 

1  :  Fax:  2 1 2.92JF  1 H04  •  F^llail:  tJK‘tiiberse>ine<lUtioto.coni  •  Web  site:  www.merliaiofo.coni  (clirk  on  KtU’  ball) 

4-10  characters  each 
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BY  DAVID  ASTOR 


‘Garfield,’  ‘EHlbert’ 

G 


ARFIELD”  IS 
still  number 
one,  but 
“Dilbert”  is 
gaining  on  it  — 


last. 

The  cat  and  cubicle  cartoons 
were  among  those  tracked  in  the 
third  annual  survey  of  comics  car¬ 
ried  by  the  most  large  newspa¬ 
pers. 

Jeffrey  Lindenblatt,  the  researcher  and 
Missing  Years  comic  magazine  publish¬ 
er  who  conducted  the  poll, 
found  that  “Garfield”  held 
steady  with  92  clients  among 
the  top- 100-circulation  news¬ 
papers  in  the  U.S.  But  “Dilbert” 
jumped  from  80  big  papers  in  1996 
to  88  in  1997,  enabling  it  to  leap 
from  10th  to  4th  place. 
Because  of  territorial 
exclusivity  provisions,  the 
most  top- 100  newspaper 
clients  a  syndicated  comic  can 
have  is  93. 

Actually,  the  biggest  gainer 
of  all  was  “Jump  Start,”  which  added  10  large 
papers  during  the  past  year  to  move  from  30th  to 
24th  place  in  the  1997  survey. 

Also,  Baby  Blues”  added  five  big  papers  to  climb 
from  24th  to  22nd  place. 

The  biggest  loser  among  the  highest- 
ranked  comics  was  “Beetle  Bailey,” 
which  was  dropped  by  six  large 
papers  to  fall  from  9th  to  10th  place. 

Here’s  the  top  25: 

1  Garfield,”  by  Jim  Davis  of  Universal 
Press  Syndicate,  92  top-100  papers. 

2  “For  Better  or  For  Worse,”  Lynn 
Johnston,  Universal,  90. 

3  “Peanuts,”  Charles  Schulz,  United 
Feature  Syndicate,  88. 

4  “Dilbert,”  Scott  Adams,  United,  88. 

5  “Blondie,”  Dean  Young  and  Stan 
Drake,  King  Features  Syndicate,  87. 

G  Cathy,”  Cathy  Guisewite,  Universal 
86. 

7  “Doonesbury,”  Garry  Trudeau, 

Universal,  85. 

8  “The  Family  Circus,”  Bil  Keane,  King 
84. 


‘For  Better,  ’ 
‘Peanuts’  and 
‘Jump  Start’  also 
thrive  in  poll  of 
comics  with  the 
most  large 
clients 
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9  “Hagar  the  Horrible,”  Chris 
Browne,  King,  83. 

10  “Beetle  Bailey,”  Mort  Walker, 
King,  75. 

11  “Dennis  the  Menace,”  Hank 
Ketcham  (assisted  by  Ron 
Ferdinand,  Marcus  Hamilton  and 
Dottie  Roberson),  North  America 
Syndicate,  75. 

12  “The  Wizard  of  Id,”  Johnny 
Hart  and  Brant  Pariter,  Creators 

Syndicate,  73. 

13  “B.C.,” Johnny  Hart,  Creators,  69. 

14  “Shoe,”  Jeff  MacNelly,  Tribune 
Media  Services,  66. 

15  “Marmaduke,”  Brad  Anderson, 

United,  66. 

IG  “Sally  Forth,”  Greg 
Howard  and  Craig 
Macintosh,  King,  61. 

17  “Mother  Goose  and 
Grimm,”  Mike  Peters, 

Tribune,  59. 

18  “FoxTrot,”  Bill  Amend, 

Universal,  58. 

19  “Hi  and  Lois,”  Greg 
Walker,  Brian  Walker  and 
Chance  Browne,  King,  56. 

20  “Ziggy,”  Tom  Wilson, 

Universal,  55. 

21  “Non  Sequitur,”  Wiley  Miller, 

Washington  Post  Writers  Group,  51. 

22  “Baby  Blues,”  Rick  Kirkman  and  Jerry  Scott, 

King,  49. 

23  “Prince  Valiant,” John  Cullen 
Murphy,  Cullen  Murphy  and  Meg  Ryan, 
King,  48. 

24  “Jump  Start,”  Robb  Armstrong, 
United,  43. 

25  “Mary  Worth,”  John  Saunders  and 
John  Giella,  North  America,  42. 

Ties  were  broken  by  which  comic- 
had  more  of  the  highest-circulation 
papers. 

“For  Better  or  For  Worse”  is  obvious¬ 
ly  the  top-ranked  comic  by  a  woman,  and 
“Jump  Start”  the  most  popular  by  an 
African-American  cartoonist.  “The 
Family  Circus”  places  highest  among 
panels,  and  “Shoe”  is  the  top  comic  by 
a  creator  who  also  does  an  editorial 
cartoon.  Johnny  Hart  has  the  most  big 


©PAWS 


SYNDICATES/NEWS  SERVICES 


SNOOPY;  C  1958  United  Feoture  Syndicate,  Inc. 

papers  when  the  totals  of  two  strips 
were  combined. 

Also,  the  67-year-old  “Blondie”  is  the 
oldest  comic  in  the  top  25,  and  the  five- 
year-old  “Non  Sequitur”  the  youngest. 
“Prince  Valiant”  is  the  highest-ranking 
story  strip  (although  many  think  of“For 
Better  or  For  Worse”  as  a  continuity 
comic). 

Lindenblatt  also  ranked  75  other 
comics,  for  a  total  of  lOO.The  biggest 
gainer  in  this  26th-  to  lOOth-place  group 
is  “I  Need  Help”  by  Vic  Lee  of  King, 
which  tripled  its  total  of  large  papers  to 
9  —  and  ended  up  in  the  99th  spot. 

Newly  launched  comics  entering  the 
list  include  “Tommy”  by  Jay  Martin  of 
United,  which  has  16  big  papers  for 
(Al\\  place;  and  “Buckles”  by  David 
Gilbert  of  King,  which  has  9  big  papers 
for  97th  place. 

Comics  ranked  26  through  1(X)  that 
lost  the  most  ground  during  the  last 
year  included  “Curtis”  (which  dropped 
from  48  to  41  large  papers,  and  from 
22nd  to  26th  place),  “Andy  Capp”(42  to 
37  large  papers/26th  to  28th  place), 
“Over  the  Hedge”  (26  to  20  large 
papers/4 1st  to  53rd  place)  and  “Us  & 
Them”  (14  to  9  large  papers/65th  to 
92nd  place). 

In  addition,  Lindenblatt  found  that 
the  Houston  Chronicle  runs  the  most 
daily  comics  (75)  and  the  New  York 
Post  the  fewest  (7)  among  top-1 00-cir- 
culation  papers. 


And  Lindenblatt  felt  that  the  “best 
Sunday  comic  sections  based  on  size 
and  format  of  the  strips”  are  in  the 
Newaric,  NJ.,  Star-Ledger  (broadsheet) 
and  New  York  Daily  News  (tabloid). 


Creators  Offers 
Chavez  Column 

Linda  CHAVEZ  is  doing  a  Creators 
Syndicate  column  covering  politics, 
education,  feminism,  immigration  and 
other  topics. 

The  conservative  commentator  has 
been  a  weekly  columnist  for  USA  Today, 
a  contributor  to  the  New  York  Times, 
Wall  Street  Journal,  Washington  Post, 
Commentary, New  Republic  and  Reader’s 
Digest',  author  of  Out  of  Barrio:  Tou<ard 
A  New  Politics  of  Hispanic  Assimilation 
(Basic,  1991)  and  an  upcoming  lxx)k 
about  the  impact  of  feminism  on  social 
policy;  editor  of  A  merican  Educator,  and 
a  guest  on  shows  such  as  the  McLaughlin 
Group  and  the  NewsHour  with  Jim 
Lehrer. 

The  current  president  of  the  Center 
for  Equal  Opportunity  in  Washington, 
D.C.,  has  also  held  several  political  posi¬ 
tions  —  including  director  of  the  U.S. 
Commission  on  Civil  Rights  in  the 
Reagan  administration.  Chavez  won  the 
Republican  nomination  for  U.S.  Senator 
in  Maryland  in  1986,  but  lost  the  general 
election. 

Her  column  clients  include  the  Boston 
Herald,  Chicago  Tribune,  Denivr  Ptist, 
Detroit  News,  Philadelphia  Inquirer  and 
Washington  Times. 

Tribune  Revives 
Classic  Comics 

AS  PART  OF  a  yearlong  celebration  of 
its  150th  anniversary,  the  Chicago 
Tribune  held  a  sort  of  reunion  for  its 
fabled  comic  strip  characters. 

Smokey  Stover,  retired  since  1973,  was 
there.  So  was  Mcx)n  Mullins,  gone  for 
three  years,  and  past  versions  of  current 
funny-page  personalities;  Brenda  Starr, 
Dick  Tracy  and  Annie,  once  known  as 
Little  Orphan  Annie.  Even  the  Gumps, 
who  ceased  their  public  bickering  in 
1959,  were  back  in  the  paper  in  an  eight- 
page  “Classic  Comics”  special  section 
published  Feb.  9. 

In  a  strip  that  originally  ran  March  13, 
1938,  Dick  Tracy  punches  a  smuggler  of 


illegal  aliens.The  spurting  blood  and  spit¬ 
tle  from  the  smuggler’s  nose  and  mouth 
shows  a  modem  reader  why  the  late 
Chester  Gould  often  received  complaints 
about  his  strip’s  violence. 

In  a  1934  “Gasoline  Alley”  episode  by 
Frank  King,  fins  of  the  still-running  strip 
can  see  Skeezix  —  now  comfortably 
retired  from  the  service-station  business 
—  as  a  romping  child. 

And  a  reprint  of  a  1938  strip  reprises 
the  goofy  puns  of  Bill  Holman’s  firefight¬ 
er,  Smokey  Stover. 

The  special  section  was  written  by 
Rick  Kogan  and  included  extensive  his¬ 
tories  of  the  eight  Tribune  strips  from 
Maurice  Horn’s  100  Years  of  American 

Classic  Comics 

•  . . .  — • 


T^esfromtite  strips 
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Newspaper  Comics  book  (Random 
House  Value  Publishing,  1996). 

The  original  strips  were  provided  by 
Bill  Blackbeard,  director  of  the  San 
Francisco  Academy  of  Comic  Art. 

—  Mark  Fitzgerald 

Women’s  Month 
Package  Offered 

FrVE  FEATURES  MARKING  Women’s 
History  Month  in  March  are  being 
offered  by  the  New  York  Times 
Syndicate. 

They  cover  “10  hot  careers”  for 
women,  biological  differences  between 
women  and  men,  female  military  pio¬ 
neers,  female  athletes  of  the  past,  and 
“the  changing  mle  of  the  first  lady.” 
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A  New  Artist  For 
‘Pluggers’  Panel 

Gary  BROOKINS  has  replaced  Jeff 
MacNelly  as  artist  of  “Pluggers,”  the 
reader-written  comic  panel  that  uses  ani¬ 
mals  to  portray  “the  unsung  heroes  of 
everyday  life.” 

Brookins,  chosen  by  Tribune  Media 
Services  (TMS)  and  MacNelly,  does  edito¬ 
rial  cartoons  for  the  Richmond  Times- 
Dispatch  and  North  America  Syndicate. 
He  also  self-syndicates  the  “Muddle 
America”  comic  with  editorial  cartoonist 
Bob  Gorrell  of  the  Times-Dispatch  and 
Creators  Syndicate. 

MacNelly  said  he  found  it  difficult  to 
continue  drawing  his  four-year-old 
“Pluggers”  creation  after  the  recent  death 
of  his  son  Jake,  who  had  assisted  him  on 
the  comic. 

MacNelly  continues  to  do  editorial  car¬ 
toons  for  the  Chicago  Tribune  and  TMS, 
the  “Shoe”  comic  for  TMS,  and  illustra¬ 
tions  for  the  column  by  Dave  Barry  of 
the  Miami  Herald  and  TMS. 


time  mother  past  the 
age  of  35  after  experi¬ 
encing  three  miscar¬ 
riages  and  being  on 
the  “infertility  tread¬ 
mill”  for  several  years. 

“It  just  seemed  unre¬ 
alistic  to  simply  have 
Susan  wake  up  one 
morning  and  be  preg¬ 
nant,”  the  cartoonist 
said.  “Infertility  is  a  lot 
more  common  than 
some  people  realize, 
and  with  all  the  med¬ 
ical  technology  available  today,  1  really 
think  it’s  time  to  bring  the  subject  out  of 
the  closet.” 


Mjffytodon 
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The  plugger  calculates 

Gary  Brookins  is  now  doing  the  Tribune  Media  comic. 


Outstanding  Supporter  Award. 

Craft’s  six-year-old  humor  strip,  syndi¬ 
cated  by  the  King  Features  Weekly 
Service  since  1995,  stars  a  family  headed 
by  a  widow  who  lost  her  husband  to  dia¬ 
betes.  The  cartoonist  includes  diabetes 
material  in  his  story  lines  from  time  to 
time. 

In  other  news.  Craft  marked  Black 
History  Month  in  his  comic  and  with 
four  special  strips  on  his  Web  site 
(www.areader.com/craft). 

And  he  is  authoring  an  anthology 
called  Mama’s  Boyz:  As  American  As 
Sweet  Potato  Pie  that  is  scheduled  to  be 
released  this  summer  by  the  American 
Publishing  Co. 

The  Norwalk,  Conn.-based  Craft,  34,  is 
a  comic  art  department  staffer  at  King. 


‘Beetle’  Survey 
On  Harassment 

The  majority  of  readers  respond¬ 
ing  to  a  Fayetteville  (N  C.)  Observer- 
Times  poll  feel  Gen.  Halftrack  doesn’t 
sexually  harass  Ms.  Buxley  in  “Beetle 
Bailey.” 

A  total  of  209  said  he  doesn’t  and  86 
said  he  does. 

“Beetle,”  by  Mort  Walker  of  King 
Features  Syndicate,  has  come  under 
scrutiny  recently  because  of  rape  and 
sexual  harassment  charges  in  the  real-life 
Army  (E&P,  Feb.  1,  p.  30). 


Cartoonist  Craft 
Is  Making  News 

CAST  MEMBERS  OF  the  “Mama’s 
Boyz”  comic  are  being  used  as 
“spokescharacters”  in  the  American 
Diabetes  Association’s  awareness  and 
prevention  campaign.  One  part  of  the 
campaign  is  the  upcoming  “Diabetes 
Alert  Day”  on  March  25. 

For  his  ADA  work,  “Mama’s  Boyz”  cre¬ 
ator  Jerry  Craft  recently 
received  the  organization’s 


‘Friends’  Comic 
Covers  Infertility 

U'DE'FWEEN  FRIENDS”  BEGAN  an 
JLJintermittent  story  line  about  infer¬ 
tility  on  Feb.  24. 

In  the  King  Features  Syndicate  comic, 
Susan  and  her  husband  are  having  a  hard 
time  conceiving  after  having  delayed  try¬ 
ing  to  have  a  baby  until  their  late  30s. 

The  story  line  is  partly  based  on  the 
experiences  of  “Between  Friends”  creator 
Sandra  Bell  Lundy,  who  became  a  first¬ 


Entertainment  Is 
Subject  Of  Page 


r'lME  OUT  NEW  York,  a  New  York 
City  entertainment  guide,  is  syndicat¬ 
ing  a  weekly  page  to  12  Gannett 
Suburban  Newspapers. 

The  page  includes  listings,  reviews  and 
features  covering  art,  books,  clubs,  come¬ 
dy,  dance,  music,  sports  and  theater.There 
is  also  material  relating  to  kids  and  gays 
and  lesbians. 


“WHEN  DftD  WED, MOM 
TOOK  OVE-R  THE 
family  POOKSTORE., 


iPORTEffS  BOOl^ 


Jerry  Craft,  shown  receiving  the  American  Diabetes  Association  award  from  ADA  national  vice  president  Gerald  Bernstein,  M.D.,  does 
the  "Mama's  Boyz"  comic.  The  above  strip  pictures  three  members  of  his  cartoon  family:  Pauline  Porter  and  teens  Tyrell  and  Yusuf. 
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YEAR  BOOK 


The  Most  Comprehensive  Source  of  Information  About  NewspapSfsand 
the  Newspaper  Industry  Worldwide 

•  The  Newspapers  •  The  People  -  The  Equipment  •The  Supplies  ...and  much,  much  more! 


Look  at  these  NEW  and 
ENHANCED  FEATURES: 


PAFTT  1 

•  Section  I  -  U.S.  Dailies 


•  Section  IV  -  Foreign  Newspapers 

•  Section  V  -  News,  Picture  and 
Syndicated  Services 

•  Section  VI  -  Newspaper 
Equipment/Interactive 
Products  and  Services 


•  Section  li  -  U.S.  Weeklies  and 
Special  Newspapers 

•  Section  III  -  Canadian 
Newspapers 


•  NEWI  E-Mail  and  Web  site  listings  are  now 
part  of  the  standard  data  included  for  dailies 
in  the  U.S.  and  Canada. 

•  EXPANDED  listings  of  alternative,  Hispanic 
and  Jewish  weeklies. 

•  NEW!  Interactive  products  and  services 
listings. 

•  EXPANDED  Foreign  correspondents  in 
the  U.S. 

•  EXPANDED  newspaper  ad  rep  listings, 
including  national,  state  and  foreign  contacts. 

•  NEW!  You  can  now  sort  labels  by  group 
affiliation  AND  newspaper  rep  (CD-ROM  with 
listing  capabilities). 

•  ENHANCED,  user-friendly  exporting 
functions  (CD-ROM  with  listing  capabilities). 


Find  the  people  you  really  need  with  comprehensive  lists  of  names, 
titles,  areas  of  responsibility,  address,  phone  and  fax  numbers.  Data 
for  sections  I  and  III  include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections,  mechanical  specifi¬ 
cations  and  more. 


PART  2  -  WHO’S  WHERE 

This  handy  directory  lets  you  look  up  newspaper  industry  personnel  by 
name.  Look  for  people  from  general  interest  daily  and  weekly  newspapers 
as  well  as  syndicates  and  groups.  You’ll  find  titles,  company  affiliation  and 
phone  numbers  for  the  most  influential  people  in  the  industry. 


CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  3rd  issue  on  CD-ROM  is  the  best  yet!  A  fully  indexed,  searchable 
database  allows  you  to  pull  out  Year  Book  information  with  the  criteria  you 
select.  The  simple,  menu-activated  search-and-display  capability  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a  wide  range  of  formats, 
including  Word  Perfect,  Lotus,  DBF,  ASCII,  etc.  The  CD-ROM  can  be  pur¬ 
chased  with  listing  capabilities,  too.  Customize  mailing  lists  for  each  of 
your  communications  projects.  The  Year  Book  CD-ROM  includes  all  the 
Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s  Where  sections 
...  names  of  contacts  and  their  areas  of  responsibility,  plus  other  critical  infor¬ 
mation  about  newspapers,  newspaper  suppliers  and  service  companies. 

For  answers  to  technical  questions  about  the  CD-ROM, 
call  (212)  675-4380,  ext.  506. 


Mail  your  order  and  payment  to:  Editor  &  PubtisherYear 
Book,  11 W.  19th  SL,  New  York,  NY  10011-4234.  Or  to  charge 
your  order  to  your  Visa/MC  account,  call  (212)  675-4380,  ext. 
255.  Payments  must  accompany  all  orders.  NY,  CA,  DC,  OH 
and  Canada  add  appropriate  tax.  Please  supply  proper  street 
address  for  UPS  delivery.  No  deliveries  will  be  made  to  RO. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 

•  Fax:  (212)  691-6939  •  E-mail:  edpub@mediainfo.com 

•  Web  site  store:  http://www.mediainfo.com 

*  Network  version  available.  Please  call  (212)  675-4380,  for  pricing. 


-  PRICING  - 

E&P  Year  Book  Part  1  and  Pari  2  Who’s  Where:  $125 
E&P  Year  Book  Part  1  Only:  $1 1 5 
E&P  Year  Book  Part  2  “Who’s  Where”  Only:  $35 
E&P  Year  Book  Part  1  and  2  AND  CD-ROM  without  listing  capabilities:  $495 


Ext  509  (Southeast,  South  and  West)  ;  year  Book  Part  1  and  2  AND  CD-ROM  with  listing  capabilities:  $895 

Ext  172  (Northeast  and  Midwest)  * 


LEGAL 


Carrier  lawsuit  settled 

The  CINCINNATI  INQUIRER  and  wholesalers  who  former¬ 
ly  delivered  the  newspaper  have  announced  settlement  of 
a  suit  over  the  paper’s  new  distribution  system.  No  terms 
were  released. 

The  wholesalers  sued  in  July  when  the  newspaper 
announced  it  would  terminate  its  dealings  with  them  and 
contract  with  independent  carriers. 

“We’ve  reached  a  mutually  acceptable  agreement,”  Harry 
Whipple,  president  and  publisher  of  the  newspaper,  said.  “The 
details  are  confidential.” 

Carriers  on  175  delivery  routes  in  Ohio,  Kentucky  and 
Indiana  filed  the  suit  in  federal  court.They  accused  the  news¬ 
paper,  owned  by  Gannett  Co.  Inc.,  of  breach  of  contract  and 
misappropriating  trade  secrets. 

Janet  Abaray,  an  attorney  for  the  wholesalers,  said  the  settle¬ 
ment  was  reached  in  December,  and  the  distribution  of 
money  to  the  carriers  was  ongoing. 

From  its  founding  1 50  years  ago  until  August,  the  newspa¬ 
per  sold  papers  in  bulk  to  wholesalers,  who  resold  the  papers 
to  subscribers  at  vaiy'ing  rates.  The  Enquirer  implemented  a 
system  under  which  about  600  independent  delivery'  agents 
contract  to  deliver  the  paper  to  subscribers  at  a  standard 
price.The  newspaper  has  said  that  price  in  many  cases  would 
be  less  than  what  the  wholesalers  charged  the  customers. 

The  carriers  alleged  that  they  owned  the  delivery  routes 
and  the  lists  of  customers  under  agreements  reached  decades 
ago  with  the  Enquirer. They  said  the  newspaper  improperly 
used  those  lists  to  directly  solicit  customers. 

Enquirer  spokeswoman  Marie  Gemelli-Carroll  said  earlier 
that  the  newspaper  independently  developed  customer  lists 
through  an  advertising  and  telephone  company. 

The  Enquirer  previously  reached  termination  agreements 
with  most  of  the  carriers  who  did  not  sue. 

Court  reverses 
disclosure  ruling 

The  MINNESOTA  COURT  of  Appeals  has  thrown  out  a  rul¬ 
ing  ordering  a  television  station  to  disclose  its  confiden¬ 
tial  sources  for  a  report  accusing  a  public  official  of  taking 
excessive  smoking  breaks  and  playing  golf  during  work  time. 

The  November  1994  report  on  KARE-TV  included  footage 
of  Ramsey  County  Special  Courts  administrator  Robert  Bauer 
repeatedly  leaving  work  to  smoke  and  also  showed  him  golfing. 

In  the  segment,  reporter  Gail  Plewacki  said,  “This  is  what 
Bauer  does  for  an  average  of  five  hours  a  week.  That  would 
mean  more  than  $8,000  in  taxpayer  money  . . .  going  up  in 
smoke  every  year.” 

Bauer  sued  for  defamation  and  sought  to  find  out  who  told 
the  reporter  his  work  hours.The  Hennepin  County  District 
Court  ordered  that  station  to  disclose  not  only  the  sources 
for  the  work  hours  information  but  all  confidential  sources 
for  the  story. 

In  a  unanimous  reversal,  a  three-judge  panel  sent  the  case 
back  to  Hennepin  County  saying  the  lower  court  had  failed 
to  consider  a  number  of  factors,  including  whether  the 
report  was  true.  If  Bauer  cannot  establish  that  the  report  was 
false, "then  there  is  no  need  for  disclosure,”  the  court  said. 


SmCKQVOTES 


E&P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 

U.S. 

2/25/9J  2/18/97 

2/28/96 

1  A.H.  Belo  Corp.  (NY) 

37.375 

37.375 

36.500 

I  American  Media  Inc.  (NY) 

5.750 

5.875 

3.875 

i  Central  Newspapers  Inc.  (NY) 

45.625 

46.750 

36.000 

I  Dow  Jones  &  Co.  Inc.  (NY) 

39.750 

40.750 

39.000 

i  Gannett  Co.  Inc.  (NY) 

81.625 

83.000 

67.625 

1  Gray  Comm.  Sys.  (NY) 

19.875 

19.875 

19.750 

1  Harte-Hanks  Comm.  (NY) 

26.500 

27.125 

21.625 

i  Hollinger  International  (NY) 

10.625 

11.250 

10.250 

I  Knight-Ridder  Inc.  (NY) 

40.000 

40.125 

34.063 

i  Lee  Enterprises  Inc.  (NY) 

23.875 

23.875 

21.500 

1  McClatchy  Newspapers  Inc.  (NY)***  25. 1 25 

24.875 

18.400 

I  Media  General  Inc.  (AM) 

29.625 

31.375 

37.500 

i  New  York  Times  Co.  (AM) 

44.375 

43.500 

28.000 

I  Providence  Journal  (NY)# 

32.000 

32.250 

N/A 

I  Pulitzer  Publishing  Co.  (NY)** 

48.750 

48.250 

37.500 

I  E.W.  Scripps  Co.  (NY) 

36.125* 

37.000* 

26.099* 

I  Times  Mirror  Co.  (NY) 

51.875 

52.500 

34.500 

I  Tribune  Co.  (NY)# 

41.000 

41.875 

33.625 

I  Washington  Post  Co.  (NY) 

347.250 

353.000 

294.250 

I  *  Adjustment  to  reflect  receipt  of  1 . 1 6  shares  of  Comcast  for  each 

i  share  of  E.W.  Scripps  as  of  1 1  /1 3/96 

1  *•  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

I  ***  Adjusted  for  5-for-4  stock  split 

1  #  Initial  Public  Offering  6/24/96 

I  #  Adjusted  for  2-for-1  stock  split 

Non-U.S. 

2/28/97 

2/18/97 

2/28/96 

i  HolHnger  Inc.  (a) 

13.550 

12.900 

11.125 

1  News  Corp.  Ltd.  (c) 

21.875 

20.625 

22.625 

1  Pearson  Ltd.  (b) 

7.640 

7.510 

6.940 

1  Quebecor  Inc.  Class  A  (a) 

25.400 

25.500 

22.625 

1  Reuters  Holdings,  ADR  (c) 

65.438 

64.000 

65.125 

i  Southern  Inc.  (a) 

20.950 

21.500 

14.625 

I  Thomson  Corp.  (a) 

28.350 

28.250 

19.500 

I  Torstar  Corp.  (a) 

36.750 

37.000 

23.625 

1  (a)  Canadian  dollars 

1  |b)  British  pounds 

1  (c)  U.S.  dollars 

i  Source;  Schroder  Wertheim  &  Co.  Inc. 
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Book  Reviews 

Continued  from  page  5 

the  Sytnbionese  Liberation  Army,  in  1974, 
and  thought  by  some  later  to  have  been 
brainwashed  by  the  group,  has  a  few  anti¬ 
imperialist  statements  in  this  novel.  But 
she  seems  to  save  a  thinly  concealed,  lin¬ 
gering  wrath  for  capitalists  in  the  person 
of  her  grandfather,  William  Randolph 
Hearst. 

He  is  depicted  as  a  steely  eyed  zombie 
with  muscles  of  his  jaw  “as  rigid  as  iron” 
with  an  expression  that  “would  have  all 
the  benevolence  of  a  cobra  about  to 
strike.” 

The  story  is  told  in  alternating  chap¬ 
ters  from  the  viewpoint  of  Hearst’s  mis¬ 
tress,  Marion  Davies;  her  maid;  and  from 
the  viewpoint  of  the  maid’s  granddaugh¬ 
ter,  who  is  investigating  many  years  later 
the  role  that  her  grandmother  might 


have  played  in  a  death  at  the  castle  fol¬ 
lowing  a  star-studded  yacht  party. 

History  records  that  Hollywood  mogul 
Thomas  Ince  died  apparently  of  a  heart 
seizure  at  the  party.  Rumors  over  the 
years  fueled  by  newspaper  accounts  at 
the  time  suggest  it  might  have  been  mur¬ 
der. 

The  body  was  imm.ediately  cremated, 
making  a  further  checking  into  the  cause 
of  death  impossible. 

Was  a  celebrity  guest,  Miss  Davies, 
Hearst  himself,  or  one  of  his  mob-like 
security  thugs,  responsible?  Not  a  bad 
premise  for  a  mystery  thriller,  which 
unfortunately  is  mired  here  in  overwrit¬ 
ten  prose. 


Austin 

Continued  from  page  27 

for  their  bias  toward  Austin  and  Texas 
audiences. 


A  click  in  the  sidebar  of  the  book  sec¬ 
tion  reveals  the  winners  of  the  Chroni¬ 
cle's  short  story  contest. 

Among  the  offerings  in  the  movie  sec¬ 
tion  is  a  link  to  the  Ddta-9/Eden  Matrix 
Independent  Film  site,  which  yields  an 
array  of  resources  for  Austin’s  indepen¬ 
dent  filmmakers. 

At  a  time  when  newspapers  are  leap¬ 
ing  online  at  a  breakneck  pace  and  com¬ 
petition  for  revenue-generating  stunts  is 
becoming  stiffer,  the  Chronicle  Online  is 
as  notable  for  what  it  does  not  offer  as 
for  what  it  does.  No  games.  No  contests. 
Very  little  glitter.  It  promises  no  more 
than  it  can  deliver  and  delivers  just  the 
combination  of  entertainment  and 
reporting  that  communicates  a  specific 
and  intimate  sense  of  the  city.  The  site 
also  advances  a  new  possibility;  that  the 
way  to  build  an  audience  and  a  reputa¬ 
tion  online  may  not  be  through  glitz  and 
gimmicks,  but  by  way  of  clean  construc¬ 
tion,  intelligent  writing,  and  useful  infor¬ 
mation.  In  a  cyberworld  overloaded  with 
information,  that  may  be  the  true  chal¬ 
lenge. 


Shop  Talk 

Continued  from  page  48 

Sportswriter  Ted  Diadiun,  who  was  at 
both  the  wrestling  match  and  the  appeal, 
reported  afterward  that  Milkovich  and 
a  school  superintendent  “apparently 
had  their  version  of  the  incident  pol¬ 
ished  and  reconstructed  and  the  judge 
apparently  believed  them.  Anyone  who 
had  attended  the  meet  knows  in  his 
heart  that  Milkovich . . .  lied  at  the  hear¬ 
ing  after . . .  having  given  his  solemn 
oath  to  tell  the  truth.  But  [he]  got  away 
with  it.” 

Milkovich  filed  a  defamation  action 
against  Diadiun  and  the  owner  of  his 
paper,  the  Lorraine  Through  an 

“odyssey  of  litigation  lasting  nearly  fif¬ 
teen  years,”  the  case  was  heard  by  the 
Supreme  Court. 

In  defending  the  Lorraine  Journal, 
attorneys  argued  that  the  sports  page  is  a 
“traditional  haven  for  cajoling,  invective, 
and  hyperbole.” 

Furthermore,  the  article  appeared 
under  the  banner  “TD  Says,”  implying  that 
the  column  represented  opinions  and 
not  statements  of  fact.  In  its  decision,  the 
court  established  that  Diadiun’s  article 
was  “mixed  opinion”  and,  therefore, 
liable;  only  “pure  opinion”  was  entitled  to 
protection  under  the  First  Amendment. 
The  court  also  established  the  “reason¬ 
able  fact  finder"  test. 

Rehnquist  stated  in  his  written  opin¬ 
ion  that  “the  dispositive  question 


becomes  whether  or  not  a  reasonable 
fact  finder  could  conclude  that  the  state¬ 
ments  in  the  column  imply  that 
Milkovich  perjured  himself.  “We  think 
this  question  must  be  answered  in  the 
affirmative. . . .  This  is  not  the  sort  of 
loose  figurative  or  hyperbolic  language 
which  would  negate  [such  an]  impres¬ 
sion.” 

The  irony  of  the  Milkovich  decision  is 
that  if  Diadiun’s  words  had  been  more 
outrageous,  the  column  might  have  been 
considered  “pure”  opinion  and  not  state¬ 
ments  of  fact. 

Cartoons  have  an  inherent  outrageous¬ 
ness  created  by  the  absurd  sellings  and 
characters,  satirical  dialogue,  and  a 
humorous  drawing  style. 

Cartoons  also  tend  to  appear  in  pre¬ 
dictable  locations  in  the  newspaper 
(comics  page,  op/ed  page),  which  cues 
the  reader  that  the  work  is  a  cartoon, 
even  if  it  may  not  resemble  a  cartoon. 

Furthermore,  cartoons  have  been  part 
of  our  printed  media  for  generations  and 
are  easily  recognizable  by  the  general 
public  as  satirical  work. 

It  would  seem,  therefore,  that  the 
question  of  whether  or  not  a  cartexjn  is 
capable  of  being  libelous  is  a  question 
of  semantics. 

If  the  work  could  he  taken  seriously 
enough  to  be  regarded  as  a  statement  of 
fact,  then  it  probably  wouldn’t  be  con¬ 
sidered  a  cartoon. 


Newspaper 
And  (Toffee 

STARTING  IN  APRIL,  readers  of  the 
Beaver  County  Times  and  AUegherry 
Times  of  Pennsylvania  will  be  able  to 
enjoy  a  morning  cup  of  coffee  and  their 
papers. 

The  transition  to  morning  delivery  will 
take  place  in  stages  during  a  two-month 
period  beginning  April  7. 

Throughout  the  phase-in  period,  a  dif¬ 
ferent  section  of  the  Times'  daily  circula¬ 
tion  area  will  be  added  to  the  morning 
delivery  schedule  every  two  weeks.  The 
entire  process  should  be  completed  by 
May  19,  said  Times  publisher  F.  Wallace 
Gordon. 

The  Times  has  been  an  evening  news¬ 
paper  since  1946. 

Dividend 

McCLATCHY  newspapers  INC. 

declared  a  regular  first-quarter  div¬ 
idend  of  $.095  per  share  payable  April  1 
to  stockholders  of  record  at  the  close  of 
business  on  March  1 1 . 
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FEATURES  AVAILABLE 


ASTROLCXSY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http;//www.time-data.com 
e-mail;  star2020@time-data.com 


AUTOMOTIVE 


C4R  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


WEEKLY  TEST  DRIVE  column,  avrard- 
winning  vt'riter.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos.  (71 3)  864-5370. 


WHEELS  101;  A  vreekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone;  (212)  254- 
0890.  Fax:  (212)  254-7646. 


"...THE  most  talented  cartoonist  to 
emerge  is  Tucky  and  his  'KING  & 
KANGO'  characters..."  Pamela  B. 
Scott,  San  Francisco  Examiner.  For 
samples,  call  Tucky  at 

(510)  682-9430 


HUMOR 


IN  A  NUTSHELL:  Honored  by  NSNC, 
NYPA.  Free  Samples:  Barbara  Naness, 
119  Washington  Ave.,  Staten  Isl,  NY 
10314.  (718)  698-6979. 

http://vinvw.h2net.net/ p/  nutshell 


RURAL  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  35,  Rough  &  Ready,  CA  95975 


She  tickles  funny  bones  and  touches 
hearts.  FAMILY  HUMORIST.  Deb  Di 
Sandro,  (847)  639-1232 


_ UFESTYLES _ 

OFF  THE  WALL:  If  anyone  deserves  the 
title  as  the  new  generation's  successor 
to  Lewis  Grizzard,  it  must  go  to  P.S. 
Wall  and  her  off-the-wall  commen¬ 
taries  on  life  as  she  sees  it.  This  weekly 
column  of  600  words  is  quirky,  hip,  out¬ 
rageous  and  very,  very  funny. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890 
Fax;  (212)  254-7646 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941;  (914) 
692-4572.  Fax  (914)  692-8311. 
http;//www. ny.frontiercomm.net/ 
~cineman/ cineman.htm 


Money  is  the  long  hair  of  the  Eighties. 

Elizabeth  Ashley 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


ROMANCE 


ROMANCING  THE  INTERNET  for 
romantic  getaways  and  personal 
travel,  a  weekly  column  by  an  experi¬ 
enced  travel  writer.  Free  month  trial. 
Samples/Details  www.joeharkins.com 


INCREASE  AWARENESS  BY 
BENEFITTING  FROM  OUR 
LOW  CONTRACT  RATES. 

CaU  (212)  675-4380 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ABSENTEE  Owner  needs  a  general 
manager  to  help  run  a  growing  Jewish 
weekly.  Good  market;  great  product 
and  an  excellent  staff.  Business  needs 
to  ^  bigger  to  be  profitable.  Looking 
to  further  penetrate  current  markets 
and  find  opportunities  in  the  broader 
community.  Want  an  entrepreneurial 
spirit  who  acts  like  a  partner  instead  of 
an  employee.  More  concerned  with 
attitude,  creativity  and  enthusiasm  than 
experience.  It  would  be  nice  to  have 
both.  Box  08092,  Editor  &  Publisher. 


QUALITY  MONTHLY  magazine  on 
Oregon  Coast,  loyal  readership,  estab¬ 
lished  advertising  base,  grov/th  poten- 
Hal.  (541)563-5555. 


NEWSPAPER  APPRAISERS 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)540-0636 


DAVID  R.  sna 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisal  Experts 
(51 6)  379-2797/(81 3)  786-5930 


NEWSPAPER  BROKERS 


7(X)Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301)  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  nevrspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


MICHAEL  D.  UNDSEY 
Experienced  --  Confidential 
6645  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791 
FAX  (602)  807-7795 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.cribb.cotn 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Established  In  1923 
1  Annette  Park  Drive,  Bozeman, 
MT  59715  e-mail:  )cribb«imt.net 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
A  Appreisal 

406-586-6621 

Fax  406-586-6774 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


PHiaiPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  (or  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


TWO  ADJACENT  WEEKUES  with  com- 
bined  paid  circulation  5,000, 
$750,0Ci0  gross,  last  growing  Califor¬ 
nia  location.  Selling  below  gross. 

MOM  'N  POPS  -  Several  grossing  up 
to  $300,000.  All  seller  financed. 

TWO  TRADE  JOURNALS  -  grossing 
$500,000  with  28%  cash  flow. 

David  Gauger 
Gauger  Media  Service,  Inc. 

P.O.  Box  627 
Raymond,  WA  98577 
(360)  942-3560 


A4orality,  vdien  formal,  devours. 


NEWSPAPERS  FOR  SALE 


FREE  LIST;  Texas  and  Oklahoma  news¬ 
papers  for  sale.  Bill  Berger,  1801 
Exposition  Blvd.,  Austin,  TX  78703. 
(512)476-3950 


WEEKLIES,  profitable,  ideal  (or  experi¬ 
enced  working  couples:  North  Florida 
$325,000,  Cworado  $150,000.  Mayo 
Communications,  (813)  971  -2061 . 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,(XX) 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Lar^ 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


PUBLISHER 


The  link 
of  the 
newspaper 
industry  since 

1884. 
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ANNOUNCEMENTS 

NEWSPAPERS  WANTED 

PUBUCATIONS  FOR  SALE 

NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub- 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 

BI-WEEKLY  Rack  Publication.  Extremely 
popular.  7  years  "Young".  Unique  news 
format  developed  by  owner/founder. 
30,000  copies  circulating  to  48  com¬ 
munities  in  S.  New  England.  Revenues 
in  $400,000+.  Will  sell  to  right 
person(s).  Reply  to  Box  08090,  Editor 
&  Publisher. 

PUBLICATIONS  FOR  SALE 


SCOTTSDALE,  ARIZONA 
1 40+  page  monthly  news  magazine. 
Unchallenged  penetration  (30,000 
issues)  of  upscale  market.  Solid 
advertising  support  (84%  on  contract). 
Stable,  established  17  year  old  busi¬ 
ness.  Sales  doubled  since  1992. 
Excellent  cash  flow.  Price  $750,000. 
Norman  McMullin 
(602)  922-3986 


E&Fs  Classified 


1iaElMxmr*s 

MBEIIMG  PiaCE. 

(2U)  6754380 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Cadbom  -  CK  Optical 
(310)  372-0372. 


CHESHIRE  582N  with  1  2  foot  con¬ 
veyor.  Good  condition.  Best  offer. 

Call  (313)  584-4000. 


GOOD  CONDITION  used  5  station 
collating  machines  by  Stepper  Co. 
Very  reasonable.  Call  Lynn  Vraspir  at 
(61 2]  544-4438  or  send  an 
E-nKiil  message  (or  details  to 
Vraspla@gw.startribune.com 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (21 4)  869-2844. 


McCain  660  8  into  1 
McCain  660  8  into  1 
Kirk-Rudy  label  head 
Quipp  2200  stacker 
4  Signod  MLN2A  strapping  machines 
2  Wamac-ldab  plastic  marines 
Call:  Eau  Claire  Press  Company 
(800)  236-8808  and  ask  (or  Chuck 


PRE-OWNED  MAILROOM  Equipment 
Bill  Konipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fox  (770)  590-7267 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


NEWSPRINT  FOR  SALE 


INCREASE  your  newsprint  buying 
power.  Join  Publishers  Paper 
Cooperative.  Phone  (800)  940-1577 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT’L,  LTD.  -  N.B.  CAUF. 
(714)  644-2661,  Fax  (714)  644-0283 


PRESSES 


5-unit  Harris  Cottrell  VI 5,  1 965 
with  1/2  -  1/4  V22  folder.  $72,500. 
ALTA  Graphics,  Inc. 

(770)  5^-1528. 


1  LINO  200  P  -  R.I.P.  2 
1  LINO  300  -  R.I.P.  3  Post  Script 
Level  1 

1  UNO  300  -  R.I.P.  40  XMO  Level  1 

Please  contact  Claude  Gagnon  at 
(41 8)  545-4474,  ext.  845 


—  GOSS  URBANITE,  22  3/4', 

1 300  series,  1 4  units 

—  GOSS  URBANITE,  22  3/4", 
1200  series  (older,  10  units 

—  GOSS  URBANITE,  22  3/4' 
pre- 1000  series,  6  units,  1  folder 

—  GOSS  COMMUNITY  SSC,  22 
3/4",  8  units,  2  folders 

GOSS  COMMUNITY  SSC,  21 
1  /2"  ,  2-4  high  -  1  folder,  H/N- 
HS 

—  HARRIS  V-1 5A,  6  units,  1  -JF 
7,  22  3/4' 

—  HARRIS  V-15D,  5  units,  JF- 
25B,  22  3/4',  88' 

—  HARRIS  V- 1 5D,  5  units,  JF-25, 
22  3/4',  83' 

—  HARRIS  V-25, 5  units,  JF-25B, 
22  3/4',  81' 

—  WEB  LEADER,  14  units,  2 
Quad,  3  folders,  22  3/ 4" 

Bell  Comp  Inc. 

Tel;  (201)492-8877 
Fax:  (201)  492-9777 


QtaRty  ihM  makes  an  impression  worldwide 


yr  'x*T  Select  from: 

(  ^  CompMn  Presees 

\J  □  Additiorw  to  Extetmg  Pressps 
a  3-color  SMpllitps 
”\  pi  □  4-H'  Arrangemarrts 
^  a  Stacked  Units 
AJL  \  O  i’ltegral  Roil  Stand  Units 
\T\  a  Half  and  Ouwler  Folders 
I  \  0  Cutoff  20“  -  21%'  -  2r  -  22%' 

^  O  1 8,500  to  30,000  IPH 
SALES  -  SERVICE  -  PARTS  A  I VA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSK 


n 

i 


DIREa  FROM 

THE  ORIGINAL  MANUFACTURER 

1 987  Solna  D30  web  press 
(3)  2+1  perfecting  units 
(5)  1+1  perfecting  units 

(1 )  F36  1  /2  and  1  /4  folder 

22  3/4"  X  36'  (578mm  x  91 5mm) 

1 975  Solna  D22  add-on  units 

(2)  1+1  perfecting  units 

22  3/4'  X  36'  (578mm  x  91 5mm| 

1974  Solna  D22  web  press 
(2)  1974  1+1  perfecting  units 
(1)F22  1/2,  1/4  and  DP  folder 
22  3/4"  X  36'  (578mm  x  9 1 5mm) 

1 973  Solna  C22  v/eb  press 
(5)  1+1  perfecting  units 
(1)F22  1/2,  1/4  and  DP  folder 
22  3/4"  X  36'  (578mm  x  915mm) 

Solna  Web  USA,  Inc. 

(800)  247-8392 
Fox:  (913)492-0170 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•22  3/4'  cut-off  GOSS  COLORUNER 
with  36  printing  couples,  double  3:2 
(older  &  nine  RTP's. 

•7-unit  GOSS  METRO  with  double  3:2 
folder,  2  half  decks  &  7  RTP's  -  22 
3/4". 

•6-unit  GOSS  URBANITE  -  1982/75 
vintage,  22  3/4"  cut-off. 

•7-unit  GOSS  COMMUNITY  (22  3/4") 
with  SC  (older  -  priced  to  sell. 

•8-unit,  2-(older  double-ended  F1ARRIS 
V15D,JF25w/u.f.  - 1981. 

•  8-unit  DAILY  KING  II  with  Kj8A  & 
upper  former  ( 1 979). 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050,  Fox  (91 3)  492-621 7 


Good  siting  is  rewriting. 

Truman  Capote 


KBA-Motter 

FLEXOGRAPHIC  PRESS  OFFER 

•Two  6  Web  Complete  Flexo  Presses 
•4  New  Colormox  CIC  units 
•6  New  Mono  Colormox  units 
•2-New  Stacked  2/2  Colormox  units 
•Color/Page  Configuration  to  fit 
•New  KBA  Press  Drive 
•New  Ink  MarKigement  System 
•ONE  YEAR  WARRANTY/ 12  Month 
delivery 

•2  3:2/2:1  folders  retrofitted  (or  flexo 
•12  RTRs  (running  belt  reels) 

Call  Bruce  Richardson  or 
Gary  Owen  (or  details! 

(800)  394-1071 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


SELUNG  YOUR  WEB  PRESS? 
Increase  your  exposure/ profits  through 
our  extensive  worldwide  network. 

We  offer  a  full  line  of  web  presses. 
Call  us  (or  a  complete  list  of  available 
equipment. 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fox  (91 3)  541  -8960 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George 
(800)  356-4886  or 
Fax  (816)  887-2762. 


WANTED: 

Presses  -  Inserters  Call: 

Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-581 7  /  Fox  (770)  590-7267 


INCREASE  AWARENESS  BY 
BENEFITTING  FROM  OUR 
LOW  CONTRACT  RATES. 

CaU  (212)  675-4380 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1 7  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
OUR  FAX#:  (212)  929-1259 


CIRCULATION  SERVICES 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


Fear  breeds  fear,  _  .  . 

Byron  Jams 


CIRCULATION  SERVICES 


36  YEARS  IN  TELEA4ARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEAAARKETING 
(800)  950-8475 
Horace  Southward 


CIRCULATION  SERVICES 


CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail;  CIRC2000@aol.com 


EdfP:  The  communication  link  of  the  newspaper  industry  every  week  sirwe  1884. 
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INDUSTRY  SERVICES 


MARKETING  SERVICES 


Marjorie  Duffis 
Consultant 

YOUR  DIRECT  UNE  TO 

•INCREASING  REVENUE 
THROUGH  YOUR 
TELESALES  CENTERS 
•AGENT  PRODUCTIVITY 
STANDARDS  •CAMPAIGN 
DESIGN  AND  DEVELOPMENT 
•RECRUITING  CHALLENGES 

TMW  MARKETING 
partners  in  call 
—  "  center  strategies 

1-800-424-9378  x  528 


CIRCULATION  SERVICES 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualilv 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEaRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

"We  Deliver  More  Homes  to 
Your  Newspaper" 
Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


PRD 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CLASSIFIED  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel;  (303)791-3301 
http://vAvw.fakebrains.com/ scout. 


CONSULTANTS 


We  guarantee  to  do  a  VERY  PRO¬ 
FESSIONAL  JOB  IN  YOUR  CIRCULA¬ 
TION  DEPARTMENT.  The  Von  Entress 
Group  (800)  409-3800 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQIONI 
30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


CIRCULATION  SERVICES 


t  aETENTION 


PRESSROOM  SERVICES 


Standard  Electric  &  Engineering: 

The  Industry's  Standard 

ELECTRICAL  PROBLEMS? 
ADDING  OR  STACKING  UNITS? 
ADDING  TOWERS? 

DRIVE  PROBLEMS? 

We  provide: 

TROUBLESHOOTING  SERVICES 
MANUFACTURE  OF 
CUSTOM  EQUIPMENT 
EQUIPMENT  INSTALLATION 

Standard  Electric  &  Engineering  Com¬ 
pany  Inc.  has  been  the  Full  Service 
Electrical  Shop  for  the  Web  Printing 
Industry  for  over  30  years. 

We  specialize  in  "No  Down  time.  No 
Missed  Production'  drive  retro-fits  for 
single  and  double  width  presses.  We 
work  with  DC  or  modern  AC  drives 
and  are  the  only  company  to  have  suc¬ 
cessfully  retro-fitted  AC  drives  onto 
doublewidth  printing  presses. 

STANDARD 

ELECTRIC  &  ENGINEERING 
COMPANY  INC. 

930  Linden  Avenue 
South  San  Francisco,  CA  94080 

(800)  439-6503 
Voice:  (415)  952-6500 
Fax:  (415)  952-0102 
e-mail:  seecol@msn.com 

'Standard  Electric  &  Engineering: 
The  Industry's  Standard" 


HELP  WANTED 


ADMINISTRATIVE 


NEWSPAPER  ASSOCIATION 
EXECUTIVE  DIREaOR 

As  our  current  CEO  approaches  retire¬ 
ment,  the  Michigan  Press  Association 
seeks  a  newspaper  professional  to 
serve  as  executive  director,  providing 
leadership  for  51  dailies  and  238 
weeklies  and  70  associate  members. 
The  Executive  Director  serves  under  a 
board  of  15  directors  and  has  a  staff 
of  8.  Responsibilities  include  central 
office  management,  financial  opera¬ 
tions,  legislative  work,  convention,  con¬ 
tests,  publications  and  advertising 
sales.  Newspaper  experience  pre¬ 
ferred,  trade  association  experience  is 
helpful.  Send  letter  of  application, 
resume  and  salary  history  to:  Michigan 
Press  Association  Search  Committee, 
David  Jackson,  chairman,  P.O.  Box 
160,  Mason,  Ml  48854  by  April  10, 
1997.  All  applicants  will  be  sent  a 
questionnaire  to  be  returned  by  April 
22,  1997. 


GET STUCK 
PLACE  AN  AD 
ON  OUR  WEB 
http://www.mediainfo.com 
(212)  675-4380,  ext.  170/171 


ADMINISTRATIVE 


CHICAGO-BASED  independent 
newsmagazine.  In  These  Times,  seeks 
publisher  with  strong  development, 
circulation,  advertising  and  financial 
management  skills.  Must  be  proven 
leader  and  efficient  communicator. 
Salary  range  BOE;  $45,000-$65,000. 
Send  resume  and  two  writing  samples, 
and  names  of  references  to  In  Tnese 
Times,  attn:  Beth  Schulman,  2040  N. 
Milwaukee  Avenue,  Chicago,  IL 
60647.  Application  deadline  is  May 
15.  EOE. 


ADVERTISING 


ADVERTISING  DIREQOR  -  Motivated 
individual  needed  to  manage  an 
award  winning  tri-weekly  in  the  sunny 
Carolina's.  Prior  newspaper  sales  and 
management  experience  required. 
Salary  and  commissions  in  the  low 
40's.  Strong  benefit  package  including 
401  (k).  Chance  to  move  up  into  pub¬ 
lisher  position  with  this  group.  If  you 
are  a  team  player  that  can  excel  in  a 
growth  market  send  resume  and 
references,  current  salary  and  why  we 
should  pick  you  to  Journal-Tribune,  c/ 
o  Steve  Edwards,  P.O.  Box  547, 
Seneca,  SC  29679. 


j  Go  Dog  Go...  t  j /»  •  i 


ADVERTISING 


ADVERTISING  DIREaOR 

This  is  the  opportunity  you've  been 
waiting  for  to  do  something  new.  Sun¬ 
rise  Newspapers  &  Communications, 
Inc.,  a  national  publisher  of  niche 
newspapers,  is  seeking  an  advertising 
director  for  its  publication  catering  to 
the  emergency  services  community. 
With  editions  currently  covering  1 4 
states,  this  newspaper  is  on  a  fast  track 
to  roll-out  across  the  county.  This  is  a 
hands-on,  sales  intensive  position  ... 
supervision  only  comes  with  success. 
The  successful  candidate  will 
spearhead  development  of  new  ter¬ 
ritories  and  work  to  create  a  team  of 
dynamic  advertising  sales  represen¬ 
tatives.  Any  experience  with  the  Fire, 
Rescue  or  EMS  community  is  helpful, 
but  not  necessary  for  the  right  candi¬ 
date.  Good  salary  base  plus  strong  com¬ 
mission  structure.  Send  resume  (in¬ 
dicate  current  salary)  and  references  to 
Sunrise  Newspapers  &  Communica¬ 
tions,  Inc.,  Joseph  P.  Belsito,  259  Route 
17K,  Nevvburgh,  NY  12550,  or  fax  to 
(914)564-5261. 


ADVERTISING 


ADVERTISING  SALES  AAANAGER  for 
established  large  group  of  weeklies  in 
Zone  5.  Candidates  must  be  highly 
motivated  with  the  ability  to  lead  a  20-t- 
outside  sales  staff  in  a  fast-paced 
environment.  We  offer  an  excellent 
salory/bonus  program  along  with  a 
comprehensive  benefit  package  and 
the  opportunity  for  advancement. 
Please  send  resume  to  include  salary 
history  to  Minnesota  Sun  Publications, 
7831  E.  Bush  Lake  Rd.,  Bloomington, 
MN  55439.  ATTN:  D.  Mindak  or  e- 
mail:  dmindak@skypoint.com.  Equal 
Opportunity  Employer. 


ADVERTISING  SALES  MANAGER 
We  are  searching  for  an  exceptional 
individual  with  a  solid  track  record  in 
sales  and  sales  management.  We  are 
an  established  and  upscale,  30,000 
circulation,  free  community  newspaper. 
Our  compensation  package  is 
extremely  competitive  and  flexible  for 
the  right  person.  Send  resume  and  cov¬ 
ering  letter  explaining  major  sales 
accomplishments  to  Human  Resources 
News  Department,  P.O.  Box  5219, 
Massena,  NY  1 3662. 


It's  a  Classified  Secret-We'If  never  reveal  the  identity  of  an  E&P  box  holder.  If  ynu 
don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P  Classified  Advertising  Department  with  an  attached  note 
listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box  Numher 
you're  answering  is  on  your  list,  we'll  discard  your  reply. 
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HELP  WANTED 

ADVERTISING  i  ADVERTISING 


ADVERTISING  DIREaOR 
20,000  PM  daily  in  Arizona's  Valley 
of  tfie  Sun  seeks  organized,  energetic 
motivated  professional  to  lead  ad 
department  and  secure  new  revenue  in 
rapidly  growing  market.  5+  years 
supervisory  experience  required,  includ- 
ing  successful  management  of  an 
advertising  sales  staff  Resume  and 
salary  requirements  to  Assistant  Gen¬ 
eral  Manager,  P.O.  Box  1779,  Sun 
City,  AZ  85372. 

ASSISTANT  ADVERTISING  MANAGER 

Award  winning  18,000  circulation,  7 
day  a  week  AM  in  New  Hampshire  is 
seeking  individual  to  join  their  soles 
management  team.  Responsibilities  will 
include  supervision  of  classified, 
customer  service  and  assisting  Advertis¬ 
ing  Manager  with  retail  sales.  2-4 
years  of  sales  experience  and  1-3 
years  of  management  experience 
required.  Please  reply  to  Advertising 
Manager,  Valley  News,  P.O.  Box  877, 
White  River  Jun,  VT  05001 . 

THE  FLORIDA  PRESS  ASSOCIATION, 
the  state  trade  association  for  Florida 
daily  and  weekly  newspapers,  needs  a 
motivated,  goal-oriented,  manager  for 
its  advertising  subsidiary,  the  Florida 
Press  Service. 

Newspaper  advertising  experience  a 
must.  Candidates  should  also  have  a 
proven  sales  track  recard,  customer 
service  commitment  and  management 
experience. 

The  position  entails  advertising  sales 
and  placement  in  newspapers 
throughout  the  state.  It  is  a  well 
equipped,  rapidly  growing  operation, 
expected  to  gross  $8  million  this  year 
with  an  experienced  staff  of  five.  A  com¬ 
petitive  salary,  commission  and  bene¬ 
fits  package  is  provided. 

The  Florida  Press  Association  is  located 
in  Tallahassee,  the  state  capital,  near 
the  coast,  great  weather  and  geog¬ 
raphy,  several  local  universities,  great 
life  style. 

For  confidential  consideration,  please 
send  resume/salary  history  to  Execu¬ 
tive  Director,  Florida  Press  Association, 
336  E.  College  Avenue,  Suite  103, 
Tallahassee,  FL  32301.  E-mail  to: 
dshelton@flpress.com.  Resumes  must 
be  received  by  March  24.  No  calls, 
please. 

CLASSIFIED  SALES 
MANAGER 

A  mid-sized  coastal  Georgia  daily  has 
immediate  opening  for  individual  with 
strong  sales,  marketing  and  manage¬ 
ment  skills.  Minimum  five  years  man¬ 
agement  and  advertising  experience  in 
the  newspaper  or  related  field. 
Manage  staff  of  1 8  full  time  and  1  part 
time.  We  need  an  energetic  person 
who  is  full  of  ideas  and  has  a  strong 
desire  to  succeed.  Full  benefits.  Send 
resume  and  salary  history  to  Lou 
Barnes,  employment  manager.  The 
Savannah  Morning  News,  P.O.  Box 
1 088,  Savannah,  GA  31401. 


CLASSIFIED  ADVERTISING  MANAGER 
120  year  old  Connecticut  family 
owned  daily  newspaper,  located  in 
northeastern  "Quiet  Comer"  has  opening 
for  individual  with  strong  sales,  market¬ 
ing  &  management  skills.  This  individ¬ 
ual  must  be  energetic  and  possess 
motivational,  promotional  talents.  We 
need  someone  who  is  a  self  starter, 
innovative,  goal-oriented  with  a  desire 
to  succeed.  Candidate  must  have 
creative  revenue  producing  ideas  and 
be  able  to  develop  new  business  in  a 
competitive  market.  Minimum  of  five 
years  experience  in  management  & 
advertising  in  newspaper  or  related 
field.  We  offer  competitive  compensa¬ 
tion  and  benefits  package.  Send 
resume  with  salary  requirements  to: 
Walter  Riley,  advertising  director.  The 
Chronicle,  One  Chronicle  Road,  Willi- 
mantic,  CT  06226. 

THE  KANE  COUNTY  CHRONICLE, 
publishers  of  a  daily  newspaper  (Tues¬ 
day  through  Saturday)  and  three 
weekly  newspapers,  has  an  opening 
for  a  Major/National  Account  Execu¬ 
tive. 

We  are  seeking  a  personable,  self- 
motivated  individual  who  enjoys  work¬ 
ing  with  business  professionals  The  suc¬ 
cessful  candidate  will  be  detail  minded 
and  hove  at  least  five  years  of  advertis¬ 
ing  sales  experience.  Major  account 
experience  would  be  a  plus.  The  posi¬ 
tion  will  have  some  travel  and  involves 
developing  advertising  sales  and  servic¬ 
ing  existing  major  and  national 
accounts.  We  offer  competitive  com¬ 
pensation  and  excellent  benefits. 

Send  resumes  to  Jim  Holm,  director  of 
advertising.  The  Kane  County  Chroni¬ 
cle,  1000  Randall  Road,  Geneva,  IL 
601 34  or  Fax  (630)  232-4976. 

ACADEMIC 

THE  DEPARTMENT  OF  JOURNALISM 
at  Baylor  University,  Waco,  Texas, 
seeks  a  forward-thinking  individual  to 
serve  as  Chair  of  the  department  and 
to  lead  the  department  as  it  works 
toward  ACEJMC  accreditation. 

Candidates  must  hove  either  a  doctorate 
with  a  strong  academic  record  or 
extensive  professional  experience  at  the 
national  or  international  level. 
Candidates  should  have  academic  or 
industry  administrative  experience, 
successful  teaching  experience,  and 
interest  in  leading  a  department  which 
values  participatory  governance  and  col- 
legiality. 

The  Chair  is  expected  to 
encourage  an  atmosphere  conducive  to 
teaching  excellence  in  the  core  values 
of  journalism:  reporting,  editing,  his¬ 
tory,  law  and  ethics.  The  Chair  should 
value  and  encourage  research  and 
creative  activity. 

Serrd  a  letter  of  application  arrd  complete 
resume  or  curriculum  vita  to:  Dr.  Michael 
Korpi,  Co-chair,  Journalism  Search 
Committee,  P.O.  Box  97368,  Baylor 
University,  Waco,  TX  76798-7368. 


ACADEMIC  ART/EDITORIAL 


QUEENS  COLLEGE  of  the  City  Univer¬ 
sity  of  New  York  seeks  applications  for 
three  anticipated  openings  in  its  Jour¬ 
nalism  Program,  an  innovative  liberal- 
arts  program  that  links  an  academic 
major  with  a  journalism  minor,  prepar¬ 
ing  students  to  report  the  news  from  the 
perspective  of  their  major.  The  pro¬ 
gram  benefits  from  strong  ties  with 
major  news  organizations  in 
metropolitan  New  York,  providing 
internships,  advice,  and  a  source  or 
practicing  journalists  for  mentoring 
and  classroom  instruction. 

DiREaOR  Of  JOURNAUSM  PROGRAM.  Tenure 
track  Assistant,  Associate  or  Full  Pro¬ 
fessor.  Will  oversee  operations  of 
Journalism  Program;  teach  under¬ 
graduates;  work  with  faculty  across  dis¬ 
ciplines  and  with  an  advisory  board; 
maintain  ties  with  professional  com¬ 
munity.  The  Director  will  be  expected 
to  have  administrative  experierKe. 

Professor  of  Journausm.  Tenure  track 
Assistant,  Associate  or  Full  Professor. 
Will  teach  undergraduates,  mentor  stu¬ 
dents,  and  participate  in  program's 
initiatives/activities. 

JOURNALIST-IN-  RESIDENCE .  Appoi  ntment 
for  up  to  three  years  as  Assistant, 
Associate  or  Full  Professor  of  Journal¬ 
ism.  Will  teach  undergraduates, 
mentor  students,  and  participate  in 
program's  initiatives/activities. 

Qualifications:  For  all  positions:  MA, 
MFA  or  equivalent,  and  significant 
record  of  professional  experience  in 
journalism  medium. 

Salary  range:  Assistant  Professor, 
$29,931 -$47,858;  Associate  Pro¬ 
fessor,  $39,003-$58,035;  Professor, 
$48,41 4-$74, 980,  based  on  qualifica¬ 
tions/experience.  Excellent  benefits. 
Appointment  in  department 
appropriate  to  individuals' 
scholarship/experience.  Applications 
for  more  than  one  of  these  positions 
are  welcome. 

Send  letter  of  interest,  resume,  and 
names  of  five  professional  references 
by  May  2  to:  Journalism  Search  Com- 
mitte,  c/o  Assistant  Provost  M.  Hratch 
Zodoian,  Queens  College,  CUNY, 
Flushing,  NY  11  367-1597. 
AA/EOE/ADA 

ACADEMIC 


GRAPHICS  EDITOR 

Colorful  and  lively  100,000  daily  in 
Yale's  hometown  seeks  dynamic, 
innovative  graphics  editor.  Supervise 
three  associates  and  graphics  pres¬ 
entation  on  Website.  Strong  computer 
and  design  skills  essential.  Minorities 
encouraged  to  apply. 

letter,  resume,  six  samples  of  your  work 
to  Jack  Kramer,  editor.  New  Haven 
Register,  40  Sargent  Drive,  New  Haven, 

g  06511. _ 

_ ART/GRAPHKS _ 

GRAPHIC  ARTIST  for  30,000  daily  to 
create  charts,  info  graphics,  locator 
maps.  Strong  illustrations  skills  a  plus. 
Apply  to:  Ellen  Mitchell,  Potomac 
News,  P.O.  Box  2470,  Woodbridge, 
VA  22193. 

GRAPHIC  ARTIST 

To  join  a  team  to  produce  graphics, 
pages,  all  section  fronts.  We  want  a 
creative  team  member.  We  begin 
pagination  this  summer.  Send  resumes 
to  Editor,  The  News-Times,  333  Main 
Street,  Danbury,  g  06810. 

GRAPHIC  PRODUCTION  ARTIST 

Dynamic  in-house  graphics  department 
is  seeking  a  highly  motivated  prod¬ 
uction  artist.  You  must  have  extensive 
working  knowledge  of  Adobe 
Illustrator/Photoshop,  a  strong  back¬ 
ground  in  graphic  design,  have  the 
ability  to  visually  portray  data  and  be 
extremely  detail-oriented.  Benefits 
include  40l(k),  health,  vision,  life,  dis¬ 
ability  and  dental. 

Send  resume  to: 
PRODUCTION  SEARCH 
P.O.  Box  970 
Perrysburg,  OH  43552 

CIRCUIATION 

CIRCULATION  DIRECTOR  for  small 
daily  in  growing  market. 

Apply  to  Publisher/Newrs  Chief 

650  Sixth  St.,  SW 
Winter  Haven,  FI  33882 

ACADEMIC 


SAM  HOUSTON  STATE  UNIVERSITY 


Sam  HcXJSTON  State  seeks  a  skilled  and  experienced  journalist  to  fill 
the  revolving  Philip  G.  Warner  Endowed  Chair  in  Journalism  at  Sam 
Houston  State  University. 

The  apptiintment  is  for  one  academic  year  beginning  in  mid  August 

1997. 

The  incumbent  will  teach  two  or  three  classes  and  serve  as  adviser/ 
mentor  to  the  Houstonian,  our  semi-weekly  newspaper.  Salary  is 
competitive  and  commensurate  with  experience  and  professional 
accomplishments. 

Sam  Houston  State  University  is  a  memU-r  of  The  Texas  State 
University  System,  with  96  undergraduate  and  76  graduate  programs, 
including  one  diKtoral  program. 

Approximately  12,500  students  and  500  full-and  part-time  faculty 
enjoy  the  advantages  of  picturesque  Huntsville,  TX. 

AOt/,  SHSU  is  an  EOE/  AA  institution. 

JT  ^  %  Send  appucations  and/or  nominations  to: 
*  DA  *  Don  Richard6C»4,  Chair 

'S  „  £  Department  of  Public  Communications 

^  Sam  Houston  State  University 

Huntsviile,TX  77341 
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_ CIRCULATION _ 

CHICAGO  TRIBUNE 
DIVISION  SALES  MANAGER 

The  Chicago  Tribune,  a  world-leader 
in  the  newspaper  and  communications 
industry,  has  an  outstanding 
opportunity  for  an  experienced  opera¬ 
tions  manager.  This  position  is  responsi¬ 
ble  for  the  planning,  organization  and 
management  of  distribution,  service, 
and  collection  activities  within  a  given 
geographic  area.  Responsibilities 
include  analyzing  contractor  distribu¬ 
tion  service  and  making  recommenda¬ 
tions  regarding  contractor  status.  Addi¬ 
tional  responsibilities  include  regular 
monitoring  and  reporting  of  com¬ 
petitive  activity,  single  copy  merchan¬ 
dising;  projection  draw  and  return 
allocation;  retailer  management  and 
financial  accountability.  This  position 
acts  as  a  liaison  between  independent 
contractors,  communities  they  serve, 
arKf  the  Chicago  Tribune. 

Qualified  candidates  must  have  a  col¬ 
lege  degree  or  equivalent  related  work 
experience,  fundamental  understand¬ 
ing  of  the  contractor  network,  and  one 
to  three  years  in  a  supervisory  or  man- 
ag|erial  role.  Conceptual,  problem¬ 
solving,  and  decision-making  ability 
are  required  in  order  to  manage  a 
significant  number  of  projects  and  oinc- 
tions  with  changing  priorities.  In  addi¬ 
tion,  candidate  must  also  demonstrate 
creativity  and  flexibility  while  possess¬ 
ing  strong  negotiation,  motivational 
and  communication  skills.  A  valid 
driver's  license  and  transportation  are 
required. 

In  return  we  offer  an  excellent  benefits 
and  compensation  package  including 
medical  and  dental  insurance,  free  life 
insurance,  401  (k),  tuition  reimburse¬ 
ment  and  much  more.  For  immediate 
consideration,  please  forward  your 
resume,  including  salary  history  to; 

Chicago  Tribune 
Human  Resources  (DSM-AG) 

2000  York  Road  M&D 

Oak  Brook,  IL  60521 

We  are  an  Equal  Opportunity 
Employer.  We  do  not  discriminate  on 
the  basis  of  race,  religion,  color,  sex, 
age,  national  origin,  citizenship,  dis¬ 
ability  or  any  protected  category.  The 
above  is  a  brief  description  that  may 
not  include  all  job  functions.  Non¬ 
smoking  environment. 


_ CIRCULATION _ 

AUDIENCE  SALES  MANAGER 
LA  CROSSE  TRIBUNE 
La  Crosse,  Wisconsin 

The  La  Crosse  Tribune,  in  scenic  La 
Crosse,  Wisconsin,  is  looking  for  an 
experienced  circulation  sales  leader  to 
grow  not  only  audience  numbers  but 
also  our  understanding  of  our 
audience. 

This  position  will  be  directly  responsi¬ 
ble  for  audience  sales  and  supervise 
the  further  development  of  relevant 
audience  service. 

We're  looking  for  someone  who  is 
creative,  motivoted  and  motivating  and 
can  champion  targeted  sales  while 
maintaining  WAC  growth. 

In  addition,  this  person  will  work 
closely  with  the  editor  on  content  and 
value  as  well  as  sales  and  promotions. 
We  have  the  organizatian  and  means 
to  accelerate  targeted  marketing  with  a 
household  demographic  database,  a 
new  distribution  center  ond  a  man¬ 
agement  team  that  prides  itself  on 
developing  content  and  service  that  is 
relevant. 

Send  resume  (with  highlights  of 
accomplishments),  references  and  a  con¬ 
cise  but  thorough  summary  of  how  you 
would  address  the  challenges  of  circula¬ 
tion  sales  and  service  in  the  next  five 
years  to: 

Meribeth  Catania 
Human  Resources  Manager 
La  Crosse  Tribune 
401  North  Third  Street 
La  Crosse,  Wl  54601 
Application  Deadline: 
_ April  1,  1997 _ 

SINGLE  COPY  MANAGER 
Employee-owned,  midwestern  metro 
seeks  a  savvy  Single  Capy  Manager. 
We  are  looking  for  a  circulation  pro¬ 
fessional  who  can  lead  a  farce  of 
independent  contractors  while  devel¬ 
oping  partnerships  with  area  retailers 
that  result  in  increased  paid  circulation. 
The  successful  candidate  must  be 
innovative  and  have  a  track  record  of 
achieving  positive  results  in  a  fast- 
paced  environment.  If  you  ore  looking 
for  an  opportunity  to  join  a  winning 
team  and  live  in  a  community  that 
offers  excellent  schools  and  a  high 
quality  of  life,  please  send  resume  and 
salary  history  to:  Box  08097,  Editor  & 
Publisher. 


E&P*s  Classified 

The  newspaper  industry's 
meeting  place.  (212)  675*4380 
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_ CIRCULATION _ 

CIRCULATION  MANAGER 

The  Valley  News,  a  growing  18,000 
daily  and  Sunday  covering  the  Upper 
Valley  in  New  Hampshire  and  Ver¬ 
mont,  has  an  excellent  opportunity  for 
an  experienced  circulation  district  or 
sales  manager  looking  to  move  up  to  a 
number  2  position.  We  are  located  in 
west  Lebanon,  NH  near  Dartmouth  Col¬ 
lege  and  Dartmouth-Hitchcock  medical 
center.  Successful  candidate  must  be 
an  effective  manager,  have  ability  to 
handle  multiple  tasks,  and  have  a 
Strang  service/sales  background. 
Excellent  communication  skills  and  a 
desire  ta  succeed  a  must.  Pasition 
reports  directly  to  Circulation  Director. 
Looking  for  leadership  ability  to  work 
as  part  of  a  dynamic  management 
team.  Send  resume  and  requirements 
to  Curtis  T.  Panlilio,  circulation 
director,  P.O.  Box  877,  White  River 
Jet.,  VT  05001. 

MARKETING  SUPERVISOR 
America's  fastest  growing  newspaper 
is  looking  for  an  aggressive  self-starter. 
Position  involves  the  marketing  and 
growth  of  product's  circulation 
throughout  NYC  and  Long  Island. 
Candidate  will  oversee  promotions, 
retail  sales,  circulation,  and  customer 
service.  Four  years  college  degree  and 
two  years  work  experience  required. 
Must  be  articulate,  willing  to  work  non- 
conventional  hours  and  have  a  car. 
Salary  in  the  30's  depending  on  expe¬ 
rience,  plus  full  benefits.  Send  resume 
and  cover  letter  to  Walter  Wood, 
Investor's  Business  Daily,  150  River 
Street,  Hackensack,  NJ  07601  or  fax 
to  (201 1646-4546. 

SINGLE  COPY  SALES 
MANAGER 

We  hove  an  immediate  apening  for  an 
experienced  Single  Capy  Sales  Man¬ 
ager  to  join  the  aggressive  and  expand¬ 
ing  staff  af  one  of  the  nation's  fastest 
growing  dailies.  As  head  of  our  single¬ 
copy  operations,  your  job  is  to  grow 
our  soles  in  racks  and  retail  outlets  in 
the  metropolitan  Denver  area. 

Strong  supervisory  skills  in  circulation 
management  are  required  to  manage  the 
day-to-day  operations  as  well  as  the 
sales  initiatives  in  a  highly  competitive 
market.  Great  pay  and  benefits. 

Tell  us  about  yourself  and  salary  history 
in  a  letter  or  fax  to: 

Single  Copy  Manager  Position 
Employment  Office 
The  Denver  Post 
1 560  Broadway 
Denver,  CO  80231 
(303)  820-1214 

We're  an  equal  opportunity  employer. 
Employment  offers  are  conditional 
upon  the  applicant  undergoing  and 
passing  a  pre-employment  drug  test. 

/  did  not  become  a  vegetarian  hr  my 
health.  I  did  it  for  the  health  of  the 
chickens. 

Isaac  Bashevis  Singer 


_ CIRCULATION _ 

SUBSCRIBER  ACQUISITION 
MANAGER 

The  Gazette  Telegraph,  a  1 25K  Sun¬ 
day/ 105K  daily  newspaper  in  Col¬ 
orado  Springs,  CO,  is  looking  for  an 
energetic,  goal-oriented,  talented 
person  to  fill  this  fast-paced  position. 
Duties  include  monoging  the  telemarket¬ 
ing  operation  to  achieve  maximum 
sales,  overseeing  the  door  crew  opera¬ 
tion  to  maintain  optimum  solicitation  cov¬ 
erage  of  the  market,  and  overseeing  dis¬ 
trict  manager  promational  efforts. 
Qualified  candidate  will  also  oversee 
all  retention  efforts,  both  in-house  and 
contracted  phone  programs  as  well  as 
any  direct  mail  programs.  Must  be 
able  to  work  cooperatively  and  prod¬ 
uctively  with  others.  Experience  in 
Circulation  and  Sales  &  Marketing 
needed.  Strong  organizational  skills 
necessary.  Excdlent  benefits.  Apply  to 
the  Gazette  Telegraph,  Human 
Resources,  30  S.  Prospect  St.,  Col¬ 
orado  Springs,  CO  80903. 

CIRCULATION  DIREQOR 
Independent  Northern  Indiana  news¬ 
paper  group  is  seeking  a  circulation 
pro  to  manage  our  two  daily  newspa¬ 
pers  with  a  combined  circulation  of 
16,000  plus  TMC  distribution  of 
30,000.  Our  quality  papers  have  won 
numerous  journalism  and  advertising 
awards.  Both  papers  are  in  growing 
markets  and  await  the  right  individual 
to  increase  their  subscriptian  base. 
Strang  sales  and  customer  service  skills 
are  a  must.  Excellent  pay  and  benefits. 
Please  send  your  resume  and  salary 
requirements  to  Box  08095,  Editor  & 
Publisher. 

CUSTOMER  SERVICE 

ST.  PETERSBURG  TIMES,  Florida's  best 
newspaper,  is  seeking  a  hands-on,  peo¬ 
ple-oriented  Customer  Service  man¬ 
ager  who  knows  how  to  be  a  team 
player/developer  to  head  a  dynamic 
staff  af  65  plus  people.  Must  be  able  to 
work  with  home  delivery  and  the 
customer  service  staff  to  achieve 
customer  delight.  Requires  positive  atti¬ 
tude  and  ability  to  bring  the  depart¬ 
ment  to  the  cutting  edge  of  customer 
service  by  training,  motivating  and 
coaching  staff. 

The  successful  candidate  has  minimum 
five  years  management  experience  in  a 
heavy  transaction  customer  service 
department.  Experience  implementing 
new  systems  a  plus. 

Please  send  your  confidential  resume  to 
Michelle  Kiewit,  human  resources 
division  manager,  St.  Petersburg 
Times,  490  1st  Avenue  South,  St. 
Petersburg,  FL  33705  or  fax  to  (813) 
893-8185. _ 

_ EDITORIAL _ 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-e  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016,  (703)  506-4400. 

ASSISTANT  DIREaOR:  Need  creative, 
energetic  education  reporter  with  3  to  5 
years  experience  to  develop  seminars, 
writing  projects  for  professional 
association.  Send  letter,  3  stories,  bio  to 
EWA,  1  331  H  St.,  NW,  #307, 
Washington,  DC  20005. 

e-mail:  ewaoffice@aol.com 
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BUSINESS  REPORTER 


HELP  WANTED 

i  BEST  IN  THE  WEST 


_ EDITORIAL _ 

2  REPORTERS  needed  pronto  for  two 
of  our  major  regional  beats.  One  is  in 
a  growing  area  near  Penn  State  and 
ifie  other  is  our  second-largest  circula¬ 
tion  area.  We  are  a  growing  36,000 
daily.  Our  focus  is  local  news.  Send 
cover  letter,  resume,  samples  to  Execu¬ 
tive  Editor  Linda  White,  Altoona  Mir¬ 
ror,  P.O.  Box  2008,  Altoona,  PA 
16603-2008 

A-1  DESIGNER 

We  promoted  our  top  performer,  so 
we're  looking  for  a  creative,  versatile 
page  designer  to  design  our  front 
page.  Must  be  a  wordsmith  with  an 
eye  for  detail.  Quark  literate,  5  years 
copy  editing/page  designing  experi¬ 
ence.  Resume/ work  samples  and  3  pro¬ 
fessional  references  to  Staff  Devel¬ 
opment  Editor  Felicia  Mason,  Daily 
Press,  7505  Warwick  Blvd.,  Newport 
News,  VA  23607. 

ADVENTUROUS,  Organized  editor  for 
30,000  circ.,  feisty  alternative 
newsweekly  in  Colorado's  second 
largest  market.  Qualification:  5+  years 
reporting,  editing  and  management 
experience,  preferably  with  a  prog¬ 
ressive  publication.  Send  letter,  resume 
and  clips  to:  Colorado  Springs  Inde¬ 
pendent,  c/o  3RI  Recruiting,  P.O.  Box 
691 7,  Colorado  Springs,  CO  80934. 

EOE 

ASSIST  OUR  EDITOR  WITH  YOUR 
Investigative  Reporting  Skills 

We  are  searching  for  on  experienced 
journalist  who  would  be  challenged  by 
being  involved  in  all  aspects  of  produc¬ 
ing  an  upscale  30,000-t-  circulation 
newspaper  in  the  rural  North  East. 
50%  of  your  time  would  be  spent  on 
investigative  reporting  and  50%  help¬ 
ing  produce  the  most  highly  read  and 
best  designed  community  newspapers 
in  the  county.  Send  resume  with  news 
clips  to  Human  Resources  News 
Department,  P.O.  Box  5210,  Masseno 
NY  13662. _ 

ASSISTANT  CITY  EDITOR  for  The  Capi¬ 
tal,  a  48,000-circulation  paper  in  state 
capital  of  Annapolis,  MD.  3  to  1 2  p.m. 
shift  with  responsibility  for  weekend  edi¬ 
tions.  Applications  should  have  editing 
experience.  Send  resume  to  Tom  Mar- 
quordt,  managing  editor.  The  Capital, 
P.O.  Box  911,  Annapolis,  MD  21 404. 

E-ttwil:  TMARQ^nnap.infi.net. 

ASSISTANT  MANAGING  EDITOR 
FEATURES 

We're  reinventing  a  newspaper.  We 
don't  want  stories  about  refrigerator 
magnets,  barcoding  grapefruit  or  how 
single  men  cope  with  meatloaf.  We 
want  a  real  joumolist,  a  leader  and  a 
live  wire  who  can  think  out  of  the  box 
and  translate  that  into  feature  coverage 
in  every  section  of  the  newspaper. 

Send  cover  letter,  resume  and  work 
samples  to  Keith  Briscoe,  managing 
editor,  Beaumont  Enterprise,  P.O.  Box 
3071 ,  Beaumont,  TX  77704. 

A  writer's  job  is  sticking  his  neck  out 

Sloan  Wilson 


EDITORIAL 

One  of  West  Texas'  best  community 
newspapers  needs  reporter  who  will 
help  make  us  even  better.  Everyone 
wonts  an  "enterprising,  self-starter  who 
will  be  producer"  but  we  mean  it.  Two 
years  experience  a  must.  Samples, 
references  to:  Jim  Servatius,  Reporter- 
Telegram,  Box  1650,  Midland,  TX 
79701. 

Our  major  industries  beat  focuses 
mainly  on  Kentucky's  growing  auto 
industry.  Toyota's  North  American 
headquarters  and  its  Camry  assembly 
plant  are  here,  along  with  dozens  of 
supplier  plants,  GM's  Corvette  plant 
and  the  home  of  the  Ford  Explorer. 
We're  looking  for  an  enterprising 
reporter  who  can  cover  these 
industries,  along  with  smaller 
manufacturers  arourtd  our  circulation 
area,  putting  a  national  spin  on  area 
trends  in  energy  and  utilities  in  the 
process.  The  Lexington  Herald-Leader 
is  a  Knight-Ridder  newspaper 
(120,000  daily;  160,000  Sunday)  in 
the  hometown  of  the  University  of  Ken¬ 
tucky.  Apply  to  Tom  Caudill,  assistant 
managing  editor,  Lexington  Herald- 
Leader,  100  Midland  Ave.,  Lexington, 
KY  40508. 

ASSISTANT  PHOTO  EDITOR  -  We  are 
a  locally  owned,  doily  morning  news¬ 
paper  reaching  16  counties  and  more 
than  250  communities  in  Eastern  Iowa 
seeking  motivated  editor. 

Successful  candidate  will  become  on 

integral  part  of  the  department  on  our 
72,000  daily  (85,000  Sunday)  award¬ 
winning  ten-person  staff.  Prepore  photos 
for  final  output  to  prepress  system  utilizing 
digital  darkroom.  Coordinate  coverage 
for  news,  feature  and  sports  events, 
plus  coordinate  and  provide  technical 
and  production  expertise  with  other 
departments.  Lay  out  pictures  and 
approve  layouts  of  pages.  High  degree 
of  proficiency  in  Photoshop  and  Quark¬ 
XPress  required.  Competitive  solory  and 
benefits. 

BUSINESS  EDITOR:  Aggressive  mid¬ 
size  daily  in  one  of  the  country's  most 
vibrant  business  markets  seeks  an 
energetic  editor  to  breathe  new  life  into 
its  business  section.  Applicants  should 
hove  proven  success  editing  or  helping 
edit  a  daily  business  section.  Salary  com¬ 
mensurate  with  experience.  Resume, 
clips  and  references  may  be  sent  to  Jon 
Ham,  managing  editor.  The  Herald- 
Sun,  P.O.  Box  2092,  Durham,  NC 
27702.  (91 9)  41 9-6682,  e-mail: 
jch@herald-sun.com. 

CITY  EDITOR 

EOEM/F 

Send  resume,  letter  of  interest, 
slide  portfolio  and  salary  requirements 
to:  Trish  Thoms,  The  Gazette,  P.O.  Box 
511,  Cedar  Rapids,  lA  52406  OR  E- 
mail:  gazcohr@fyiowa.infi.net  or  Fax: 
(319)  368-8834.  EOE. 

Aword-winning  35,000  AM  daily  in 
Zone  5  seeking  aggressive  city  editor, 
who  possesses  strong  editing  skills,  is 
organized,  able  to  motivate  and  teach. 
Management  experience  required. 
Send  resume  to  Box  08098,  Editor  & 
Publisher. 

BUSINESS  REPORTER  -  Will  consider 
generalist  seeking  to  specialize,  or 
motivoted  newcomer  with  college 
experience,  good  clips.  Write:  Business 
Reporter,  The  REPUBUCAN,  P.O.  Box 
209,  Pottsville,  PA  17901. 

EDITORIAL 

EDITORIAL 

EDITORIAL 

the  future. 


The  Dow  Jones  News  Service,  the  leading  equities  news  service  in  North  America;  Capitol  Markets 
Report;  AP-Dow  Jones;  and  dozens  of  domestic  and  international  wires  are  seeking  experienced  financial 
industry  professionals  to  join  our  news  gathering  ond  publishing  team. 

Reporters 

You  will  report  on  the  fixed  income  markets,  focusing  on  US  Treasuries  and  the  Federal  Reserve,  with 
future  ossignments  that  will  include  reporting  on  various  other  market  sectors.  We  require  solid  journal¬ 
ism  aedentials  and  the  proven  ability  to  accurately  generate  value-added  content.  Computer  literacy 
and  an  understanding  of  HTML  and  Internet  navigation  tools  are  essential.  (Response  Code:  JNW80351) 

News  Assistants 

Responsible  for  verifying  new  issue  pridng,  gathering  market  quote  data,  bosk  editing  and  compifa'ng 
competitive  performance  databases.  We  require  bask  financial  market  knowledge,  effective  written  and 
oral  communkation  skills  os  well  as  familiarity  with  word  processing,  spreadsheet  and  database  applica¬ 
tions.  (Response  Code:  JNW75877) 

We  offer  competitive  salaries  and  an  excellent  benefits  program,  os  well  os  opportunities  for  career 
advancement.  Please  forward  your  resume,  including  salary  requirements,  in  confidence  to: 

Dow  Jones  &  Company,  Inc 

Staffing  Department  (Response  Code: _ ) 

Hnrborside  Pmonciol  Center 
600  Plaza  Two 
Jersey  City,NJ  0731 1-3992 
FAX:  201-938-4761 

EOF,  M/F/D/V  •  Prindpals  only  may  apply. 

Dow  Jones  News  Servke  •  News  to  Profit  By 
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BUSINESS  REPORTER 
Ttie  Seattle  Times  is  seeking  an  experi¬ 
enced  business  reporter.  Candidate 
should  have  5  years  of  experience  as  a 
business  reporter  and  should  have  a 
demonstrated  ability  to  ferret  out 
information  and  bring  business  issues 
and  people  to  life  through  graceful  wrrit- 
ing.  We're  looking  for  a  reporter  with 
leadership  potential  who  can 
spearhead  major  projects  but  also 
work  within  a  team.  This  person  should 
be  highly  productive  and  versatile,  with 
the  ability  to  generate  story  ideas,  take 
direction,  juggle  assignments,  and 
produce  breaking  news  and  enteiprise. 
Please  send  resume,  cover  letter  and 
work  samples/clips  to  Millie  Quan, 
AME,  The  Seattle  Times,  P.O.  Box  70, 
Seattle,  WA  98111.  No  calls,  please. 

CHINA  DAILY  is  looking  for  native 
English-speaking  Journalist  to  fill 
COPY-EDITING  positions.  A  minimum 
of  3  years'  copy  editing/journalism 
experience  is  required. 

Contracts  are  for  one  year.  Foreign 
employees  are  paid  a  monthly  salary 
of  RMB  4,000  yuan,  paid  partly  in  for¬ 
eign  currency.  China  Daily  offers  air 
fare,  housing,  medical  insurance  and 
four  weeks'  paid  leave,  with  a  travel  sub¬ 
sidy  of  2,200  yuan.  Only  those  who 
are  qualified  and  genuinely  interested 
need  apply. 

Applicants  are  invited  to  send  a 
resume,  two  references  and  samples  of 
work  to: 

Mr.  Wang  Yanping 
Chief  of  Foreign  Liaison 
Office,  China  Daily 
1 5  Hwixin  Dongjie 
Chaoyang  District 
Beijing  100029,  China 
Tel:  (8610)  6492-4488  ext.  3117 
(8610)  6491-8542 
Fax:  (8610)  6491-8377 

CONNEaiCUT  DAILY  LOOKING  FOR 
A  COPY  EDITOR  AND  A  PAGE 
DESIGNER  to  join  a  team  that  puts  out 
a  well-written,  good-looking  newspa¬ 
per.  We  begin  pagination  this  summer. 
Send  resumes  to  Editor,  The  News- 
Times,  333  Main  St.,  Danbury,  CT 
06810. 

COPY  EDITOR  "  Learn  to  straddle  print 
and  new  Media  at  technologically 
advanced  35,000  daily.  Editing  expe¬ 
rience  preferred,  but  will  train 
meticulous  reporter.  Write:  Copy 
Editor,  The  REPUBLICAN,  P.O.  Box 
209,  Pottsville,  PA  17901. 

CITY  EDITOR 

Small,  award-winning  AM  daily  in 
upstate  New  York  seeks  well-organized 
city  editor  to  manage  and  train 
enthusiastic  staff  of  novice  reporters  in 
competitive  news  environment.  Lots  of 
hands-on  editing  and  some  page 
layout.  Send  resume,  samples  of  v/ork, 
references  and  salary  requirements  to 
Box  08101 ,  Editor  &  Publisher. 


COPY  EDITOR 

Immediate  opening  for  person  with 
strong  design  skills  and  proven  editing 
ability  at  the  Norwich  Bulletin,  a 
35,000  circulation,  (38,000  Sunday) 
Gannett  AM  daily  in  eastern  Con¬ 
necticut.  Edit  copy,  write  headlines, 
design  pages.  Pagination  experience 
required,  preferably  with  QuarkXPress. 
To  apply,  send  a  letter,  resume,  sam¬ 
ples  of  your  best  work  and  a  week  of 
tearsheets  to  Keith  Fontaine,  executive 
editor,  Norwich  Bulletin,  66  Franklin 
St.,  Norwich,  CT  06360.  The  Norwich 
Bulletin  is  an  equal  opportunity 
employer. 

DESIGNER/COPY  EDITOR  wanted  at 
The  Palm  Beach  Post,  a  180,000  daily 
in  sunny  South  Florida.  We're  looking 
for  someone  with  at  least  3  years' 
experience  to  develop  and  design 
features  and  business  packages,  plus 
edit  copy.  Send  resume  ana  5  work 
samples  to:  Mark  Dickerson,  assistant 
features  editor,  2751  S.  Dixie 
Highway,  West  Palm  Eleach,  FL  33405. 
No  phone  calls.  Send  e-mails  to: 
mark  dickerson@Dbcx>st.com. 


CMP  Media,  Inc.  is  a  world  leader  in 
high  technology  publishing  information 
and  marketing  services.  Our  growth 
has  created  two  different  editorial  posi¬ 
tions  for  our  computer  newspaper: 

SENIOR  TECHNOLOGY/SOFTWARE 
EDITOR 

National  computer  trade  newspaper 
seeks  an  aggressive  writer/editor  to 
cover  computer  software  and  con¬ 
vergence  hardware  products.  The  suc¬ 
cessful  candidate  must  have  daily 
newspaper  or  news  wire  experience, 
and  must  be  able  to  identify  and 
explain  trends  in  business  software, 
operating  systems  and  Internet-tool 
development.  This  editor  will  be 
expected  to  break  and  write  stories 
daily  and  help  shape  the  newspapers 
future  technology  coverage. 

NEWS  EDITOR/ 

ASSISTANT  MANAGING  EDITOR 

Notional  computer  trade  newspaper 
with  a  daily  Internet  site  seeks  a  sea¬ 
soned  journalist  editor  to  edit  and 
direct  news  coverage.  Some  writing/ 
reporting  involved.  Candidate  must 
have  daily  newspaper  or  news  wire 
experience.  Experience  in  covering  the 
personal  computer  industry  an  absolute 
plus.  Will  manage  a  staff  of  10 
reporters/editors  as  well  as  several 
free-lance  writers. 

:  We  offer  a  competitive  salary  and 
:  excellent  benefits.  Please  send/fax 
I  your  resume,  INDICATING  POSITION 
I  OF  INTEREST,  to:  CMP  Media,  Inc., 
I  Dept.  JKKF,  600  Community  Drive, 
:  Manhasset,  NY  11030.  Fax:  (516) 
i  562-51  31.  Equal  Opportunity 
!  Employer. 

•  CMP  Publications 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 


EDITORIAL 


ASSOCIATE  EDITORS 

Leading  home  furnishings  weekly  is 
seeking  bright,  aggressive,  diligent 
reporters.  Candidates  must  possess  a 
willingness  to  learn  new  businesses 
and  take  on  new  responsibilities,  an 
ability  to  forge  new  relationships  and 
an  eye  (or  trends  and  new  key  business 
issues.  2-5  years  reporting  experience 
is  required.  Please  send  resume,  salary 
requirements  and  clips  to  Box  AB, 
Fairchild  Publications,  7  West  34th  St., 
New  York,  NY  10001.  EOE. 


DO  YOU  LOVE  the  sun,  sand  and  surf? 
The  Florida  Gulf  Coast  has  the  best  of 
all  three.  Now  it  needs  three  creative, 
aggressive  journalists  who  know  the 
value  of  local  news  and  understand  its 
importance  to  a  community  newspa¬ 
per.  New,  upscale  weekly  seeks 
reporters  who  can  translate  gov¬ 
ernment  meetings  and  news  confer¬ 
ences,  entertainment  and  business 
news,  into  crisp,  clean,  understandable 
copy  (or  one  of  Florida's  fastest  grow¬ 
ing,  most  influential  markets.  Interested 
applicants  should  send  resume,  clips  and 
references  to  Box  08099,  Editor  &  Pub¬ 
lisher.  Positions  to  be  filled  by  early 
May. 


GENERAL  ASSIGNMENT  REPORTER 

When  we  soy  general,  we  mean  every¬ 
thing:  meetings,  politics,  entertainment, 
even  agriculture  (we  are  located  in  one 
of  Ohio's  highest  producing  counties). 
A  working  knowledge  of  QuarkXPress 
is  a  plus  at  this  10,000  circulation 
daily.  Above  average  compensation 
and  fringes.  Send  letter,  resume  and 
clips  to  Frank  Snyder,  The  Daily  Stan¬ 
dard,  P.O.  Box  140,  Celina,  OH 
45822. 

DIREQOR,  EDITORIAL  SERVICES 

Congressional  Quarterly,  the  leader  in 
political  journalism  in  Washington, 
DC,  seeks  an  experienced  journalist 
and  business-oriented  manager  to  run 
a  new  Department  of  Editorial  Ser¬ 
vices,  reporting  to  the  executive  editor. 
The  department  will  consolidate  CO 
editorial  content  that  is  delivered 
person-to-person  or  in  other  nontradi- 
tional  ways  —  seminars,  custom 
research,  video  and  lecture  series.  The 
department  will  include  the  current  CO 
Library  and  the  current  Professional 
Education  Service  (seminars),  plus  new 
ventures  in  custom  research,  consulting 
and  document  delivery. 

The  ideal  candidate  will  have  a  strong 
newspaper  or  magazine  track  record, 
experience  in  dealing  directly  with  the 
public  and  an  entrepreneurial 
approach  to  business  planning.  As  a 
top  manager  in  the  CO  News  Division, 
the  director  of  editorial  services  must 
be  able  to  work  closely  with  CO  staff 
reporters  and  editors  as  well  as  recruit 
and  develop  a  top-flight  cadre  of 
freelance  writers,  speakers  and  pro¬ 
ducers.  The  ability  to  think  strategically 
and  work  collaboratively  with  market¬ 
ing,  sales  and  advertising  departments 
will  be  essential. 

Apply  to  David  Rapp,  executive  editor, 
1414  22nd  Street,  NW,  Washington, 
DC  20037.  E-mail  to  drapp@cq.com. 


EDITORIAL  WRITER 

The  Seattle  Times  has  an  opening  for 
an  editorial  writer.  Applicants  must 
have  a  minimum  of  5  years  reporting 
experience  and  have  demonstrated 
strong  writing  skills.  Experience  as  an 
editorial  writer  strongly  preferred. 
Clips  must  show  an  ability  to  analyze 
issues  and  events.  Clear,  authoritative 
writing  about  complicated  topics  is 
essential.  Experience  in  reporting  and 
writing  on  public  policy  issues  a  plus, 
but  successful  applicants  won't 
necessarily  be  a  policy  wonk.  Eclectic 
interests  desired.  Ideologues  of  any 
stripe  need  not  apply.  Successful  appli¬ 
cant  will  be  smart  and  opinionated,  but 
open-minded  and  comfortable  working 
in  collaborative  team  environment 
where  all  views  are  welcome,  but  only 
some  views  prevail.  Send  cover  letter, 
clips  and  resume  to  Millie  Quan,  AME, 
The  Seattle  Times,  P.O.  Box  70,  Seat¬ 
tle,  WA  98111.  No  calls,  please. 


EDITORIAL  WRITER/COPY  EDITOR 
The  Recorder  is  looking  for  an  editorial 
writer/copy  editor  to  write  editorials, 
produce  editorial  pages  and  help  on 
the  copy  desk  when  needed.  We're 
looking  for  a  creative  and  thoughtful 
individual  willing  to  dig  into  local 
issues.  We  want  editorials  that  move 
the  community  into  action  on  local 
problems,  inspire  compassion  for  those 
who  need  it,  occasionally  provoke  a 
smile  and  draw  compliments  (or  good 
sense  and  great  writing.  Send  resume 
and  samples  of  editorial  writing  to:  Tim 
Blagg,  The  Recorder,  14  Hope  St., 
Greenfield,  MA  01301. 

EXECUTIVE  EDITOR:  Job  Duties:  Hiring 
writers  and  reporters,  write  and  review 
and  rewrite  and  edit  work  of  staff 
writers,  plan  monthly  content  of  maga¬ 
zine  and  supervise  preparation,  sug¬ 
gest  and  implement  editorial  content, 
originate  plans  for  special  features  or 
projects  and  assign  responsibilities. 
Will  supervise  five  employees  and 
oversee  associate  and  assistant. 
Requirements:  2  years  college  with  a 
major  field  of  study  in  Journalism,  2 
years  experience  in  job  offered  or  2 
years  experience  as  a  manager  or 
associate  editor,  fluency  in  Spanish 
and  English,  knowledge  of  Latin  Amer¬ 
ican  Macro  and  Micro  Economics  as 
evidenced  by  two  years  experience  in 
Business  Reporting.  Salary:  $46,000 
per  year.  Hours:  9:00  a.m.  to  5:00 
p.m.  -  40  (forty)  hours  per  week.  Appli¬ 
cants  must  submit  a  resume  to:  Job 
Service  of  Florida,  701  S.W.  27th 
Avenue,  Room  47  -  Miami,  Florida 
33135-3014  -  Re:  Job  Order  FL- 
1555490. 

FEATURE  WRITER:  If  you  can  write  a 
consumer  piece,  a  profile  of  a  local 
television  celebrity  or  an  in-depth  piece 
about  a  family's  struggles  with  an  unex¬ 
pected  job  layoff  -  all  with  the  same 
.  flair  and  passion  --  we'd  like  to  hear 
i  about  you.  We're  looking  (or  a  feature 
:  writer  who  will  also  cover  the  local  tel- 
I  evision  scene.  We  want  someone  who 
:  can  generate  plenty  of  locally  driven 
:  ideas  and  who  can  write  with  style,  a 
I  sense  of  humor  and  sensitivity.  Salary: 
:  $21-26,CXX).  Send  clips  and  resume  to 
i  Vanessa  Zimmer,  features  editor,  Stan- 
:  dard-Examiner,  455  23rd  Street, 
i  Ogden,  UT  84401 . 
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_ EDITORIAL _ 

GENERAL  ASSIGNMENT  Reporter  for 
great  weekly  broadsheet  in  beach 
resort  area  70  miles  from  New  York 
City.  Car  and  camera  required.  Only 
smart,  dedicated  candidates  with  a  sin¬ 
cere  interest  in  community  journalism- 
and  who  can  write  clearly  and  corKise- 
ly-need  apply.  Send  resumes  and  writ¬ 
ing  samples  to  The  Southhampton  Press 
/Western  Edition,  Box  1071, 
Westhampton  Beach,  NY  11978.  No 
phone  calls. 

EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  is  an  immediate  opening  for  a 
managing  editor  at  the  Phoenix  paper 
(circulation  140,000). 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  IrK. 

P.O.  Box  5970 
Denver,  CO  80217 
No  phone  calls,  please. 
GRAPHIC  ARTIST:  We're  looking  for 
an  energetic  graphic  artist  to  join  our 
art  department.  We  serve  two  daily 
newspapers  (160,000  circ.  combined) 
and  a  200,000  circ.  Sunday.  The  right 
candidate  must  have  daily  newspaper 
experience  creating  and  designing 
charts,  informational  graphics,  locator 
maps  and  news  pages.  Strong  illustra¬ 
tion  skills  a  must,  along  with  FreeharKd, 
QuarkXPress  and  Photoshap  experi¬ 
ence.  Send  resume  and  work  samples 
to  Geoffrey  Stickel,  graphics  director. 
The  Syracuse  Newspapers,  P.O.  Box 
4915,  Syracuse,  NY  13221. 

GRAPHICS  EDITOR  -  Do-it-all  type 
sought  by  30,000  high  quality  of  life 
Zone  3  daily.  Call  Ken  Irons,  1  (800) 
933-5760. 

LOOKING  FOR  goal-oriented  business 
writer  to  join  6-person  team  at  South 
Carolina's  largest  newspaper. 

Coverage  areas  will  include  technology, 
manufacturing  and  agribusiness. 

Should  be  able  to  translate 
technological  and  business  jargon  into 
readable  informational  packages.  Busi¬ 
ness  editor  prizes  entrepreneurial 
spirit,  enterprise  and  ability  to  think  out¬ 
side  the  box. 

Send  resume  and  work  samples  to  Beverly 
Dominick,  The  State,  P.O.  Box  1333, 
Columbia,  SC  29202. 


It's  time  to  deploy  the  middle  child. 

BB 


_ EDITORIAL _ 

Inside  NASCAR  Magazine  and 
NASCAR  Magazine  seeks  energetic 
and  creative  editors  with  five-years 
plus  experience  for  immediate  open¬ 
ings  in  our  Charlotte-based  office. 
Heavy  emphasis  on  editing,  writing 
and  working  with  free-lance  writers. 
Knowledge  of  Winston  Cup  and  other 
NASCAR  series  is  a  must.  Please 
include  resume,  references  and  salary 
history,  and  work  samples  to  Editorial 
Director,  The  Quarton  Group  Pub¬ 
lishers,  888  W.  Big  Beaver,  Suite  600, 
Troy,  Ml  48084,  FAX:  (810)  362- 
7425.  No  phone  calls,  please. 

MAJOR  DAILY  seeks  number  two 
person  (or  business  desk  in  highly  com¬ 
petitive  Northeast  metro  market.  Mini¬ 
mum  five  years  metro  daily  reporting/ 
editing  experience  required  (or  this 
supervisory  post,  which  includes  assign¬ 
ing  stories  and  graphics.  Demanding 
work  but  a  great  job  (or  a  pro  looking 
to  move  up.  Replies  to:  Ted  Bunker, 
business  editor.  The  Boston  Herald, 
One  Herald  Square,  Boston,  MA 
02106.  No  calls,  please. 

MANAGING  EDITOR 

21,000  circulation  daily  in  northern 
Zone  9  will  hire  a  Managing  Editor  in 
the  second  or  third  quarter  of  1997. 
Sadly,  our  current  ME  is  retiring  (as 
yet,  unannounced).  We  serve  a  grow¬ 
ing  community  in  a  very  desirable 
area.  Even  more  important,  we  hove  a 
position  open  (or  a  skilled  pro  with  inte¬ 
grity  and  ethics  who  will  drive  our  staff 
of  over  20  people  to  deliver  first  class 
roducts.  Our  newspaper  comes  first, 
ut  we  have  a  strong  audiotext  pro¬ 
gram  and  web  site  as  well.  We  are 
looking  for  management  skill,  dogged 
pursuit  of  news,  an  editorial  writer  and 
someone  who  can  represent  our  com¬ 
pany  in  public.  Confidential  applica¬ 
tions  and  all  p>ertinent  information  to 
Box  08086,  Editor  &  Publisher. 

MARYLAND'S  BEST  small  daily  is  seek¬ 
ing  a  sports  editor.  Situated  about  60 
miles  from  Baltimore  and  Washington, 
DC,  The  Morning  Herald  is  an  award¬ 
winning  daily  with  a  40,000  circula¬ 
tion.  Salary  ranges  from  mid-20s  to 
low-30s.  Candidates  must  hove  at  least 
a  year  of  supervisory  experience  in 
sports  or  news.  Excellent  benefit 
package,  including  401  (k)  plan.  Send 
resume  and  salary  requirements  to 
Personnel  Director,  The  Herald-Moil 
Company,  P.O.  Box  439,  Hagerstown, 
MD21740. 

NEWS  EDITOR 

Upstate  New  York  AM  daily  seeks 
news  editor  to  manage  small,  hard¬ 
working  copy  desk  and  do  hands-on 
editing,  pagination  and  graphics  work. 
Looking  for  strong  skills  as  editor,  page 
designer  and  supervisor.  Send  resume, 
samples  of  relevant  work,  reference 
and  salary  requirements  to  Box  08102, 
Editor  &  Publisher. 


_ EDfTORIAL _ 

MANAGING  EDITOR 
The  Dodge  City  Daily  Globe 

This  number-one  newsroom  position 
directs  the  news  product  and  works 
closely  with  other  department  heads. 
The  position  requires  a  team  player 
who  works  closely  with  the  publisher  in 
the  management  of  Daily  Globe's 
newsroom  and  news  products,  includ¬ 
ing  hiring,  motivating  and  directing 
employees  and  serving  as  a  liaison 
between  the  community  and  the  news¬ 
paper.  Goal-setting  and  planning  skills 
are  an  asset  to  this  position.  Send  letter 
of  application  and  resume  to:  Terry 
Cochran,  publisher.  Dodge  City  Daily 
Globe,  P.O.  Box  820,  Dodge  City,  KS 
67801.  Tel:  (316)  225-4151. 

MEDICAL  WRITER 

The  Las  Vegas  Review-Journal,  a 
159,000  circulation  daily,  is  looking 
(or  a  medical  and  health  reporter.  The 
successful  candidate  will  be  able  to 
report  on  science  in  understandable 
ways  and  show  the  impact  of  medical 
developments  on  people.  Applicants 
must  have  experience  in  medical  writ¬ 
ing  and  daily  journalism.  Send  cover 
letter,  resume  and  work  samples  to: 
Steve  Papinchok,  city  editor.  Las  Vegas 
Review-Journal,  P.O.  Box  70,  Las 
Vegas,  NV  89125-0070.  E-mail: 
Steve_Papinchak@lvrj.com.  Pre¬ 
employment  drug  testing  required.  An 
Equal  Opportunity  Employer. 

PR  &  ENTERTAINMENT 
Weekly  Jobs  Publication,  $16,  $38 
(602)  486-2551 ,  VISA/MC/AMEX 

MANAGING  EDITOR 

Under  Worked?  Overpaid?  We  can 
take  care  of  both  problems. 

We  are  looking  for  a  people-oriented 
person  than  can  lead  our  staff  of  nine 
full  time  staff  persons  and  a  pack  of 
part-time  sports  fanatics.  Attributes 
would  be:  a  coach  and  mentor  while 
juggling  the  day-to-day  operations,  be 
opinionated  and  want  to  write 
editorials;  and  be  involved  with  the  com¬ 
munity  by  leading  through  the  power 
of  the  press. 

We  are  a  10,000  daily  that  runs  twice 
as  much  news  as  advertising.  We  are 
located  in  a  county  seat  that  has  twice 
been  listed  as  one  of  America's  best 
100  small  towns.  You  would  not  hove 
to  call  headquarters  as  we  are  a  fourth 
generation  family-owned  independent 
that  is  not  absentee  owned. 

Charging  at  windmills  and  powers  that 
be  is  encouraged.  Wry  wit  appreciated. 
We  desire  three  years  experience  work¬ 
ing  with  people.  Senior  reporters  look¬ 
ing  (or  that  break  to  management  con¬ 
sidered. 

Send  examples  and  resumes  to: 

Frank  Snyder,  Publisher 
The  Daily  Standard 
P.O.  Box  140 
Celina,  OH  45822 


CLASSIRED  ADVERTISING  DEADLINES 

IN-COLUMN  ADVERTISEMENTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 
Friday  5pm  (EST)  8  days  prior  to  publication 


_ EDfTORIAL _ 

MANAGING  EDITOR  with  passion  (or 
local  news  to  edit  national  award¬ 
winning  weekly.  We  need  someone 
with  the  ability  to  lead  and  develop  our 
four-person  news  staff.  Demonstrated 
skills  in  photography  and  layout  a 
must.  Fantastic  opportunity  to  live  in 
scenic  northwest  Montana.  Send 
resume  and  samples  to  Brian  Kennedy, 
Hungry  Horse  News,  P.O.  Box  189, 
Columbia  Falls,  MT  59912. 

REPORTER 

Award-winning  newspaper  in 
Southwestern  New  Hampshire  seeks 
reporter  for  general  assignment, 
enterprise  writing.  We'd  like  fast- 
paced  deadline  experience.  Send 
resume,  clips,  references  to  Tom 
Kearney,  The  Keene  Sentinel,  P.O.  Box 
546,  Keene,  NH  03431  or  e-mail: 
t(k@keenesentinel.ccim 


REPORTER  SOUGHT  for  24,000 
circulation  daily  in  growing,  com¬ 
petitive  market  40  minutes  north  of 
Sacramento.  Send  2  clips  each  of  spot 
news,  enterprise  and  feature  reporting 
to  Julie  Snirley,  editor,  Appeal- 
Democrat,  P.O.  Box  431,  Marysville, 
CA  95901. 

julie_shirley@link.freedom.com 

REPORTER  WANTED:  Ambitious, 
hard-digging  reporter  to  cover  high 
profile  city  government  beat  for  daily 
named  1 996  MPA  Newspaper  of  the 
Year.  Located  only  30  minutes  north  of 
Grand  Rapids.  Prefer  candidates  with 
weekly  or  doily  experience.  Will  con¬ 
sider  new  grads.  Some  newspapers 
grouse  about  being  a  training 
ground.  We  enjoy  training  young 
journalists  and  like  them  to  ho^  ambi¬ 
tions.  It's  a  complement  when  our 
reporters  are  recruited  and  hired  by 
bigger  dailies.  If  you  want  to  get  the 
benefit  of  a  master's  degree  in  journal¬ 
ism  without  the  expense  of  going  to  col¬ 
lege  and  to  strengthen  your  portfolio, 
send  your  resume  and  two  writing  sam¬ 
ples  to:  Alan  Blanchard,  editor.  The 
Doily  News,  P.O.  Box  340,  Greenville, 
Ml  48838. 


REPORTER  and  COPY  EDITOR  needed 
at  aggressive  Northern  Virginia  daily 
in  the  Media  General  chain.  Apply  to 
Pam  Gould,  Potomac  News,  P.O.  Box 
2470,  Woodbridge,  VA  221 93. 

REPORTER:  Twice-weekly  Marylond 
Gazette,  37,000-ABC,  seeks 
aggressive  college  graduate  with  good 
internships  and/or  college  newspaper 
experience.  Can  lead  to  job  on  48,000 
daily  owned  by  same  company. 
Located  in  Glen  Burnie,  MD,  stone's 
throw  from  Baltimore.  Write  Bob 
Mosier,  editor,  Maryland  Gazette,  306 
Crain  Highway  SW,  Glen  Burnie,  MD 

21061. _ 

REPORTERS 

An  aggressive  New  Jersey  newspaper 
needs  reporters  who  live  (or  news  and 
know  how  to  tackle  the  big  stories.  The 
ideal  candidate  has  daily  experience 
and  an  unquenchable  drive  to  report 
and  write  the  best.  Sertd  resume,  clips 
to  Box  08100,  Editor  &  Publisher. 


Good  news  for  the  home  teom. 

PTA 
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_ EDITORIAL _ 

BUSINESS  REPORTER 
Business  reporter  wanted:  The  Wiscon¬ 
sin  State  Journal,  an  87,000  circula¬ 
tion  morning  daily  newspaper  in 
Madison,  needs  a  reporter  to  cover 
technology,  manufacturing  and  utility 
deregulation.  Beyond  frequent  Page 
One  play,  the  beat  offers  the 
opportunity  to  explore  topics  ranging 
from  state  exports  and  local  software 
development  to  the  impact  of  telephone 
and  energy  deregulation  on  con¬ 
sumers  The  beat  requires  regular  con¬ 
tact  with  major  utility  companies,  stock 
analysts,  state  labor  officials  and  uni¬ 
versity  researchers.  Excellent  salary 
and  benefits;  wamen  and  minorities 
strongly  encouraged.  Send  resume  arnd 
clips  to  Business  Editor,  Jennifer 
Sereno,  Wisconsin  State  Journal,  Box 
8058,  Madison,  Wl  53708. 

AA/EOE 

REPORTER 

Join  a  community-minded  daily  with 
an  award  winning  staff  of  local  and 
on-line  reporters.  We  strive  to  publish 
relevant  and  compelling  news  of  peo¬ 
ple  and  places  that  contribute  to  life  in 
the  Susquehanna  Valley  of  central 
Pennsylvania.  Applications  are  being 
accepted  through  March  1 4  for  two 
general  assignment  reporter  positions; 
one  geared  toward  business  devel¬ 
opment.  The  Daily  Item  is  a  seven-day, 
29,000  circulation  daily  and  is  part  of 
the  Ottaway  Newspaper  Group.  View 
our  on-line  edition  @dailyitem.com.  If 
you  want  to  advance  your  community 
journalism  career,  send  sample  stories 
and  resume  to  Human  Resource  Man¬ 
ager,  The  Daily  Item,  200  Market 
Street,  Sunbury,  PA  17801.  Our  e-mail 
address  is  news@dailyitem.com.  Our 
FAX  number  is  (71 7)  286-7695. 

No  phone  calls,  please 

EOE 

REPORTERS/EDITORS 
The  Princeton  Packet,  a  group  of  com¬ 
munity  weekly  newspapers  in  Prin¬ 
ceton,  NJ  is  seeking  applications  for 
editing  and  reporting  positions  from 
talented  candidates,  entry  level  to 
veteran,  who  can  help  make  outstand¬ 
ing  newspapers  even  better.  Com¬ 
petitive  salaries  and  benefits.  Send 
resumes  and  clips  to  The  Princeton 
Packet,  Inc.  (E&P),  P.O.  Box  350,  Prin¬ 
ceton,  NJ  08542,  ATTN:  Human 
Resources  or  fax  to  (609)  921  -841 2. 

EOE 

THE  HARTFORD  BUSINESS  JOURNAL 
is  looking  for  a  capable,  versatile 
reporter.  Good  opportunity  to  join  a 
weekly  publication  on  the  rise.  Moil  or 
fax  resume  to  Editor,  Hartford  Business 
Journal,  56  Arbor  St.,  Hartford,  CT 
06106.  Fox:  (860)  236-9561 . 

THE  HUTCHINSON  NEWS,  a  dynamic 
40,000-circulation  daily,  seeks  an 
aggressive  advertising  person  to  direct 
a  hard-working  staff.  We  need  experi¬ 
ence  and  innovation.  Please  send 
resume,  references  and  recent  salary 
information  to:  Bruce  Buchanan,  editor 
and  publisher.  The  Hutchinson  News, 
P.O.  Box  190,  Hutchinson,  KS  67504- 
0190.  Deadline  for  applications  is 
March  12. 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  os  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  fram  you. 
There  are  immediate  apenings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

REPORTERS 
COPY  EDITORS 
PHOTOJOURNAUST 
One  of  the  fastest-growing  daily  news¬ 
papers  in  Arkansas  and  the  country  is 
looking  for  experienced,  dedicated 
journalists  to  help  it  excel  in  an  increas¬ 
ingly  competitive  and  fast-growing 
newspaper  market.  With  a  daily 
circulation  of  35,000,  this  newspaper 
leads  over  three  other  dailies. 

We  have  a  full  scope  of  benefits, 
advancement  opportunities  and  a  great 
place  to  live.  Two  universities  ore 
within  a  half-hour's  drive,  and  offer  a 
full  range  of  undergraduate  and  grad¬ 
uate  degree  programs.  All  types  of  out¬ 
door  recreational  opportunities  are  just 
a  few  minutes  away.  Send  resume  and 
clips  to  Jodie  Long,  Donrey  Media  Group, 
P.O.  Box  17017,  Ft.  Smith,  AR  72917- 
701 7,  lax:  (501)785-9465. 

THE  DAYTON  DAILY  NEWS  (160,000 
daily;  220,000  Sunday)  is  looking  for 
a  computer-assisted  Journalist  with  a 
working  knowledge  of  Internet,  skills  in 
data  analysis  and  ability  to  assist 
reporters  on  computer-assisted  report¬ 
ing  stories.  Job  offers  opportunity  to 
work  on  major  computer-assisted 
reporting  projects. 

Send  resume/references  to  John 
Erickson,  news  manager,  c/o  Dayton 
Daily  News,  45  South  Ludlow  St.,  Da^n, 
OH  45402. 

john_erickson@coxohio.com 


RESTAURANT  CRITIC/WRITER 
The  Houston  Press,  a  94,000- 
circulation  news  and  arts  weekly,  is 
looking  for  a  writer  who  finds  plenty  of 
food  (or  thought  in  dining  out;  who  can 
express  those  thoughts  in  stylish,  opi¬ 
nionated  column  writing;  who  can 
bring  food  knowledge  and  passion  to 
reviewing  restaurants  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1 ,500-word  weekly 
restaurant  column,  plus  magazine- 
length  news  or  feature  pieces  on  non¬ 
food  topics.  To  apply,  compose  a  sam¬ 
ple  restaurant  review  and  send  it, 
along  with  resume,  cover  letter  and 
clips  to: 

Managing  Editor 
Houston  Press 

2000  West  Loop  South/Suite  1 900 
Houston,  Texas  77027 

SPORTS  EDITOR 

Organized,  energetic  pro  needed  to  con- 
tinue  upgrading  section  on 
technologically  advanced  35,000 
daily.  Write:  Sports  Editor,  The  REI’UB- 
UCAN,  Box  209,  Pottsville,  PA  17901 . 

SPORTS  REPORTER 

The  Observer-Dispatch  in  Utica,  NY,  a 
51,000  daily/63,000  Sunday  Gannett 
paper,  is  seeking  an  experienced 
sports  reporter  who  has  a  non- 
traditional  approach  to  sports  report¬ 
ing.  We  cover  what  matters  most  to 
our  readers  —  achievement,  high 
schools,  recreation  and  outdoors  — 
and  we've  created  three  geographic 
beats  to  provide  coverage  that  goes 
beyond  the  basics  of  game  stories.  We 
present  athletes  as  people,  not  just 
players,  and  tell  readers  now  to  enjoy 
sports  in  a  great  year-round  sports 
market.  Please  send  resume  and  six 
samples  of  non-traditional  coverage 
(no  game  stories,  please)  to  Rick 
Jensen,  editor,  Observer-Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  1 3501 .  We 
value  diversity. 

STAFF  REPORTER:  Inter  net-sowy  writer 
sought  for  staff  reporter  position  at 
Editor  &  Publisher  Interactive,  the  web 
site  of  E&P.  Newspaper  experience 
preferred  with  proficiency  in  hard  news 
and  business  news  writing.  Job 
involves  covering  trends  and  events  in 
the  merging  industry  of  Internet-based 
newspaper  publishing.  Mail  resume/ 
six  published  clips  to  Hoag  Levins, 
Editor  &  Publisher  Interactive,  1 1  W 
19th  St.,  New  York,  NY  10011.  No 
calls  or  e-mail. 

TECHNOLOGY/ 

TELECOMMUNICATIONS  REPORTER 
Crain's  Cleveland  Business,  a  weekly 
business  newspaper  that  serves  the 
Cleveland  market,  is  seeking  a  reporter 
to  handle  its  technology  and  telecom¬ 
munications  beat.  Preferred  candidates 
already  would  be  experienced  in  writ¬ 
ing  about  wireless  technology,  soft¬ 
ware  development  and  Internet-related 
companies  for  a  non-technical 
audience.  Please  send  resume  and 
clips  to  Editor  Mark  Dodosh,  700  W 
St.  Clair  Avenue,  #310,  Cleveland,  OH 
441 1 3,  e-mail:  MDodosh@crain.com. 


THE  SAN  JOSE  MERCURY  NEWS  has 
the  following  job  openings: 

GOVERNMENT  AND  POLITICS 
EDITOR:  High-profile  editing  position 
on  city  desk,  (or  experienced  editor  to 
run  local  and  state  government  and 
palitics  coverage,  as  well  as  serve 
paper's  election  coordinator. 

ASSISTANT  BUSINESS  EDITOR  for 
TECHNOLOGY  -  Supervise  technology 
reporters  in  a  collaborative  manner 
with  another  editor.  Direct  daily  and 
weekend  technology  coverage,  enforc¬ 
ing  the  agenda  that  makes  the  Mercury 
News  a  must  read  for  technology 
information.  Oversee  computing  & 
Personal  Tech  section.  Must  hove  5-10 
years  af  technology  journalism  experi¬ 
ence  and  be  facile  with  computers. 

ASSISTANT  CITY  EDITOR,  JUSTICE 
GROUP:  Supervise  cops  and  courts 
reporters,  as  well  as  San  Francisco  and 
Los  Angeles  bureaus. 

FOOD  EDITOR/WRITER:  Report  on 
news  and  developments  in  food  and 
cuisine;  provide  primary  voice  for 
weekly  section  and  daily  news  stories. 
Oversee  production  of  food  section. 

EDUCATION  REPORTER:  Cover  one  of 
San  Jose's  largest  school  districts,  which 
has  many  Latino  students,  and  write 
education  trend  stories.  Bilingual 
reporter  preferred. 

REPORTER,  RACE  &  DEMOGRAPHICS 
TEAM:  Team  covers  race  relations, 
ethnicity,  gender,  immigration  issues. 
Reporters  write  for  all  sections  of  the 
paper,  covering  breaking  news  and 
generating  enterprise  and  features. 

REPORTER,  TECHNOLOGY:  Expansion 
of  business  staff  has  created  new  posi¬ 
tions  for  reporters  with  experience  writ¬ 
ing  about  high-tech  issues. 

EDITORIAL  SYSTEMS  ANALYST:  Must 
hove  knowledge  of  publishing  systems, 
pagination,  Sll,  CCI,  PCs,  Macs  and 
networks. 

All  of  the  jobs  listed  above  require  at 
least  five  years  of  experience  at  a 
metro  daily  newspaper.  To  apply,  send 
cover  letter,  resume  and  up  to  10 
clips/work  samples  to:  Patricia  Camp 
Thompson,  assistant  managing  editor, 
San  Jose  Mercury  News,  750  Ridder 
Park  Drive,  San  Jose,  CA  95190.  No 
phone  calls,  please. 

MERCURY  CENTER,  the  San  Jose 
Mercury  News'  online  service,  has 
openings  for  online  editors.  Must  be 
well-versed  in  HTML  and  Web  design, 
have  at  least  a  years'  experience  with 
a  professional  online  service  or  a  col¬ 
lege  multimedia  journalism  program 
and  be  familiar  with  a  newsroom  pub¬ 
lishing  environment.  A  broadcast  news 
background  is  also  acceptable,  and 
experience  with  sound  and/or  video 
editing,  databases  and  other  Internet 
applications  is  a  plus.  If  interested, 
apply  to  Bruce  Koon,  managing  editor. 
Mercury  Center,  at  the  alxsve  Ridder 
Park  address,  or  e-mail  him  at 
bkoon@sjmercury.com.  No  phone 
calls,  please. 
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FEATURES  WRITER:  A  41 ,000-circ.,  1  THE  NEWS  VIRGINIAN 


award-winning  daily  in  the  Pacific 
Northwest  seeks  energetic  reporter  to 
join  a  staff  covering  a  diverse  popula¬ 
tion.  Looking  for  candidates  who  are 
highly  curious  and  able  ta  turn  the 
usual  into  the  unusual.  Self-starters  with 
some  experience  preferred.  An 
interest  in  cultural  caverage  and  the 
arts  a  plus.  Bilingual  (Spanish/English) 
candidates  encouraged  to  apply.  Send 
resume  and  clips  to  Human  Resources 
Department,  Yakima  Herald-Republic, 
P.O.  Box  9668,  Yakima,  WA  98909. 
We  are  an  equal  opportunity  employer 
and  a  member  of  The  Seattle  Times 
group. _ 

HOME  AND  GARDEN  WRITER  -  The 
Oregonian,  the  Northwest's  leading 
newspaper,  is  seeking  o  full-time  home 
and  garden  writer  for  its  new  weekly 
mogazine-like  section.  We  are  seeking 
a  reporter  who  writes  with  flair  and 
precision  and  can  cover  a  voriety  of 
topics  that  range  from  product  com¬ 
parisons  to  how-to  sequences  to  pro¬ 
files  of  gardens  and  gardeners.  Expe¬ 
rience  with  a  major  metropolitan 
newspaper  or  a  magazine  is  required. 
The  application  deadline  is  May  1 . 
Send  a  cover  letter,  resume  and  10 
samples  of  your  work  to  Kay  Balmer, 
recruitment  director.  The  Oregonian, 

1  320  SW  Broadway,  Portland,  OR 
97201-3499. 

SENIOR  EDITOR 

Leading  weekly  home  furnishings 
newspaper  is  seeking  a  seasoned, 
enterprising  self-starter  to  cover  key 
issues  &  trends  shaping  the  retail 
marketplace.  This  high  profile  position 
involves  a  combination  of  breaking 
news,  in-depth  feature  stories  &  analy¬ 
sis  gathered  through  interviews  with 
retail  CEOs  and  presidents.  Notional 
travel  required.  Daily  newspaper  expe¬ 
rience  a  plus.  Send  resume,  salary 
requirements  and  2  clips  to  Box:  DBS, 
Fairchild  Publications,  7  West  34th 
Street,  New  York,  NY  10001 .  EOE. 

THE  MESSENGER-INQUIRIERTf 
Owensboro,  Kentucky,  is  looking  for  a 
copy  editor.  If  you're  equally  comforta¬ 
ble  editing  stories,  paginating  or  check¬ 
ing  a  page,  we  want  to  hear  from  you. 
We  believe  that  variety  keeps  you 
fresh,  so  you'll  be  given  a  wide  range 
of  experiences  to  help  you  grow  pro¬ 
fessionally.  QuarkXPress  experience 
preferred,  but  not  essential.  We're  a 
34,000  daily  in  western  Kentucky, 
owned  by  A.H.  Belo  Corporation,  and 
with  an  aggressive  commitment  to 
high-quality  journalism.  Send  resume 
and  clips  to  Human  Resources  Director 
Sue  Trautwein,  Box  1 480,  Owensboro, 
KY  42302.  EOE. 

THE  PALM  BEACH  POST  is  seeking  a 
sports  copy  editor.  Layout/design 
experience  -  including  extensive  work 
on  the  Macintosh  -  is  required.  Appli¬ 
cants  should  indicate  pagination  know¬ 
ledge/experience.  Minimum  experi¬ 
ence:  Three  years.  Contact  Tim  Burke, 
executive  sports  editor,  at  (561)  820- 
4440. _ 

FAX  YOUR  AD  TO  US 
@ (212)  929-1259 


An  Award  Winning  Community  Daily 
Seeks 

Experienced  &  Energetic 
Managing  Editor 

Successful  candidate  will  hove  two 
years  experience  in  daily  newspapers, 
producing  quality  local  news  (including 
oversight  of  the  sports  department), 
and  editorials.  The  managing  editor 
will  be  responsible  for  leading  the 
newsroom.  You  will  be  a  trainer  (in 
both  journalism  and  technology),  a 
team  leader  and  builder,  possess 
strong  organizational  skills,  be  talented 
in  layout  and  design,  a  stickler  for 
deadlines  and  have  a  sharp  eye  for 
photo  journalism.  Position  located  in 
Zone  3.  Please  fax  (540)  942-4542  or 
send  resumes  and  samples  to  D.  E. 
Gerstenslager,  publisher.  The  News 
Virginian,  P.O.  Box  1027, 
Waynesboro,  VA  22980. 

SPORTS  COPY  EDITOR 
Sports  copy  editor/slotman  wanted  at 
100,000-plus  morning  and  Sunday 
paper  in  Yale's  hometown.  Strong  edit¬ 
ing,  headline  writing,  layout  skills  and 
daily  newspaper  experience  o  must. 
Experience  running  a  desk  and  Mac 
skills  highly  desirable.  Minorities 
encouraged  to  apply.  Letter,  resume 
and  samples  of  your  work  to:  Doug 
Jacobs,  sports  editor.  New  Haven  Reg¬ 
ister,  40  Sargent  Drive,  New  Haven, 
a06511. 

THE  ORLANDO  SENTINEL  is  seeking 
an  experienced  reporter  to  cover 
radio,  studio  production  and  advertis¬ 
ing,  handling  both  business  and  gen¬ 
eral-interest  angles  as  a  member  of  a 
team  that  covers  the  media.  The  job 
includes  a  weekly,  listener-oriented 
radio  column  and  apportunities  for 
high-profile  stories  about  Central  Flar- 
ida's  growing  movie  and  TV  business. 
We  need  versatility,  enterprising  report¬ 
ing,  colorful  writing  and  experience  cov¬ 
ering  the  media.  Send  a  resume  and 
five  to  seven  varied  clips  to:  Gail 
Rayos,  topics  editor/media.  The 
Orlando  Sentinel,  P.O.  Box  2833, 

Orlando,  FL  32802. _ 

The  news  copy  desk  at  The  NEWS  & 
OBSERVER  in  Raleigh,  NC,  has  an 
opening  for  a  rim  editor.  You'll  edit 
copy,  including  graphics,  for  style, 
grammar  and  fact,  and  write 
headlines,  summaries  and  captions. 
We  want  someone  with  3-8  years  of 
daily  newspaper  experience.  Some 
knowledge  of  layout  and  packaging  is 
preferable,  but  this  is  not  a  design  posi¬ 
tion.  The  best  candidate  will  be 
someone  who  has  ambitions  beyond 
the  rim,  but  who  is  willing  to  learn  the 
job  from  the  ground  up.  You'll  have 
nighttime  and  weekend  hours. 

Send  a  letter,  resume  and  clips  to: 
Will  Sutton/ASStSTANT  MANAGING  EDtTOR 
The  News  &  Observer/P.O.  Box  191 
Raleigh,  NC  27602 

A  critic  is  a  mon  who  knows  the  way  but 
can't  drive  the  car. 

Kenneth  Tynan 


EDITORIAL 


WRITE  FOR  report  to  launch  computer 
industry  newsletter;  can  become  job  if 
launch  flies.  Be  able  to  explain  com¬ 
plex  computer  issues,  write  hard  news 
in  newsletter  style  on  deadline  and  use 
Web,  e-mail.  $30/hour  (or  report;  dis¬ 
cuss.  Resume,  hard  news,  technical  wrih 
ing  samples  to  IHC,  3600  South  Harbor 
Blvd.,  #220,  Oxnard,  CA  93035. 
e-mail  to: 

bill.donovan@insideheallh.com 


THE  PinSBURGH  POST-GAZETTE,  the 
major  metropolitan  newspaper  serving 
Western  Pennsylvania,  is  seeking 
journalistic  heavy-hitters  for  two  posi¬ 
tions: 

ISSUES-ORIENTED  REPORTING 
The  Pittsburgh  Post-Gazette  is  looking 
for  two  outstanding  reporters  to  work 
with  o  team  of  editors  and  reporters 
responsible  for  an  issues-oriented 
approach  to  new  and  existing  beats. 
Areas  of  coverage  include  education, 
minority  affairs,  altruism  and  aging. 
Ideal  candidates  should  have  experi¬ 
ence  covering  specialized  beats  in 
innovative,  non-institutional  ways.  They 
stiould  be  at  the  peak  of  their  careers, 
able  to  work  multiple  sources  into 
sophisticated,  stylish  stories  and  to  con¬ 
duct  in-depth  research  as  necessary. 
Writing  experience  at  a  major 
metropolitan  newspaper  is  a  must. 
Salary  is  negotioble. 

If  you  are  interested  in  these 
opportunities,  please  forward  your 
resume  and  portfolio  to  Motthew  Ken¬ 
nedy,  assistant  to  the  editor,  Pittsburgh 
Post-Gozette,  34  Boulevard  of  the 
Allies,  Pittsburgh,  PA  15222.  The  Pit¬ 
tsburgh  Post-Gazette  is  an  equal 
opportunity  employer  committed  to 
diversity. 


THE  POST  REGISTER,  an  innovative 
30,000  PM  in  Idaho,  is  converting  to 
7-day  AM  in  May.  We're  looking  for 
two  energetic  people: 

ACE/FEATURES  with  at  least  3  years 
experience  who  has  great  ideas,  loves 
community  news,  can  deftly  juggle 
many  tasks  and  is  ready  to  help  le^  a 
team. 

FEATURES  GA  REPORTER  with  at  least 
1  year  experience  who  is  a  creative 
selhstarter  and  is  interested  in  a  brood 
range  of  topics  from  religion  to  every¬ 
day-people. 

ALSO,  we  hove  summer  internships  in 
sports,  news,  photo  and  the  copy  desk 
for  five  lucky  college  students. 

Outside  and  Outdoor  Life  magazines 
rank  us  a  top  Rockies  hometown.  Send 
cover  letter,  resume  and  clips  to  Mei- 
Mei  Chan,  executive  editor.  Post  Regis¬ 
ter,  P.O.  Box  1800,  Idaho  Falls,  ID 
83403. 


EDITORIAL 


The  Las  Vegas  SUN  has  two  positions 
open  in  its  award-winning  features 
department: 

ASSISTANT  FEATURES  EDITOR:  If  you 
con  do  it  all  -  and  do  it  creatively  -- 
this  job  is  for  you.  We  need  someone 
with  proven  feature  writing  arxl  editing 
ability.  Must  be  able  to  design  pages, 
come  up  with  lively  ideas,  write 
creative  headlines,  clean  up  copy  and 
help  make  good  writing  belter. 

ENTERTAINMENT  VYRITER:  We  need  a 
veteran  to  cover  the  entertainment  capi¬ 
tal  of  the  world.  Show  us  you  can  write 
reviews  (from  U2  to  community 
theater),  keep  up  with  endless  news 
and  tockle  in-depth  projects  --  and  do 
it  with  style. 

Send  work  samples,  resume  and  10 
reasons  why  you're  the  right  person 
(or  the  job  to  Phil  Hagen,  features 
editor.  Las  Vegas  SUN,  800  S.  Valley 
View  Bfvd.,  Las  Vegas,  89107. 


The  ST.  PAUL  PIONEER  PRESS  (circ; 
215,000  d/275,000  S),  an  award¬ 
winning  Knight-Ridder  daily  in  the 
highly,  livable,  highly  competitive  Twin 
Cities,  has  three  openings: 

SENIOR  EDITOR/NEWS  ENTERPRISE 
to  conceptualize  and  direct  stories  that 
advance  the  news  and  probe  the  who, 
how  and  why  behind  them.  He/she 
must  have  the  experience  and 
demonstrated  ability  to  lead  a  team  of 
top-notch  reporter/writers  aiming  for 
Page  One  placement. 

SENIOR  EDITOR/VISUALS  to  lead  a 
change-oriented,  high-achieving 
design/graphics/photo  staff.  He/she 
should  be  an  experienced  visuals 
leader,  with  a  command  of  what 
makes  presentation  work-great  photo¬ 
journalism,  to-the-point  graphics  and 
design  that  brings  it  all  together. 

Senior  editors  have  newsroom-wide 
responsibilities,  lead  teams  and  report 
to  the  managing  editor.  Apply  to  Ken 
Doctor/ME. 

TEEN/YOUTH  REPORTER  to  produce 
one  lead  story  and  two  columns  each 
week  for  the  Knight-Ridder  wire  ser¬ 
vice's  teen  page,  arxl  cover  local  youth 
news.  Candidate  needs  to  develop 
national  sources,  have  a  long  list  of 
story  possibilities  and  a  strong  writing 
background,  os  well  as  a  proven 
ability  to  appeal  to  the  teen  audience. 
Apply  to  Sue  Campbell,  St.  Paul 
Pioneer  Press,  345  Cedar  St.,  St.  Paul, 
MN  55101  with  cover  letter,  resume, 
samples.  AA/EOE. 


E&P*s  Classified 
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The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  has  the  follow 
ing  openings: 

GRAPHIC  ARTIST 

We're  looking  for  someone  with  the 
ability  to  do  top-notch  illustrations  and 
infographics  to  help  enhance  our 
reputation  for  design.  We  give  our  art¬ 
ist  considerable  freedom  and  state-of- 
the-art  tools 

COPY  EDITOR 

We  need  someone  with  good  lan¬ 
guage  skills,  able  to  write  snappy 
headlines  and  well-versed  in  paginat¬ 
ing  with  QuarkXPress.  Our  copy 
editors  work  with  graphic  artists  in 
designing  cover  pages. 

REPORTER 

We  hove  an  opening  for  lead  reporter 
on  courts  and  No.  2  on  the  police 
beat. 

These  openings  are  immediate.  Experi¬ 
ence  preferred,  but  entry-level  candi¬ 
dates  will  be  considered.  Send  resume 
and  clips  to  Saul  Shapiro,  editor, 
Waterloo  Courier,  P.O.  Box  540, 
Waterloo,  lA  50704. 

INTERNSHIPS 

SPEND  SIX  MONTHS  interning  with 
crack  professional  journalists  in  the 
Illinois  Statehouse  pressroom  in  the 
University  of  Illinois  at  Springfield's 
ane-year  MA  Public  Affairs  Reporting 
program.  Excellent  placement  record! 
Tuition  waivers,  $3,000  stipends  dur¬ 
ing  internship.  Applications  due  April 
1 .  Contact  Cnarles  Wheeler,  PAC  41 8, 
UlS,  Springfield,  IL  62794-9243.  (217) 
786-7494. 

E-mail:  wheeler.charles@uis.edu 

PAR  HP:  viww.uis.edu/~wheeler/ 

MARKETING 

MARKETING  DIREaOR 
Marketing  Director  for  a  five  day  daily, 
weekencT  paper,  two  weeklies  and  a 
specialty  publication.  Seeking  an 
aggressive,  sales  minded  individual 
vdio  thrives  on  the  challenge  of  being 
in  one  of  the  fastest  growing,  most 
beautiful  markets  in  the  U.S. 

Requirements  include  newspaper  sales 
management  experience,  sales  train¬ 
ing,  and  a  willingness  to  succeed. 
Circulation  Sales  Promotion  a  plus. 

Send  resume  and  salary  requirements 
to  Harry  Z.  Pappas,  Cape  Coral  Daily 
Breeze,  2510  Del  Prado  Blvd.,  Cape 
Coral,  FL  33904. 

MARKET  RESEARCH  -  American  Opi¬ 
nion  Research,  the  USA's  fastest  grow¬ 
ing  newspaper  research  firm  is  looking 
for  thinkers  who  can  also  crunch  num¬ 
bers  to  join  our  Princeton,  NJ-based 
company.  Competitive  pay,  incentives, 
travel  and  the  chance  for  advance¬ 
ment.  Fax  resume  to  Ellen  Attenson, 
(609)  683-8398. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


MEDIA  RELATIONS  ASSISTANT 

A  top  lobbying  organization  has  an 
immediate  opening  for  a  media  rela¬ 
tions  assistant  in  our  Southwest  DC 
office.  An  Associates  degree  with  a 
minimum  of  three  years  experience  in 
a  media  relations  shop  including  one 
year  of  project  management 
responsibilities  is  required.  Proficiency 
in  WordPerfect  6.1  and  Windows  95 
with  strong  Internet,  Spinware  and 
CDROM  knowledge  are  a  must.  Proof¬ 
reading/editing  skills,  and  experi¬ 
ence  in  organizing  meetings/press 
conferences  are  essential.  Selected 
candidate  must  possess  excellent  orga- 
nizational,  communication  and 
interpersonal  skills  along  with  good 
attention  to  details.  Competitive  salary 
and  excellent  benefits.  Send  resume 
and  salary  history  to: 

National  Federation  of 
Independent  Business 
Attention:  Public  Affairs 
600  Maryland  Ave.  SW,  Suite  700 
Washington,  DC  20024 
FAX  (202)  488-4437 
EOE 

No  phone  calls,  please. 

NEW  MEDIA 

ONUNE  CONTENT  DEVELOPER 
Newspaper  publisher  in  Springfield, 
VA  with  interactive  service  on  America 
Online  seeks  an  individual  to  help 
develop  and  manage  interactive  online 
services  on  the  World  Wide  Web  and 
America  Online,  include  design  and 
production  of  Web  pages  and  other 
multimedia  content.  Tasks  entail 
designing,  writing,  editing  of  text, 
images,  sounds,  video,  animation,  and 
other  content  for  use  online.  College 
degree  or  equivalent  in  work  experi¬ 
ence,  training,  or  both.  Must  have 
excellent  verbal  and  written  communi¬ 
cations;  strong  design  skills;  knowledge 
of  online  services;  HTML;  web  page 
authoring;  Photoshop,  word  pro¬ 
cessing,  and  other  related  software.  Com¬ 
petitive  salary,  excellent  benefits. 
Please  send  resume  and  salary  require¬ 
ment  to  Army  Times  Publishing  Co., 
Attn:  Human  Resources  EP#26-97, 
6883  Commercial  Dr.,  Springfield,  VA 
22159  OR  Fax  to  (703)  750-8129  OR 
e-mail:  Atjobs@aol.com. 

M/F/V/H 

MINORITIES 

ENCOURAGED  TO  APPLY 

PREPRESS 

THE  FLORIDA  TIMES-UNION  is  in 
search  of  Ad  Make-up  Operator  for 
our  Triple  I  pagination  system  in 
Advertising  Customer  Service  Depart¬ 
ment.  Individual  must  be  able  to  work 
9:30  p.m.  -  6:00  a.m.  M-F,  be  a  high 
school  graduate  or  equivalent  and  be 
computer  literate.  Candidates  must 
have  ad  make-up  experience,  excellent 
proofreading  skills,  the  ability  to 
understand  layout  and  basic  know¬ 
ledge  of  printing  processes.  If  you  have 
the  above  qualifications,  send/fax  your 
resume  to  The  Florida  Times-Union, 
Attn:  Employment  Manager,  1 
Riverside  Ave.,  Jacksonville,  FL  32202. 
FAX:  (904)  359-4695. 

A  DRUG-FREE  WORKPLACE 
AN  EQUAL  OPPORTUNITY  EMPLOYER 


_ PRESSRCX?M _ 

ASSISTANT  PRESSROOM  MANAGER 
The  Wichita  Eagle,  a  Knight-Ridder 
newspaper,  seeks  an  energetic  and 
thorougnly  experienced  manager  to 
supervise  our  night  press  and 
paperhandling  operation. 

An  ideal  candidate  would  have 
extensive  knowledge  of  both  letterpress 
and  flexo  printing  processes.  Extensive 
supervisory  experience  required.  A  col¬ 
lege  degree  is  preferred. 

We  offer  a  very  competitive  salary,  aut- 
stonding  benefits,  and  an  environment 
that  encourages  individual  and  pro¬ 
fessional  growth. 

To  apply,  send  resume  to  Human 
Resources  Department,  825  East 
Douglas,  Wichita,  KS  67202.  Resumes 
may  oe  faxed  to  us  at  (316)  268-6672. 

PRODUCnON/TECH 

ASSISTANT  MANAGER 

PRODUaiON  MATERIALS 

Individual  to  manage  various  projects 
researching  and  advancing  the  news¬ 
paper  industry's  knowledge  and  effi¬ 
cient  use  of  newsprint,  ink  and  other 
raw  materials.  Strong  knowledge  of 
newspaper  or  graphic  arts  industries, 
their  raw  materials  and/or  a  B.S. 
degree  required.  Knowledge  of,  and 
exposure  to,  newsink  and  newsprint 
technical  and  business  issues  a  plus.  Pro¬ 
fessional  writing,  public  speaking,  and 
ability  to  work  with  a  variety  of  people 
a  must.  Some  travel  required.  Send 
resume  to  NAA,  Attn:  RFB,  1921 
Gallows  Road,  Suite  600,  Vienna,  VA 
221 82  or  fax  to  (703)  902-1 857.  EOE 

PUBLICATIONS  SPECIAUST 
Software  Trainer 
Mac/PC  experience  necessary. 

If  you  know  pre-press,  SQL, 
or  NT,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to: 
Managing  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Ave.,  Suite  330  Jenkintown, 
PA  1 9046,  email;  pkelts@maned.com 


PLANT  MANAGER  WANTED 

Thomson  Newspapers  is  seeking  a 
highly  motivated,  quality  and  cost  con¬ 
scious  professional  to  manage  their 
Mansfield,  Ohio,  production  plant. 
Knowledge  of  Goss  Metro  pressline 
with  strong  emphasis  on  mailroom 
operations  including  GMA  equipment 
a  big  plus.  Position  responsible  for 
plant  production  and  profitability.  If 
interested  please  send  resume  to  Box 
08067,  Editor  &  Publisher. 

Thomson  Newspapers  is  an  equal 
opportunity  employer 


PRODUCnON/TECH 

PRODUaiON 

SUPERVISOR 

America's  fastest  growing  national 
newspaper  is  looking  for  a  self-starter 
to  supervise  our  printing  contractor  in 
Hackensack,  NJ  between  the  hours  of 
3  p.m.  to  1 1  p.m,  Monday  through 
Friday. 

Responsibilities  include  oversee¬ 
ing  press  run  and  nrailroom  operation, 
print  quality  control,  maintain  prod¬ 
uction  logs  and  dispatching  trucks. 
Attention  to  detail,  excellent  communi¬ 
cation  skills  and  camputer  literacy  a 
must. 

Salary  in  the  30's  plus  benefits 
depending  on  experierKe. 

Send  resume  and  caver  letter  to: 
Walter  Wood 
Investor's  Business  Daily 
1 50  River  Street 
Hackensack,  NJ  07601 
_ FAX  (201)  646-4546 _ 

SYNDICATE  SALES 

BUSINESS  OPPORTUNITY  FOR 
CONTRAa  SALES 
MANAGER 

The  Better  Homes  and  Gardens® 
Features  Syndicate  has  an  immediate 
opening  for  a  Contract  Sales  Manager 
for  our  midwest  region.  This  individual 
will  sell  directly  to  daily  and  weekly 
newspapers  an  innovative  program 
offering  25  specialized  editorial  sec¬ 
tions  on  compact  disc. 

The  successful  candidate  must  hove  pro¬ 
ven  newspaper  sales  experience,  be 
highly  self-motivated,  energetic,  results- 
oriented,  and  possess  the  ability  to  com¬ 
municate  with  advertising  and  editorial 
departments  of  varying  size  newspa¬ 
pers  in  a  multi-state  region. 

Strong  organizational  skills  are  required, 
along  with  excellent  oral  and  written 
communication  skills. 

We  offer  an  excellent  commission  and 
bonus  structure  with  an  established  ter¬ 
ritory  that  has  oppartunities  for  signifi¬ 
cant  sales  growth. 

Please  send  resume  and  letter  of 
interest,  in  confidence  to: 

Gary  Fees 

Better  Homes  and  Gardens® 
Features  Syndicate 
1716  Locust  Street 
Des  Moines,  lA  50309-3023 


E&P  Classified 

It’s  Your  People-tO'People  Meeting  Place 

Editor  6?  Publisher  Classified  Department 
1 1  W.  19th  Street  New  York,  NY  1001 1 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  odvertlsefs  must  pre-pay. 
Effective  January  1, 1997 


POSITIONS  WANTED 


UNEADS 

1  wee((-$9.05  per  Hne 

2  weela-$8.X  per  Hne.  per  Issue. 

3  weel(»-$7.00per  Hne,  per  issue. 

4  weel(S-$6.06  per  Krre,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.50  per  Hne 

2  week$-$3.B0  per  Hne.  per  Issue. 

3  weeks-$3.1S  per  Hrie,  per  Issue. 

4  weeks-  $2.90  per  Hne,  per  Issue. 


Add  $  1 2.00  per  insertion  for  box  service.  Add  $6.00  per  insertion  tor  box  sen/ice. 
Count  os  on  odditionol  line  in  copy.  Count  os  on  additional  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline;  Every  Tuesday,  12  noon  (ET)  for  Saturday’s  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classitied  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  S105: 2  to  5  times,  SICXD 
6  to  1 3  times,  $96;  14  to  26  times  S90: 27  to  52  times  $86. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name - 

Company  _ 

Address - 

City _ 

State _ 

Zip _ 

Phone  _ 

Classification _ 

Authorized  Signature 
No.  of  Insertions: 


Amount  Enclosed:  $ 


Editor^ 

PUBLISHER 

1 1  WEST  19TH  STREET,  NY,  NY  1001 1.  212)  67&4380,  FAX  (212)  929-1259. 


ADMINISTRATIVE 


YOUNG  NEWSPAPER  PRO¬ 
FESSIONAL  with  over  10  years  experi¬ 
ence  with  resort  industry  dailies, 
weeklies,  shoppers,  and  specials  seeks 
Publisher/GM/Ad  Director  position. 
Experienced  in  all  aspects.  Currently 
employed  (Zone  8)  willing  to  relocate. 

Call  Dove  at 
(970)  240-3178. 


AD  DIREaOR/PUBUSHER.  Experience 
with  small  to  medium  size  dailies  and 
weeklies. 

Ed  Nixon 

7208  W.  Tuckey  Lane 
Glendale,  AZ  85303 


PUBLISHER  AVAILABLE.  Due  to  a 
change  in  philosophy,  a  Publisher  of  a 
20,000  daily  is  now  available.  During 
his  past  nine  years  with  this  group,  he 
has  averaged  well  over  30  percent  bot¬ 
tom  line.  Extremely  involvecf  in  the  com¬ 
munity,  this  man  brings  to  the  table 
excellent  management  skills.  Bom  and 
raised  in  the  Midwest,  but  has  worked 
on  the  coast.  If  vou  hire  this  individual, 
there  will  be  NO  fee.  His  present 
employer  has  paid  our  fee.  If  you 
would  like  to  learn  more  about  this 
individual,  please  contact  GOOD 
NEWS:  Phone  No.  (319)  359-4877 
Fax  No.  (319)  359-8539 


LET  ME  HELP  your  staff  make  the  transi¬ 
tion  to  ELECTRONIC  PUBLISHING. 
Experienced  top  publishing  executive 
willing  to  take  short  term/temporary 
assignment  to  lead  publications  staff 
into  the  electronic  era.  Will  develop 
strategy,  advise  on  equipment,  and  be 
on  site  to  help  your  staff  make  the 
transition  into  electronics  without  miss¬ 
ing  a  deadline.  Willing  to  take  out  of 
state  assignments.  FAX  or  E-mail  P. 
Walker  for  detailed  credentials. 

FAX:  (908)  204-0697 
E-mail:  walkwil@aol.com 


EXPERIENCED  COMMUNITY  PUB¬ 
LISHER.  Daily  or  weekly.  Award- 
winner  with  strong  record  of  revenue 
growth,  profitability.  Currently  in 
Southeast.  Reply  to  Box  08096,  Editor 
&  Publisher. 


CARTCX)NIST 


INTERNATIONAL  AWARD-WINNING 
CARTOONIST  seeks  new  position.  12 
years  exp.  w/100,000-f  circ.  papers. 
Reprinted  world-wide,  multiple  awards. 
My  political  cartoons  +  comic  strips  are 
consistently  thought-provoking,  funny 
and  popular.  US  citizen,  must  relocate 
due  to  political  situation.  Larry  Feign, 
GPO  Box  6086,  Hong  Kong. 
feign@asiaonline.  net. 


EDITORIAL 


AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site: 
http://netnow.micron.net/~iinnews/ 
Contact  Dave  Goins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  ond/or 
iinnews@micron.net 


;  EXPERIENCED  Management/Business 
:  journalist  at  top  UK  magazine  seeks 
:  new  freelance  work  on  US  titles. 

I  Tel:  (44)  181-675-0916  (UK) 

I  101717.614@compuserve.comg 


EDITORIAL 


EXPERIENCED  Outdoor/Sports  Editor, 
Quark  whiz  &  page  designer  seeks 
employment  at  mid-sized  daily,  maga¬ 
zine  or  great  weekly.  Zone  7  pre¬ 
ferred.  Call  (208)  684-4627  or  e-mail; 
SMerr86382@aol.com. 


SPORTS/MANAGEMENT:  20  years 
experience  in  sports  department  of 
mid-sized  paper  located  in  college 
town.  Spent  last  10  years  as  sports 
editor  of  a  six-person  award-winning 
staff.  Trained  on  Quark.  Seeks  similar 
position.  Community-oriented.  Lengthy 
list  of  references  available  upon 
request.  Box  08091,  Editor  &  Pub¬ 
lisher. 


TECHNOLOGY  WRITER  for  Midwest 
metro  seeks  freelance  jobs  writing  for 
technology  magazines.  Reply  to  P.O. 
Box  131051,  Ann  Arbor,  Ml  481 13. 
(313)213-7480 


BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  editorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  where  I  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 


AWARD-WINNING  editor  with  strong 
writing,  editing  and  paginating  skills 
seeks  challenging  manager-levd  posi¬ 
tion  on  Zone  3  weekly  or  daily  pub¬ 
lication  with  emphasis  on  local  news. 
Reply  to  Box  08085,  Editor  &  Pub¬ 
lisher. 


HELP  US  HELP  YOU.  A  husband-and- 
wife  team  of  experienced  journalists 
seeks  to  relocate.  He  has  been  a 
supervising  editor  for  more  than  a 
decode  at  a  daily  in  business  and  local 
news  operations.  She's  an  award¬ 
winning  police  reporter,  also  at  a  mid¬ 
sized  daily.  We  specialize  in  turning 
nuggets  of  infornration  into  compelling 
stories.  Reply  to  Box  08094,  Editor  & 
Publisher. 


INNOVATIVE,  energetic,  accomplished 
content  editor  at  major  metro  daily  in 
West  seeks  fresh  challenge.  Good 
people  person  with  passion  for 
language,  especially  strong  at  features, 
trends  and  hoFtopic  work. 

Doug  (602)  345-4011. 


EDITORIAL  ARTIST  -  Works  in  tradi¬ 
tional  Pen  and  Ink  and  Color  Medias. 
Humorous,  Political  and  Conceptual 
topics.  Call  David  Farrar  (or  samples 
(423)  588-0624 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers  I 
For  magazines,  newspapers,  booksi 
Free  travel!  Jeff  (20l)  575-1005. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19  th  St. 
New  York,  NY  1001 1 
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SHOP  TALK  AT  THIRTY 


BY  J.P.  TOOMEY 


How  Far  Is  Too  Far 
In  Political  Cartooning? 


Anew  movie  starring 

Wood)'  Harrelson  as  the 
pom  publisher  Larry  Flynt 
recently  came  to  a  theater 
near  you. 

After  seeing  this  movie,  I  became 
interested  in  the  real  story  behind  how 
a  cartoon  printed  in  Hustler  magazine 
could  land  its  publisher  in  the  Supreme 
Court,  so  I  decided  do  some  digging. 

Hustler  magazine  vs.  Jerry  Falwell 
(1988)  marked  the  only  cartoon-related 
lawsuit  ever  to  reach 
the  U.S.  Supreme  Court. 

Hustler  vs.  Falwell  is 
noteworthy  for  more 
than  being  the  only 
High  Court  decision 
relating  to  visual  satire. 

The  unanimous  deci¬ 
sion  represents  an 
unequivocal  endorse¬ 
ment  of  what  Oliver 
Wendell  Holmes 
referred  to  as  “a  free 
marketplace  of  ideas,”  even  ideas  “gross 
and  repugnant  in  the  eyes  of  most”  in 
the  words  of  Chief  Justice  Rehnquist. 

According  to  journalist  and  constitu¬ 
tional  law  scholar  Anthony  Lewis,  “the 
Hustler  decision  showed  that  the 
Supreme  Court,  including  judges  con¬ 
sidered  conservative,  had  an  expansive 
sense  of  the  kind  of  speech  about  pub¬ 
lic  matters  that  the  Constitution 
requires  American  society  to  tolerate.” 

Falwell’s  suit  was  prompted  by  a  par¬ 
ody  of  a  Campari  liqueur  advertisement 
appearing  in  Hustler  magazine  featur¬ 
ing  the  minister  in  an  unflattering  light. 
Falwell  sought  damages  based  on  three 
claims:  invasion  of  privacy,  libel,  and 
intentional  infliction  of  emotional  dis¬ 
tress.  By  the  time  the  case  reached  the 
Supreme  Court,  lower  courts  had 
struck  down  the  first  two  claims;  the 
High  Court  had  to  resolve  the  question 
of  emotional  distress. 

The  decision  in  favor  of  Hustler 
drew  heavily  on  the  New  York  Thmes 
Co.  vs.  Sullivan  (1964)  precedent  of 
requiring  the  plaintiff  to  prove  “actual 


Toomey  does  the  “Sherman's  Lagoon" 
comic  for  Creaters  Syndicate. 


malice,”  knowledge  of  falsity  or  reckless 
disregard  for  the  truth,  and  false  state¬ 
ment  of  fact  to  establish  liability. 

It  is  interesting  to  note  that 
Rehnquist’s  opinion  stated  rejaeatedly 
that  the  Hustler  ad  “could  not  reason¬ 
ably  have  been  interpreted  as  stating 
actual  facts  or  events.” 

This  appears  to  be  contradictory  to 
the  court’s  use  of  the  Times  vs. 

Sullivan  precedent  (which  concerns 
actual  malice  in  false  statements  of  fact) 
and  that  discrepancy  in 
reasoning  was  pointed 
out  by  Justice  White. 

In  White’s  written 
addendum  to  the  deci¬ 
sion,  he  points  out  that 
“the  decision  in  New 
York  Times  Co.  vs. 
Sullivan  has  little  to  do 
with  this  case,  for  here 
the  jury  found  that  the 
ad  contained  no  asser¬ 
tion  of  fact.” 

The  Hustler  decision  seemed  to 
affirm  what  Larry  Flynt  said  was  his 
“First  Amendment  right  to  be  offensive.” 

The  dialogue  between  the  jurists  and 
the  prosecuting  attorney  Roy  Grutman 
clearly  shows  that  the  court  was  draw¬ 
ing  on  the  rich  tradition  of  cartooning 
in  American  history  to  defend  the 
Hustler  ad. 

According  to  the  court  records. 
Justice  Sandra  Day  O’Connor  asked  one 
of  Falwell’s  attorneys, “Do  you  think  a 
vicious  cartoon  should  subject  the 
drawer  of  that  cartoon  to  Page  1  poten¬ 
tial  liability?”  To  which  he  replied,  if  the 
cartoon  “would  be  regarded  by  the 
average  member  of  the  community  as 
so  intolerable  that  no  civilized  person 
should  have  to  bear  it.” 

This  prompted  rebuttal  from  several 
of  the  jurists  stating  that  often  the  most 
effective  cartoons  were  the  ones  that 
were  most  “intolerable”  to  the  subject. 

This  philosophy  was  reiterated  in 
Rehnquist’s  written  opinion  stating  that 
a  cartoon  is  “an  exploitation  often  cal¬ 
culated  to  injure  the  feelings  of  the  sub¬ 
ject  of  the  portrayal  .” 

In  other  words,  Rehnquist  seems  to 
be  saying  that  the  “malice”  is  indeed 


“actual,”  however,  no  reasonable  person  1 

would  regard  a  cartoon  as  a  statement 
of  fact  regardless  of  its  style  or  tone.  | 

Again,  this  reinforces  Justice  White’s 
assertion  that  the  use  of  Times  vs.  i 

Sullivan  in  the  Hustler  decision  was  j 

flawed  logic.  j 

The  “reasonable  person”  test  forms 
the  first  of  two  layers  of  First  ! 

Amendment  protection  that  cartoons 
have  developed  in  the  wake  of  various 
Supreme  Court  decisions.The  first  layer 
of  protection,  common  to  all  types  of 
journalism,  is  provided  by  Times  vs. 

Sullivan  and  subsequent  decisions.  But 
these  freedoms  seem  to  be  moot  in  the 
area  of  cartooning  because  a  libel  claim 
could  never  penetrate  the  outer  (“no 
reasonable  person  would  take  this  as  a 
statement  of  fact”)  layer. 

Or  could  it? 

The  decision  in  Burnett  vs.  National 
Enquirer  (1983)  might  suggest  that  this 
issue  is  debatable.The  National 
Enquirer  ran  a  story  claiming  that  Carol 
Burnett  was  visibly  drunk  at  a  public 
function.The  court  ruled  in  favor  of 
Burnett,  despite  the  fact  that  she  is  a 
public  figure  and  despite  the  con¬ 
tention  that  no  reasonable  person 
would  believe  statements  made  in  the 
context  of  a  supermarket  tabloid.The 
court  ruled  that  although  the  style  and 
format  of  a  tabloid  is  ordinarily  sugges¬ 
tive  of  rhetorical  hyperbole,  the  story  in 
question  was  written  in  a  dry,  factual 
style. 

Ironically,  had  the  Enquirer  chosen 
its  more  typical  “Face  of  Elvis  .seen  on 
Mars”  approach  to  the  story,  it  might 
have  gotten  off  the  hook. 

Milkovich  vs.  Lorrain  Journal  Co. 

(1990)  represents  a  relatively  recent 
Supreme  Court  decision  which  has  cre¬ 
ated  a  chilling  effect  in  editorial  journal¬ 
ism  and,  potentially,  editorial  cartoon¬ 
ing. 

Milkovich  was  a  high  school  wres- 
fling  coach  in  Ohio  who  was  involved 
in  an  altercation  with  the  opposing  team 
during  a  match.  When  a  regulatory  body 
suspended  the  team,  an  appeal  was 
made  to  the  Court  of  Common  Pleas  in 
Franklin,  Ohio. 

(See  Shop  Talk  on  page  35) 


The  question  of 
whether  or  not  a 
cartoon  is 
capable  of  being 
libelous  may  be 
a  question  of 
semantics 
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14,639  Markets  •  11,498  Towns/Cities  •  All  3,141  Counties  •  All  313  MS  As 

Dare  to 
Comp 

The  most  comprehensive  demographic  and 
economic  source  book  available  today! 


3 

Your  Cmrent 
Source  Book  ?■: 

Profiles  All  Counties  anci 
Cities  (>2,500  pop.) 

NO 

Forecasts  of  All  9  Major 
Retail  Sales  Categories 

NO 

■  ^ 

Narratives  Outlining 
'  Significant  Trends 

NO'  " 

History  of  Accurate 
Forecasting  (4-/-2%) 

7 

Affordably  Priced 

$395-$750? 

Yes! 


Yes! 

Yes! 


Yes! 


'  lh,„,  , - 


U.S.  Market  Forecasts  answers  the  need  for  a  compre¬ 
hensive,  affordable  single-volume  reference  for  U.S.,  state, 
county,  MSA  and  city  (all  cities/towns  of  2,5(X>+  popula¬ 
tion)  demographics.  PLUS  exclusive  1997  economic  and 
demographic  forecasts;  calculated  by  the  same  research 
group  that  has  established  a  reputation  for  accuracy  in  the 
E&P  Market  Guide,  published  annually  since  1924  -  pro¬ 
jection  accuracy  proven  to  be  within  2  percentage  points  of 
actuals!  (Latest  forecast  98.2%  accurate!!)  You  get  popula¬ 
tion,  ethnicities,  income,  households,  housing  by 
value/rent/own,  education  levels,  employment,  retail  sales, 
snapshot  overviews,  ranking  tables,  and  much  more!  All  for 
only  $269. 

TO  ORDER  OR  FOR  MORE 
INFO  CALL:  (212)  675-4380 

Fax  your  order  to:  (212)  691-6939 
Order  through  our  Web  site  http;//www.mediainfo.com 
Mail  your  check  and  order  with  shipping  instructions 
(no  P.O.  Boxes)  to:  Editor  &  Publisher, 

1 1  W.  19th  St.,  New  York.  NY  1001 1-4234. 


ALSO.. 

Editor  &  Publisher  Market  Guide 

The  compreheasive  reference  to  nevxspapei 
markets  in  the  U.S.  and  Canada 
with  qualitative  and  quantitative 
data  as  well  as  projectioas.  Now  in 
its  73rd  annual  printing.Only  $100. 


Database  and  application  for  easy 
access  to  the  valuable  market  data 
from  BOTH  resources.  Mac, 
Windows  or  DOS.  Only  $795 

(including  boch  softbound  booLs). 


100%  MONEY-BACK  GUARANTEE 


..ji  If  any  E&P  marketing  soune  does  not  live  up  to  |k 
your  expectations,  simply  return  it  within  15  if 
3  daysfor  a  fiill  refitnd  of  your  payment.  (Seals  on 
3  CD-ROMs  nuist  he  unbroken.)  t  - 


It’s  True. 

Read  it  Yourself. 

Anti-cancer  benefits  of  regular, 
moderate  sun  exposure  outweigh 
the  risks  associated  with  sunburn 
and  overexposure  which  easily  can 
be  minimized,  according  to  new 
research  conducted  outside  of  the 
dermatology  industry. 

Why  doesn’t  the  media  ever  hear 
this  side  of  the  story? 

Giant  pharmaceutical  firms  have 
teamed  with  dermatology  industry 
lobbyists  to  intentionally  overstate 
the  risks  of  regular  sun  exposure — 
promoting  the  financial  interests  of 
industries  making  billions  of  dollars 
by  scaring  people  out  of  the  sun. 

Sound  incredible?  Consider: 

■  Legitimate  research  connects 
increased  sun  exposure  to  lower 
risks  of  the  most  deadly  cancers. 
Colon,  breast,  prostate  and  ovarian 
cancers — which  kill  a  combined 
138,000  Americans  annually — may 
be  retarded  or  inhibited  by  regular 
sun  exposure. 

B  One  1993  study  suggests  that 
30,000  cancer  deaths  could  be 
avoided  every  year  if  more  people 
tanned  regularly.  Yet  “sun  scare” 
lobbyists  bury  their  heads  in  the 
sand  and  claim  unilaterally  that 
there  are  no  benefits  from  tanning 


or  regular  moderate  sun  exposure. 
Although  it  would  be  difficult  to 
document,  it  is  very  conceivable  that 
this  anti-tanning  position  could  be 
killing  thousands  of  people. 

B  Researchers  have  known  for 
years  that  melanoma  skin  cancer  is 
most  common  on  parts  of  the  body 
that  do  not  receive  regular  sun 
exposure.  People  who  tan  regularly 
seem  to  be  at  a  lower  risk  for  this 
deadly  form  of  skin  cancer,  yet  “sun 
scare”  lobbyists  flood  the  news  with 
misleading  anti-tanning  messages. 

B  Rank-and-file  dermatologists, 
who  journalists  turn  to  frequently 
for  information,  are  not  privy  to 
what  the  research  really  says  on  this 
issue.  Typically,  they  only  read  what 
dermatology  industry  lobbyists 
publish  in  their  own  propaganda. 
They  seldom  read  the  research,  but 


merely  “salad  bar”  summary  stories 
written  with  a  preconceived  agenda. 

B  Cosmetic  manufacturers  and 
multibillion-dollar  pharmaceutical 
companies  spend  $100  million 
every  year  advertising  a  self-serving 
message  that  tanning  is  bad  for  us. 
They  are  the  single-largest  advertis¬ 
ing  category  in  beauty  magazines. 

You’ve  been  told,  “There  is  no 
such  thing  as  a  safe  tan.”  In  reality, 
it  isn’t  safe  NOT  to  tan.  Avoiding 
the  sun  may  be  dangerous. 

We’re  not  saying  that  people 
should  tan  recklessly — just  that 
moderate  tanning  is  smart,  outdoors 
in  the  sun  or  indoors  in  a  salon. 
Don’t  lose  sight  of  that  in  profit- 
inspired  “sun  scare”  rhetoric. 

Interested  in  hearing  more?  We 
have  a  lot  to  tell  you,  and  will  send 
you  the  research  to  back  it  up. 


(Left)  “Sun-scare”  lobbyists  want  you  to  believe  that  eliminating  sun 
exposure  reduces  risks.  (Right)  Research  supports  the  concept  that 
regular,  moderate  sun  exposure  is  less-risky  than  avoiding  sunshine. 


Moderate  Tanning.  It’s  Smart. 

Call  (800)  652-3269  for  a  free  kit  on  “Smart  Tanning.” 


